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Cadbury spurns hostile Kraft bid
Rejection of $16.28 billion offer could set up a long battle for control of British confectioner
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Kraft Foods Inc. went hos-
tile with its £9.8 billion
($16.28 billion) takeover bid
for Cadbury PLC but refused
to budge from the amount of-

fered in its initial overture,
leaving the two sides to dig
in for what could be a lengthy
and bitter battle for control
of the British confectioner.

As expected, Cadbury

swiftly rejected the hostile of-
fer, calling it “derisory.”

Kraft held steady on its of-
fer price because, from its
standpoint, nothing has tran-
spired to warrant an increase
since it was first made in Sep-
tember, people familiar with
the matter said. In particu-
lar, no white-knight bid
emerged to provide competi-
tion—though that doesn’t
mean one won’t.

Kraft made no effort over
the past two months to reach
a friendly deal with Cad-

bury’s board and manage-
ment, led by Chief Executive
Todd Stitzer, according to
people familiar with the mat-
ter. That, and Kraft’s refusal
to sweeten the offer, sug-
gests the odds of a friendly
deal are growing longer, and
a months-long takeover bat-
tle lies ahead.

The response from Cad-
bury reflected the increasing
acrimony. “The repetition of
a proposal which is now of
less value and lower than the
current Cadbury share price

does not make it any more at-
tractive,” Cadbury Chairman
Roger Carr said. “As a result,
the Board has emphatically
rejected this derisory offer
and has strengthened its re-
solve to ensure the true value
of Cadbury is fully under-
stood by all.”

Kraft had faced a U.K.-im-
posed deadline of Monday to
make its proposal official or
walk away.

Many analysts had ex-
pected Kraft would boost
the offer modestly. But the

board of the U.S. food giant
voted Friday to hold the of-
fer at 300 pence in cash and
0.26 new Kraft share for
each Cadbury share, accord-
ing to a person familiar with
the matter.

The value of the cash-and-
stock bid, worth 745 pence
($12.46) a share when it was
first made in early Septem-
ber, has fallen to 717 pence as
a result of a drop in Kraft
shares since then.

To seal the deal, Kraft will
Please turn to page 35

Twenty years later, the Berlin Wall topples again

By Matthew Walls

LONDON—Gold contin-
ued its climb Monday, but
some say the rally may be
reined in over the next four
to six months, should hedge
funds and other institutional
investors begin to view the
gains as overdone.

Options contracts in gold
traded on the Comex divi-
sion of the New York Mercan-
tile Exchange and the over-
the-counter market are pre-
dicting the precious metal
has a 25% chance of trading
above $1,400 per troy ounce
by the end of 2010, even
though few strategists will
make such bullish predic-
tions publicly, said Neil Clift,
chief operating officer of J.P.

Morgan Chase’s global com-
modities group.

A poll of audience mem-
bers at last week’s annual
London Bullion Market Asso-
ciation conference in Edin-
burgh found the average fore-
cast for gold’s price in Sep-
tember 2010 was $1,181 an
ounce. Monday, spot gold
traded as high as a record
$1,111.15 an ounce, up 26%
this year, before slipping.

Gold for November deliv-
ery gained $5.70 to its high-
est-ever settlement at
$1,100.80 an ounce on the
Comex division of the New
York Mercantile Exchange,
its sixth consecutive gain.

The disparity between
the high prices predicted by

Please turn to page 34

Germany vs. Europe
Berlin’s gas deal with
Moscow hurts EU energy
needs. Page 15
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By Dana Cimilluca,
Cecilie Rohwedder and

Jeffrey McCracken

A Conservative Party gov-
ernment in the U.K. would
seek to speed up a transforma-
tion of the North Atlantic
Treaty Organization, encour-
age a harder line against Rus-
sia and Iran and reach out to
Turkey, the party’s top de-
fense official said.

Liam Fox, the Tory shadow
secretary for defense, said his
party wants an aggressive re-
vamping of NATO, which now
isassessingitscontinuingmis-
sion.Russiaishighonthelistof
priorities, particularly be-
cause of potential competition
overenergyreservesintheArc-
tic and Barents seas.

On the flip side, Dr. Fox says
Turkey should be courted,
even as Germany, France and
Austria oppose its entry into
the European Union.

Article on page 4

Conservatives
in U.K. plan
foreign policy

Gold touches record,

but a selldown looms

Inside
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U.S. stocks surged, with the
DJIA hitting a new 2009
high, helped by a flow of
cheap money. The index
gained 203.52 points, or 2%,
to 10226.94. Commodity-sec-
tor stocks lead European
markets higher. Page 22

n The White House waited
until the last minute before
agreeing to host Netanyahu.
A speech by the Israeli leader
appeared to break no ground
on Mideast peace. Page 3

n Eni’s natural-gas business
is under threat as EU trade
regulators consider breaking
up its network. Page 6

n GM’s CEO Henderson vis-
ited Germany to discuss
Opel’s future with executives
and employees. Page 8

n BMW, Audi and Daimler
eked out sales gains in Octo-
ber as demand in China, Bra-
zil and India pointed to a re-
covery for luxury cars. Page 8

n A unit of AXA rejected a
$10 billion takeover offer in-
volving its parent company
and Australia’s AMP. Page 21

n German industrial output
climbed 2.7% in September
from the previous month, re-
inforcing hopes of a recovery
amid new stimulus. Page 2

n A group of EU finance min-
isters said it is too soon to
withdraw support for the
bloc’s banking system. Page 2

n Britain should develop an
onshore hedge-fund industry,
the Treasury’s financial-ser-
vices secretary said. Page 21

n Swiss hearing-aid maker
Sonova will buy U.S.-based
Advanced Bionics for $489
million to enter the cochlear-
implant market. Page 10

n Companies that cater to
consumers believe that peo-
ple are digging in for a long,
frugal winter. Page 10

n Allianz swung to a third-
quarter profit on lower asset
write-downs and improve-
ments in life-health insurance
and financial services. Page 23

n Tehran’s chief prosecutor
said three American hikers, de-
tained in Iran since July, were
accused of spying. Page 11

n Hu Shuli resigned from
her post as editor of China’s
top magazine after clashing
with the owners. Page 35

n Dubai’s ruler emphasized
the debt-burdened emirate’s
ties to oil-rich Abu Dhabi,
and told those who ques-
tioned the unity to “shut up.”
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Kraft Foods Inc. is going
to make Cadbury PLC
sweat. Waiting until the
last minute to make a for-
mal bid, the U.S. food giant
didn’t even bother match-
ing the original 745 pence
($12.38) a share it offered
on Sept. 7. Kraft kept the
original terms, but the 5%
fall in its share price helped
cut the value of the bid to
710 pence.

The bid sets the clock on
a three-month wait before
shareholders must decide.
Kraft knows it will have to
raise its offer during that
time to win. But, assuming
no interloper shows up, Cad-
bury investors’ appetite for
a big price increase might
well have dulled.

Since the original ap-
proach, 550 million, or 40%,
of Cadbury shares have
changed hands. Many of the
new owners are likely arbi-
trage players who will want

a deal, even if the price is
no knockout. Those short-
term investors would be
hurt badly if Kraft walked
away and Cadbury shares

fell back toward their pre-
bid level of roughly 570
pence.

That said, the waiting
game also has risks. It gives

more time for the European
food and beverage sector,
up 10% since the original ap-
proach, to rally further. If
the pound rallies, it will be
costlier in dollars for Kraft
to raise its bid. And there
might be time for another
set of quarterly updates
from both sides. More evi-
dence that Cadbury’s per-
formance is outstripping
Kraft’s would increase
doubts about taking the lat-
ter’s shares as payment.

With a £5.5 billion
($9.14 billion) loan commit-
ment, way above the
£4.1 billion in cash it has so
far offered, Kraft has ample
room to raise its bid or in-
crease the cash component.
It will have to do so. But
Cadbury investors’ dreams
of the price soaring way
above 800 pence look just
that.
 —Matthew Curtin

and John Jannarone

More at WSJ.com/Heard

Buffett BYDs up the price
for China car maker’s stock

‘Central bank’ of oil has reason to cool crude’s rise

Chinese automaker BYD
couldn’t have found a better
advertiser than Warren Buf-
fett.

The company, best known
for a plan to develop a mass-
market electric car, has in-
stead seen sales of its gaso-
line-powered cars surge. For
that, Mr. Buffett gets much
credit. The buzz in the Chi-
nese press surrounding Berk-
shire Hathaway’s Septem-
ber 2008 investment in BYD
boosted the company’s
brand recognition just as
auto sales in China were tak-
ing off.

BYD’s F3 model is now
China’s leading compact-car
model by sales, after ranking
fourth in 2008. Another
model, the F0, is the second-
biggest seller in the minicar
category. By the year’s end,
BYD’s unit sales will be up
137%, J.D. Power & Associ-
ates projects, and the compa-
ny’s profits are benefiting
accordingly. They rose 72%
year-on-year in the first half
of 2009.

The problem is that stock
investors have been even
more enthusiastic about BYD
than car buyers—driving the
shares up sevenfold since
Mr. Buffett bought into the
company. The rise has pro-
pelled BYD’s founder Wang
Chuanfu to the top of Chi-
na’s richest list, according to
Forbes magazine. He is now
worth a cool $5.8 billion.

Great for Mr. Wang, and
Mr. Buffett, but such a share-
price move makes it difficult
for others to back BYD now,
no matter what the hope for
the company is. BYD’s lith-
ium-ion battery technology,
critical to its plan to sell
electric cars to the mass

market, faces far more uncer-
tainty than a valuation of 60
times earnings suggests.

It isn’t yet clear whether
the Chinese government will
provide the subsidies that
will be critical to promote
electric-car sales in China.
Their current price is far be-
yond most Chinese house-
holds’ means.

Moreover, BYD’s proto-
type electric car has left
some critics disappointed,
and with competition heat-
ing up, it is far from a given
that BYD’s lithium-ion batter-
ies will become a market
leader. The company faces
no fewer than a dozen com-
petitors, many of them joint
ventures with global auto
makers, in the battery race.

Certainly, sales of gaso-
line-powered cars are buy-
ing the company some time
while such questions are
ironed out, and they offer
BYD a robust fall-back if it
does stumble on the electric-
car front.

They won’t, though, be
enough to sustain the stock
price at this kind of valua-
tion.
 —Andrew Peaple

Cadbury sweats for a sweetener

When crude oil costs $70
a barrel, it’s your problem.
When it costs $80 or more,
it’s still your problem—but
it’s OPEC’s, too.

Tropical Storm Ida
helped crude jump 2.6% Mon-
day on Nymex, but a bigger
tailwind emanates from the
world’s central banks. After
all, gales in the Gulf of Mex-
ico don’t normally push gold
to a record price. And even
long-dated crude futures
have risen over the past
month, now nudging $100.

Cheap money is distort-
ing prices across asset
classes, oil included. It
makes it profitable to store
spot oil and sell it forward.
Thus, prices continue rising

despite bulging inventories
and weak demand. On the
same day Ida commanded at-
tention, refiner Tesoro was
halving its dividend to pre-
serve cash.

OPEC knows triple-digit
oil helped push the U.S. into
recession. It also encour-
aged companies to commit
to developing alternative en-

ergy and high-risk oil
sources such as oil sands
and, recently, Iraqi fields.
OPEC surely heeds the les-
son of U.S. natural gas,
where high prices led to the

development of shale gas,
causing prices to tank. Nota-
bly, gas prices didn’t re-
spond Monday to the threat
of Ida.

Saudi Arabia, OPEC’s larg-
est producer and holder of
most of its spare capacity,
has said it likes oil prices of
around $70 to $75 a barrel
and has been raising output.

The danger for oil bulls
lies in such efforts by Saudi
Arabia, as the “central bank”
of oil, to mitigate the infla-
tionary policy of traditional
central banks. The latter
risk overshooting in their
quest to kick-start the econ-
omy. Equally, even a small
amount of extra output from
the Saudis could savage
rather than cool oil prices in
a market that is already fun-
damentally oversupplied.
 —Liam Denning

Financial Analysis and Commentary

OPEC surely heeds the lesson of
U.S. natural gas, where high prices
led to the development of shale gas
—which caused prices to tank.

Source: Thomson Reuters Datastream

£8

7

6

5

Dealicious?
Cadbury’s share price in London

Sept. Oct. Nov.

Source: Thomson Reuters Datastream

’07 ’08 ’09

Electrifying
BYD share performance

0

20

40

60

80

HK$100

Sept. 26: Berkshire 
Hathaway unit 
announces 225 
million share stake 
in BYD.

Email: heard@wsj.com

www.efinancialnews.com

The financial news you need,
as you like it
Breaking and exclusive news, in-depth analysis, comment, columnists and context.

Get unrivalled insight at your desk, via email, mobile, RSS and in our flagship weekly newspaper.

Everything you need to stay ahead of the competition

Take a FREE trial today for full site access, emails, RSS feeds, news direct to mobile
and our flagship weekly newspaper

Copyright 2009. All rights reserved etc

36 TUESDAY, NOVEMBER 10, 2009 T H E WA L L ST R E ET JO U R NA L .



Allert, Rick ................... 21
Amdani, Yusuf ......... 29,32
Anderson, Kit ................ 29
Baete, Oliver ................ 23
Bajnai, Gordon .............. 33
Bell, Andrew ................. 35
Brown, John ................. 23
Bryant, Dominic ............. 2
Brzeski, Carsten ............. 2
Buffett, Warren ............ 36
Burrell, Terrence ........... 10
Byrne, Tom ................... 24
Carr, Roger ..................... 1
Chapero, Valentin ......... 10
Christian, Jeffrey .......... 34
Clift, Neil ........................ 1
de Castries, Henri ......... 21
Duke, Mike ................... 10
Dunn, Craig .................... 22
Duverne, Denis ............. 22
Fay, Chris ....................... 25
Freda, Fabrizio ............... 10

Hampton, Philip ............ 25
Haywood, Tim ............... 23
Healey, Sean ................. 23
Henderson, Frederick ..... 8
Hoerhager, Franz .......... 33
Hu, Fred ........................ 35
Hu Shuli ......................... 35
Hull, Brian .................... 23
Huttner, Michael ........... 23
Isaac, Carrie .................. 10
Jelovcan, Daniel ............ 10
Key, Raymond .............. 34
Khaziev, Ildar ................ 25
Kindler, Jeffrey .............. 6
Klyviene, Violeta .......... 12
Korneev, Alexander ...... 25
Lin, Justin Yifu ............. 25
Margetts, Rob ............... 25
McCann, Robert ............ 23
McMullen, Rodney ........ 10
Moses, Russell Leigh ... 35
Mulholland, Bob ............ 23

Myners, Paul ................. 21
Nelson, Elizabeth ......... 29
Nyerges, Zsolt .............. 33
Parker, John ................. 25
Polito, Paula .................. 23
Rabun, Dan ...................... 4
Reilly, Mark ................... 35
Reilly, Nick ...................... 8
Rubenstein, David ........ 24
Sanborn, Robert ........... 35
Sants, Hector ................ 21
Scaroni, Paolo ................. 6
Schwarzenbauer, Peter ... 8
Smulyan, Jeff ................ 33
Sorokin, Pavel ............... 25
Stewart, Julia ............... 10
Stitzer, Todd ................... 1
Sweanor, David ............. 10
Szijjarto, Peter ............. 33
Tompkins, Michael A. .. 29
Vanderlugt, Johan ........ 22
Wang Boming ............... 35
Wang Chuanfu .............. 36

Advanced Bionics ........ 10
Aer Lingus Group .......... 8
Affiliated Managers

Group ....................... 23
Agricultural Bank of

China ......................... 24
Agricultural

Development Bank of
China ......................... 24

Allianz ..................... 22,23
Alstom ........................ 24
Amazon.com ................ 10
American Express ........ 22
American International

Group ....................... 16

AMP Inc. ................. 21,24
Anglo American ........... 25
Apple ...................... 10,22
Areva ........................... 24
AstraZeneca ................. 22
AXA ............................. 21
AXA Asia Pacific .... 21,24
Bank of America ....... 16
Bank of China .............. 24
Berkshire Hathaway .... 36
BHP Billiton ................. 22
BMW .............................. 8
BP ................................ 22
Brevan Howard Asset

Management ........... 23

Burger King Holdings .. 10
BYD ............................. 36
Cadbury ..................... 1,36
Campbell Soup ............. 10
Carlyle Group .............. 24
Caterpillar ................... 22
China Construction Bank

................................. 24
China Development Bank

................................. 24
Clorox ........................... 10
Cochlear ....................... 10
Commonwealth Bank of

Australia ............. 24,25
Daimler ......................... 8
Deutsche Bank ............. 21
DineEquity ................... 10
DSW ............................. 10
E.On ............................... 6
eBay ............................ 10
Emmis Communications

................................. 33
Eni ................................. 6
Ensco International ....... 4
Estee Lauder ................ 10
European Bank for

Reconstruction &
Development ........... 33

Export-Import Bank of
China ......................... 24

Gazprom ...................... 25

General Electric ...... 22,24
General Motors .............. 8
Grupo Karim’s ............. 32
Hang Seng Bank ......... 24
HSBC Holdings ............ 24
IMI ............................... 22
Industrial & Commercial

Bank of China .......... 24
Inmarsat ..................... 22
J.P. Morgan Chase ...... 21
Kotak Mahindra Capital

.................................. 21
Kraft Foods .......... 1,22,36
Kroger ......................... 10
Macy’s ......................... 31
Magna International .... 8
McDonald’s .................. 22
Mitsui Sumitomo

Insurance Group
Holdings ................... 24

Mizuho Financial Group
.................................. 24

Morgan Stanley .......... 21
New World Development

.................................. 24
Niconovum ................... 10
Noble .............................. 4
Nordstrom ................... 10
NPD Group ................... 10
Orica ............................. 24
Pfizer .............................. 6
Procter & Gamble ....... 10

Prudential ................... 22
RadioShack ................. 22
Reliance Industries ..... 24
Reynolds American ..... 10
Rio Tinto ..................... 22
Royal Bank of Scotland

Group ........................ 25
RWE ............................... 6
Ryanair Holdings ........... 8
Sanborn Kilcollin

Partners ................... 35
Schneider .................... 24
SEEC Media Group ...... 35
Sonova Holding .......... 10
Sumitomo Mitsui

Financial Group ........ 24
Target .......................... 10
Temasek Holdings ....... 22
Tesoro .......................... 36
3C, Compensation

Consulting Consortium
.................................. 35

Tokio Marine Holdings 24
Toshiba ......................... 24
Total SA ...................... 22
Transocean ..................... 4
UBS .............................. 23
United Parcel Service .31
Value Partners Group .. 23
Volkswagen .................... 8
Wal-Mart Stores ......... 10
Wharf .......................... 24
Xstrata ................... 22,25

This index lists the names of businesspeople and government regulators
who receive significant mention in today's Journal.

1 For more people in the news, visit
CareerJournal.com/WhosNews

This index of businesses mentioned in today’s issue of The Wall Street Journal Europe is intended to include all significant references to compa-
nies. First reference to these companies appear in boldface type in all articles except those on page one and the editorial pages.

EU ministers say too soon to withdraw support for banks

German production increase buoys hopes
Manufacturing drives
industrial growth
above expectations
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Bouncing back
German industrial production, 
change from the previous month
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By Adam Cohen

And Geoffrey T. Smith

BRUSSELS—A group of Euro-
pean Union finance ministers said
Monday that it is too soon to with-
draw state support for the bloc’s
banking system.

EU finance ministers, during
their regular monthly meeting on
Monday and Tuesday, are due to dis-
cuss a plan that could end state guar-
antees for banks’ debt starting in
June 2010, before much of this sup-
port is due to expire, according to a
document reviewed by Dow Jones
Newswires.

Since the start of the financial cri-
sis, EU countries have provided

banks a range of aid: recapitaliza-
tion funds, programs to handle im-
paired assets and government guar-
antees for banks’ debt issuance.

“We should keep the financial-
support systems…for an extended
time period,” Swedish Finance Min-
ister Anders Borg told journalists on
the sidelines of the ministers’ meet-
ing. “When it comes to the guaran-
tee systems, I think it’s clear we
have to take into account the risk
that a premature exit will have spill-
over effects.”

Because Sweden holds the rotat-
ing presidency of the EU for the sec-
ond half of this year, Mr. Borg will
chair the meeting of finance minis-
ters.

Two other finance ministers,
Wouter Bos from the Netherlands
and Josef Proell from Austria,
backed him publicly.

“It’s important that these sup-
ports don’t run out in a central-
ized time frame in 2010,” Mr.
Proell told journalists, adding that
such a move would risk ruining the
economic recovery in what will be
“the most sensitive year.”

Some policy makers fear these
debt guarantees could create un-
fair competition between banks in
EU countries that have different
time limits for state help. They
also worry that allowing state sup-
port to continue longer than neces-
sary could prop up banks that

should be left to fail, according to
the document.

The European Commission, the
EU executive arm, has suggested
that these debt guarantees be
phased out starting in June 2010,
with a gradual increase in the fees
banks pay for this government aid.

The finance ministers will also
consider another option: allowing
state guarantees to expire natu-
rally, according to terms EU coun-
tries already have negotiated with
the commission.

This could be complicated, be-
cause different countries have dif-
ferent timetables for their debt-
guarantee programs. In Germany,
government guarantees are due to
expire at the end of 2012, while in
Austria and Spain, they will end in
December.

Mr. Proell said he wants the
commission to agree to an exten-
sion of Austria’s guarantee pro-
gram. Austria had extended a sup-
port package of Œ100 billion
($148.48 billion) to its banks in the

wake of the financial crisis, about
Œ65 billion of which was in form of
loan guarantees.

Austrian banks are among the
most heavily exposed to Central and
Eastern Europe, a region where
many countries have seen their

economies and their financial sys-
tems come under particular pres-
sure in the wake of the crisis.

“I think that an extension
should be agreed in the context of
sending a signal of stability,” Mr.
Proell said.
 —Joe Parkinson

and Gabriele Parussini
contributed to this article.
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Different countries
have different
timetables for their
debt guarantees.

By Patrick McGroarty

BERLIN—German industrial
production climbed 2.7% in Sep-
tember from the previous month,
reinforcing hopes that the econ-
omy may recover even as the cabi-
net approved another small stimu-
lus boost.

The rise, which was well above
expectations, was driven by the
manufacturing sector and, in par-
ticular, a 5.9% jump in capital
goods production, data from the
Economics Ministry showed. The
strong growth in production im-
proved on an upwardly revised
1.8% monthly increase in August.

Germany’s economy is ex-
pected to contract by around 5% in
2009, government officials have
forecast, its worst performance in
60 years. Chancellor Angela Mer-
kel’s cabinet on Monday signed off
on Œ8.5 billion ($12.62 billion) in

additional fiscal stimulus for next
year, adding to Œ80 billion pumped
into the economy so far.

The new measures, which will
need approval next month by both

houses of German parliament,
would increase state payments to
families with children, change in-
heritance tax laws and lower the
sales tax at hotels.

Economists continued to pre-
dict a bumpy recovery, however,
with growth spurts and occasional
setbacks. Monday’s statistics
showed industry output was still

far below 2008 levels, down 12.9%
from September last year, the min-
istry said.

“The jump in production takes
it to the level implied by orders
data, but a couple of months ear-
lier than would normally be ex-
pected,” said BNP Paribas econo-
mist Dominic Bryant. “We now ex-
pect production to have a couple of
softer months.”

Foreign demand continued to
swell German order books, con-
firming expectations that Germa-
ny’s export-oriented economy
would benefit from a resurgence in
global demand.

“Sentiment indicators and rap-
idly filling order books indicate
that the industrial sector will take
much of its current momentum
into the fourth quarter,” said
Carsten Brzeski, an economist at
ING Financial Markets.

Foreign-trade data released by
the Federal Statistical Office Mon-
day showed exports rose 3.8% in
September from the previous
month, supporting evidence that
Germany’s recovery would be
fueled from abroad.
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likely need to raise its offer further,
with many shareholders saying
they won’t tender their stock for a
price below 800 pence.

In London trading Monday, Cad-
bury shares inched ahead to 761
pence each, indicating that the cur-
rent offer won’t be sufficient to gar-
ner Kraft the 90% of Cadbury shares
on which the offer is conditional.
Kraft shares fell 1.3% to $26.44 each
on the New York Stock Exchange.

Andrew Bell, head of research at
Rensburg Sheppards Investment
Management Ltd. in London, which
owns roughly five million Cadbury
shares, said his firm would likely re-
ject the offer at its current level be-
cause it would replace Cadbury
stock with shares in a more slow-
growing Kraft. Mr. Bell said he
wasn’t concerned by a temporary
drop in Cadbury shares if Kraft’s of-
fer were rejected.

“Cadbury may slip back 10% to
15%, but it’s not worrying,” he said.
“People will be happy buying into
it. In the long term, there is more
money in a growth company like
Cadbury.”

It isn’t clear whether Kraft will
have the stomach to raise the offer

high enough to win over Cadbury
shareholders. Some Kraft sharehold-
ers have pressured the company to
refuse to pay any more for Cadbury
than it has already offered.

“Why the heck should it raise its
offer?” said Robert Sanborn, a
founder of Chicago-based Sanborn
Kilcollin Partners LLC, which
owned about 100,000 Kraft shares
as of June 30. A homebuyer facing
no competitive bids for a home
would also stand pat on an offer
price even if the seller wanted
more, he said.

Kraft now has 28 days to publish
its offer documents for Cadbury
shareholders. That will set in motion
a clock of as many as 60 days for Cad-
bury investors to decide whether or
not to tender their shares.

During that time Kraft could
boost its offer or the two compa-

nies could agree to negotiate a
friendly deal.

Should Kraft ultimately prevail,
Mr. Stitzer, Cadbury’s CEO, stands
to profit handsomely should he lose
his job. The American executive
would receive an exit package val-
ued at an estimated $23.49 million,
according to independent pay con-
sultant Mark Reilly. The rough fig-
ure, which factors in several assump-
tions and which Cadbury declined to
comment on, includes $3.6 million
in cash and $315,840 in benefits,
with the rest derived from acceler-
ated vesting of Mr. Stitzer’s stock op-
tions and other equity grants.

Mr. Reilly, who doesn’t advise
Cadbury or Kraft, is a partner at 3C,
Compensation Consulting Consor-
tium, a Chicago boutique.

For Kraft, a Cadbury deal would
add the famous Dairy Milk and
Creme Egg brands to its enormous
stable of brands that includes Toble-
rone chocolate, Nabisco cookies
and crackers and its signature Kraft
cheeses. It would also give the com-
pany access to faster-growing
emerging markets and additional
opportunities to cut costs.

 —Joann S. Lublin and Ilan Brat
contributed to this article.

Continued from first page

Hu Shuli attends Caijing’s annual meeting in Beijing in December. Several editors
and reporters said they were prepared to follow Ms. Hu to her next venture.

Leading editor quits China’s top magazine
Caijing’s Hu Shuli
takes top staffers;
new venture expected

Sept. 7: Kraft makes public a £10.2 
billion cash-and-stock bid for Cadbury, 
which already rebuffed the advance in 
private.

Sept. 16: Cadbury Chief Executive 
Todd Stitzer lays out ambitious growth 
plans for the British confectionery 
company.

Sept. 30: The U.K. Panel on 
Takeovers and Mergers orders Kraft to 
make a formal bid for Cadbury by Nov. 
9 or go away.

Oct. 21: Cadbury posts strong 
third-quarter sales and raises its sales 
and profit outlook for the year.

Nov. 3: Kraft's third-quarter net 
income declines a less-than-expected 
40%. But the company lowers its 
outlook for sales growth this year, 
sending its shares down 3.1%.

Nov. 9: Kraft makes official the 
offer, valuing the company at £9.8 
billion. The cash and stock bid has 
fallen to 717 pence as a result of a drop 
in Kraft shares. Cadbury emphatically 
rejects the offer.
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Sugar coating
A brief rundown of the 
Kraft bid for Cadbury

Kraft CEO Irene Rosenfel  at the 

World Business Forum in 

New York in October.

Cadbury turns down Kraft’s hostile $16.28 billion bid

By Ian Johnson

And Sky Canaves

BEIJING—Hu Shuli, one of China’s
most outspoken and influential jour-
nalists, resigned from her post as edi-
tor of Caijing magazine on Monday af-
ter clashing with the magazine’s own-
ers over financing and censorship.
Most of Caijing’s top editors also re-
signed.

The resignations follow months of
uncertainty about the future of the bi-
weekly magazine, considered by Chi-
nese media observers to be China’s
most important news publication. Ms.
Hu is expected to start a new publica-
tion with other former Caijing staff
and a new partner.

People familiar with the situation
say Ms. Hu was angry at what she saw
as the lack of support for the publica-
tion from the magazine’s owners, in-
cluding a failure to fund it adequately
and to back it in battles with authori-
ties over its coverage of ethnic riots in
Xinjiang earlier this year.

Ms. Hu couldn’t be reached for
comment. Caijing spokeswoman
Zhang Lihui said Caijing’s parent com-
pany,SEEC, acceptedMs. Hu’s resigna-
tionandthankedher “forhercontribu-
tion over the years to SEEC.”

WangShuo, Caijing’s managing ed-
itor, said on his public Twitter page
thathe also had submittedhis resigna-
tion, along with almost all other top
editors. The editors couldn’t be
reached, but other Caijing employees
confirmed Mr. Wang’s account.

The media in China are under pres-
sure to make money but also to toe the
government line on sensitive topics.
That has made publications such as
Caijing fragile, with several cutting-
edge publications falling by the way-
side over the years, said Russell Leigh
Moses, a Beijing-based political ana-
lyst.

“The way the media is set up here,
there’s basic instability,” Mr. Moses
said. “Today’s star can be tomorrow’s
martyr.”

Ms. Hu will initially take a job as
dean of a new journalism school at
Sun Yat-sen University in the south-
ernChinesecity ofGuangzhou,accord-
ing to people familiar with the situa-
tion. She is expected to launch an-
other magazine and Web site under
the name “Caixin,” or “Finance
News,” in the near future with a new

partner, magazine employees say.
News staff at Caijing said they

were unfazed by Ms. Hu’s resignation,
which had been expected. Speculation
about her future was fueled by the de-
parture last month of the magazine’s
business manager, Daphne Wu, along
with most of Caijing’s business staff.

Several reporters and editors
said they were prepared to leave
Caijing and follow Ms. Hu to her
next venture, fully expecting that
her university post wouldn’t dis-

tract her from publishing.
“It doesn’t really matter which

publication we work for,” said one re-
porter. “We just follow her, that’s it.”

Caijing staffers trace Ms. Hu’s res-
ignation to a long-running feud with
the head of SEEC, Wang Boming. Ms.
Hu has been upset about how much of
Caijing’s advertising revenue it has to
share with its publisher, people close
to her say. Caijing contributes the ma-
jority of its revenue to SEEC’s print
media operation, whose advertising
arm, SEEC Media Group Ltd., is listed
in Hong Kong.

Ms. Hu “felt that Caijing was a cash
cow for the SEEC and was deprived of
the resources she needed to make it
world-class,” says a long-time Caijing
reporter.

That came to a head over ethnic ri-
ots in Xinjiang in July, when Ms. Hu
sent reporters to cover the unrest but
Mr. Wang told her to back off, accord-
ing to people familiar with the matter.

Mr. Wang couldn’t be reached for
comment. A person close to him said
he resented the implication that he
wasn’t backing Ms. Hu. “He felt he’d
battled many times on her behalf and
kept the magazine open after officials
attacked it,” the person said.

The Wall Street Journal has had an
agreement with Caijing since 2007 to
occasionally publish translated
Caijing articles in the Journal’s Asian
edition and to let Journal articles be
published in Caijing.

Themagazinehas beenunderpres-
sure from the SEEC to focus on the
two subjects that make up its name:
“cai” (finance) and “jing” (econom-
ics). In recent years it has broadened
its scope to cover more general-inter-
est subjects, including thorny issues
such as illegal detentions and environ-
mental problems.

Another point of contention was
the apparent restrictionson the maga-
zine’s ability to report on the early
days of the government’s detention of
Rio Tinto’s China executive Stern Hu
and three of his colleagues.

Ms. Hu, the public face of Caijing,
has been a symbol of hope for advo-
cates of change in Chinese media, and

greater transparency in China. A pe-
tite, fast-talking former reporter from
a family of journalists, she is known
for her fiery temperament and com-
mitment to hard-nosed reporting. Un-
der her leadership, Caijing managed
to report on corruption and malfea-
sance in China, but in ways that didn’t
get it shut down—primarily by por-
traying problems as isolated events
and not part of larger, systemic issues
resulting from one-party rule. That al-
lowed the magazine to expose prob-
lems without challenging the Commu-
nist Party’s monopoly on power.

“We know where the line is, and
we walk right up to it,” Ms. Hu told
The Wall Street Journal in 2002.

“Caijing is both a product and a
symbol of Chinese reform itself,” says
Fred Hu, chairman of greater China
for Goldman Sachs, who is a friend of
Ms. Hu and a columnist for the maga-
zine. “Probably everyone will be
worse off,” as a result of Ms. Hu leav-
ing. “China needs independent, high-
quality journalism to thrive.”

SEEC head Wang Boming was
among the first wave of students to
study overseas in the early 1980s. To
earn extra money during his studies,
he wrote for a Chinese language news-
paper in New York, and later worked
as an economist for the New York
Stock Exchange in the late 1980s, be-
fore returning to China to join other
foreign-educated students at the
Stock Exchange Executive Council, a
loosely government-affiliated think
tank charged with helping to establish
China’s stock markets in the early
1990s. After helping to found the ex-
changes in Shanghai and Shenzhen,
the SEEC ventured into media by pub-
lishing Securities Market Weekly, the
China’s first publication on the securi-
ties industry, which boasted a circula-
tion of nearly a million during its peak
the late 1990s.

In 1998, Mr. Wang, with Ms. Hu,
founded Caijing magazine, which has
since become the country’s best-
known publication.
 —Liu Li, Kersten Zhang

and Jason Dean
contributed to this article

FROM PAGE ONE

To seal the deal,
Kraft will likely
need to raise its
offer further.
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Police in France recover
most of cash from heist

French police in Lyon on Monday provided a photo of cash recovered from the $16
million robbery of a Lyon branch of the country’s central bank on Thursday.

Netanyahu visit exposes friction with U.S.
Last-minute agreement and conditions on Israeli leader’s reception at White House highlight obstacles to peace

By David Gauthier-Villars

PARIS—French police said Mon-
day they had found most of the cash
that went missing last week when
the driver of a money-transport
company allegedly vanished from
the central French city of Lyon with
more than Œ11 million ($16 million).

A stack of small-denominated
currency valued at Œ9.11 million was
found in the Lyon area on Saturday,
police officers in the case said. The
money was lying on the floor of a
small garage, which the van’s driver—
last week identified by police as
Toni Musulin—had rented under a
false identity, police said, following
an investigation.

Police added they suspect Mr.
Musulin, 39 years old, left with the
remainder: about Œ2.5 million in
500-euro bills. A Europe-wide hunt
continues for Mr. Musulin.

Mr.Musulin disappearedThursday
duringa routineround in which he and
two colleagues were collecting and de-
livering cash to banks and businesses.

Police said several elements in
the case—including the renting of
the garage parking space under a
false identity and investigation of
his home and personal accounts—in-
dicate Mr. Musulin’s involvement.
Officers, however, said it was too
early to say whether Mr. Musulin
acted alone or had accomplices.

The robbery took place shortly af-
ter Mr. Musulin and his two col-
leagues had loaded cash from the
Bank of France’s Lyon branch.

The armored van then made a stop
to collect more cash from a local busi-
ness, officers in charge of the case
said. When Mr. Musulin’s colleagues
walked out of the business with the
newcash,thetruck—andMr.Musulin—
had disappeared, police said.

Associated Press

LEADING THE NEWS

Israeli leader Benjamin Netanyahu waves after addressing the Jewish Federations of North America in Washington on Monday.
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By Charles Levinson

And Jay Solomon

The White House waited several
days to confirm that Israeli Prime
Minister Benjamin Netanyahu
could meet with President Barack
Obama on Monday, and sought con-
ditions first—underscoring the
new depths of difficulty that Mid-
east peace efforts have reached in
the last week.

U.S. officials said the delay,
which stretched until late Sunday,
stemmed from last-minute discus-
sions aimed at gaining a more ro-
bust and public commitment to the
peace track from Mr. Netanyahu.
One official said the U.S. wanted Mr.
Netanyahu to express stronger sup-
port for negotiations on an indepen-
dent Palestinian state at his speech
Monday before the Jewish Federa-
tions of North America in Washing-
ton. “We’re in the part of the pro-
cess where you can’t expect some-
thing for nothing,” the official said.

In his speech Monday, Mr. Netan-
yahu reiterated his call for an imme-
diate resumption of peace talks
with Palestinians, the Associated
Press reported. Mr. Netanyahu told
the assembly that negotiations
should begin with no precondi-
tions. He made no new proposals on
constraining Jewish settlements in
the West Bank.

Palestinians said Mr. Netan-
yahu’s speech contained nothing

new and appeared unlikely to break
the logjam that has kept peace talks
frozen since Mr. Netanyahu took
power in March.

“Palestinians still find it diffi-
cult to resume negotiating the end

of the occupation while the other
party is busy consolidating this oc-
cupation by expanding settlements.
These two cannot go together,” said
Palestinian government spokes-
man Ghassan Khatib.

The prime minister’s visit comes
as fears grow in the Obama adminis-
tration that its aggressive plans for
promoting Mideast peace could be
unraveling. Mr. Netanyahu hasn’t
agreed to a complete freeze of set-

tlements in the West Bank and
Jerusalem as a precursor to talks,
and Palestinian Authority Presi-
dent Mahmoud Abbas announced
last week that he wouldn’t seek re-
election in protest over the U.S. fail-
ure to deliver such a commitment.

U.S. Secretary of State Hillary
Clinton fueled outrage in the Arab
world when she visited Mr. Netan-
yahu just over a week ago in Jerusa-
lem and praised the Israeli leader
for his agreement to a partial
freeze, rather than pushing him pub-
licly for more.

Mrs. Clinton’s comments drew
criticism in Arab capitals that Wash-
ington was tilting toward the Jew-
ish state. U.S. officials briefed on
the secretary’s visit said there also
were tensions between Mrs. Clin-
ton and her Israeli counterparts
over the Israelis’ hard line. Mrs.
Clinton, who is traveling in Ger-
many, won’t be part of the White
House meeting.

The brinkmanship over a one-on-
one meeting between the two lead-
ers represents a rare display of
pique by the White House toward Is-
rael. Mr. Netanyahu had long been
scheduled to visit Washington to
speak at the assembly of Jewish
groups. While he had no confirmed
plans to meet Mr. Obama, it would
be rare, but not unprecedented, for
an Israeli prime minister to visit
Washington without meeting the
U.S. president.
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the option market and the much
lower consensus in Edinburgh
could be an opportunity for inves-
tors to sell gold options, which
could trigger a significant correc-
tion in gold prices within the next
six months, Mr. Clift said.

“I’m in the bullish camp. At the
moment, the market is in bullish
mode, and I actually am probably
more a bull than most,” he said.
“[But] at some point we’ll see peo-
ple coming in to sell options. There
is potential value to be had in sell-
ing away the topside. It may be a
long time before that happens. But
at some point it will.”

Gold rallied last week in part on
news that the Reserve Bank of In-
dia had bought 200 metric tons of
the metal from the International
Monetary Fund. The purchase ap-
peared to confirm predictions that

central banks were losing confi-
dence in the U.S. dollar and wanted
to increase and maintain their gold
holdings.

But Indian Finance Minister

Pranab Mukherjee said the pur-
chase wasn’t aimed at reducing In-
dia’s dollar holdings. Instead, it is
intended to restore the country’s
gold holdings, which he said had

been sold “in the remote past,
when we were in dire need of for-
eign exchange to pay for imports.”

Gold’s sharp ascent since July,
driven in part by a weaker U.S. dol-

lar, may tempt some owners of the
metal who are worried about a
short-term correction to sell op-
tions to protect their gains.

A gold call option is a bet by the
buyer that prices will rise to a spe-
cific price. The buyer gets the right
but not the obligation to buy gold
at a specific price, but has to pay a
premium for this, which is col-
lected by sellers. The seller is bet-
ting against prices rising that
high. If it does, he has to pay the
price to the buyer, or deliver the
equivalent in gold. If not, his profit
is the premium. The opposite of
this is a put option, where the
buyer bets prices will fall and the
seller is less bearish.

In the gold market, options mar-
kets are normally larger than gold
futures and forwards markets, giv-
ing them a significant influence on
prices.

In the Comex gold market, the
volume of gold backed by call op-
tions on Friday, the latest available
data, totaled 45.12 million ounces,
or 1,403 metric tons, nearly half
the 2,416 tons produced by gold
miners in 2008.

J.P. Morgan’s Mr. Clift said sov-
ereign-wealth funds, hedge funds,
pension funds and holders of ex-
change-traded funds that already
own a lot of gold may want to sell
options to hedge the gains they
have already made and thereby
maximize their returns.

“No matter how strong funda-
mentals are, when something just
goes in one direction and every-
one’s on the trade, it has to reverse
at some point,” he said.

Raymond Key, global head of
metals trading at Deutsche Bank in
London, said he expects even
greater use of options trading in
the coming months, particularly in
gold ETF markets.

High net-worth individuals,
who may own gold either as the
physical metal or through ETFs,
may sell more shorter-dated op-
tions with the expectation that
gold prices will correct before re-
suming a longer-term uptrend.

Such strategies grow in popular-
ity when “the market is going up in
a straight line” and investors who
are long on gold want to take ad-
vantage of corrections or consoli-
dation phases, Mr. Key said.

“It would temper the rally,” he
said.

Another choice available to
these investors is to buy puts, or
bets that prices will fall, and again
hedge their holdings, said Jeffrey
Christian, managing director of
U.S.-based commodity research
and consultancy CPM Group.

Even if the gold price doesn’t de-
cline to the specific price of the
put, the value of the put will in-
crease as the gold price draws
closer to the option price, and the
investor can sell his put for a
profit, he said.

While this may not necessarily
push prices lower, it could stimu-
late options trading, and this often
exaggerates price movements, he
said. “If they did sell, they will ac-
centuate the decline in prices.”
 —Devon Maylie

contributed to this article.

Continued from first page

Gold’s rally likely to melt if funds start selling options
FROM PAGE ONE

India said last
week’s gold
purchase wasn’t to
cut dollar holdings.

Source: Thomson Reuters
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Glistening
Comex gold futures on the continuous front-month contract, 
price per troy ounce
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Ensco will shift its headquarters, senior managers to U.K. from Dallas

Tories plan new defense outlook
U.K. party official
prepares a platform
as 2010 vote looms

Liam Fox, the Conservatives’ shadow minister for defense, said NATO spends too
much time thinking about its membership and not enough thinking about its role.

Ukraine leaders to meet under IMF pressure

By Alistair MacDonald

A Conservative Party govern-
ment in the U.K. would seek to speed
up a transformation of the North At-
lantic Treaty Organization, encour-
age a harder Western line against
Russia and Iran and reach out to Tur-
key, the party’s shadow minister of
defense said in an interview.

With a general election that
must be called by June, and the Con-
servatives firmly ahead in most
polls, the party’s views on issues
such as foreign policy are drawing
more attention and scrutiny. Dr.
Liam Fox, the Tory defense official,
said one high priority of the party is
an aggressive revamping of NATO,
which is in the midst of a strategic re-
view to assess its continuing mis-
sion. NATO says the review will be
finished at the earliest by late 2010.

Dr. Fox said the alliance has
spent too much time thinking about
expanding its membership and not
enough thinking about its modern
function. “We are trying to deal with…
military structures largely designed
for the post Cold War environment,
and we need to break out of that and
there are a few sacred cows that are
going to have to be sacrificed,” he
said in an interview.

One of these sacred cows, he
said, should be the 20,000 British
troops stationed in Germany as part
of the NATO presence. Rather than
using those troops for the defense of
continental Europe, the Conserva-
tives think they should be made
available to participate in places
such as Iraq and Afghanistan.

The U.K. government has already
said it will draw down that commit-
ment to 15,000 by 2014. Dr. Fox said
the slack should be taken up by coun-
tries such as Germany, which have
been less willing to contribute in
NATO’s expeditions in Iraq and Af-
ghanistan because their constitu-

tion and history make it harder to
send troops to fight abroad.

“You can spend all your time lec-
turing and hectoring your partners
to try and get them to do a bit of ev-
erything, or you can start to be more
creative about the division of re-
sponsibilities,” he said.

The U.K. is the second biggest
NATO contributor to the war in Af-
ghanistan after the U.S., and the
Conservatives have said they
would consider sending extra

troops to help train Afghan troops.
With other countries already tak-

ing note of the Tories’ views thanks
to its standing in the polls, Dr. Fox
says his party is already talking to
“other European partners” about
his views on NATO.

Dr. Fox is a former general prac-
titioner and civilian army medical
officer who lost the party’s 2005
leadership contest to David Cam-
eron. Mr. Cameron soon after ap-
pointed him to be the party’s so-

called shadow minister of defense.
Russia is also high on the Conser-

vatives’ priority list—particularly
its potential competition with Can-
ada, the U.S., Denmark and Norway
over energy reserves in the Arctic
and Barents Seas. Norway is a large
supplier of energy to the U.K.

The U.K.’s relationship with Rus-
sia has soured in recent years. Last
week, David Miliband became the
first British Foreign Secretary to
visit Russia in five years in an effort
to rebuild bridges. Dr. Fox believes
that Russia has been increasingly
emboldened by what it sees as the
West’s weak response to its invasion
of Georgia last year.

But it is Iran—which Dr. Fox de-
scribes as “an increasingly milita-
rized state led by a hard-line theo-
crat”—that he singles out as being
the most “dangerous country in the
world.” Asked if the U.K. felt that mil-
itary action could ever be used
against Iran, Dr. Fox said “we
mustn’t give the Iranians the com-
fort of ruling anything out.”

On the flip side, Dr. Fox said Tur-
key should be courted more, even as
Germany, France and Austria op-
pose its entry into the European
Union. “It is very important we
don’t have Turkey reorient itself
away form the West,” he said.

Dr. Fox declined to offer details on
what the Conservatives would do
with the U.K.’s own military budget,
which is likely to come under pressure
from the next government—no mat-
ter who is in control—given the need
for Britain to pay down record debt.

For instance, there is currently a
debate in Britain about whether it
should go ahead with the order of
two large and expensive aircraft car-
riers. Dr. Fox said he can’t talk about
individual programmes ahead of a
full defense review the party has
promised to conduct if it wins power.

Still, Dr. Fox offered one hint. “At
the Navy, we have to question
whether we have gone too far when
it comes to the balance between ca-
pability and platform numbers and…
ask whether we do need a bigger
number of smaller, more flexible ves-
sels to carry out the tasks,” he said.

LEADING THE NEWS

A WSJ NEWS ROUNDUP

HOUSTON—Ensco Interna-
tional Inc. said it will move its head-
quarters and most senior managers
from Dallas to the U.K. as part of a
plan to become more global.

The move will allow the off-
shore drilling services contractor
to be closer to customers and Euro-
pean institutional investors, and

will lower its global tax rate, the
company said.

“The new corporate headquar-
ters will facilitate executive over-
sight of our global operations and se-
nior executives will be closer to
more of our customers,” Chief Execu-
tive Dan Rabun said.

Ensco will change its name to
Ensco International PLC. The com-

pany already has substantial oper-
ations in the U.K.

The changes are subject to share-
holder approval at a meeting tenta-
tively planned for Dec. 22.

While larger rivals Trans-
ocean Ltd. and Noble Corp. chose
Switzerland when they moved in
the past year, citing similar rea-
sons, Ensco said it already had

substantial operations in Britain.
Transocean and Noble moved

their domiciles from the Cayman Is-
lands, which analysts said was due
to the relatively better protection
provided by Swiss tax treaties if the
U.S. government cracks down on off-
shore earnings.

Simmons & Co. analysts noted
Ensco’s effective tax rate was al-

ready in the high teens.
“We would not necessarily jump

to the conclusion that this move will
be tax-rate enhancing so much as
tax-rate preserving,” they wrote.

Ensco didn’t say where the U.K.
headquarters would be, but it already
has an office in the Scottish oil hub of
Aberdeen. A spokesman couldn’t im-
mediately be reached for comment.
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By Paul Hannon

And Nicholas Winning

LONDON—Important parts of the
British economy appear to be in re-
covery, with surveys showing a
strong pickup in retail sales and hous-
ing-market sentiment in October.

The British Retail Consortium
said retail sales rose sharply for the
second straight month in October.
That likely reflects a pickup in con-
sumer confidence, driven by expec-
tations that the economy will per-
form better over the next 12 months
than it has over the past year.

Also, sentiment in the residen-
tial property market in England and
Wales recovered further in October,
with the proportion of surveyors re-
porting rising house prices hitting
its highest level for almost three
years, the Royal Institution of Char-
tered Surveyors said.

The British economy contracted
for the sixth straight quarter in the
three months ended September, but
it is expected to return to growth in
the fourth quarter.

The British Retail Consortium
said sales in stores open at least a
year were up 3.8% from October
2008, while sales in all stores were
up 5.9%. However, the BRC cau-
tioned that rising unemployment
and an increase in the sales tax due
to take effect in January could slow
the recovery.

As part of its efforts to support
growth during the financial crisis,
the government cut the value-added
tax on goods and services to 15%
from 17.5% until the end of this year.

Meanwhile, the RICS survey’s
headline price balance for houses,
calculated by subtracting the per-
centage of surveyors reporting fall-
ing prices from those reporting ris-
ing prices, rose to 34 percentage
points in October from 21 percent-
age points in September.

“Although the supply of property
is beginning to pick up, it is still in-
sufficient to keep pace with the in-
crease in demand, which points to
further prices gains in the near
term,” RICS spokesman Jeremy Leaf
said in a statement.

That marks the highest level
since December 2006, well before
the global credit crisis began to
throttle the U.K. housing market
and weigh on prices in the third
quarter of 2007. The price balance
was also higher than the market
consensus of 30 percentage points
forecast by a Dow Jones Newswires
survey of economists last week.

U.K. house prices have risen in
the second half of this year on a com-
bination of rising demand and a
shortage of property for sale. But al-
though low interest rates and house
prices have helped support the mar-
ket, economists say it still faces con-
siderable headwinds, including ris-
ing unemployment and a continued
shortage of credit.

British retailers,
housing market
show new gains

By James Marson

KIEV, Ukraine—Ukraine’s feud-
ing political leadership will meet
Tuesday in an attempt to thrash out
a deal to secure much-needed fur-
ther lending from the International
Monetary Fund.

The IMF has called for political
consensus after President Viktor
Yushchenko signed a bill on Oct. 30
raising wages and pensions in defi-
ance of pleas from the government
and the Fund that it would break the
budget and jeopardize the next $3.8
billion loan installment.

But agreement at the meeting be-
tween top officials from the govern-
ment, the president’s office and the
central bank will be hard to achieve,
with a contentious presidential elec-
tion approaching in January, and
Mr. Yushchenko at loggerheads
with the head of the government,
Prime Minister Yulia Tymoshenko.

Dominique Strauss-Kahn, the
managing director of the IMF,
raised fears in Kiev on Saturday
that the ship had already sailed.
“Certainly we have to wait for the re-
sult of the election to be able to re-
sume our work with the govern-

ment,” he said, according to a Reut-
ers report.

But an IMF representative clari-
fied his remarks Monday as saying
that given the political animosities,
it is rather unlikely that a consensus
on how to proceed with the program
would be reached before the elec-
tions. Mr. Yushchenko said in a tele-
vised interview Sunday that he
didn’t expect to receive the next in-
stallment.

Without the funds, Ukraine will
struggle to cover a budget gap that
is widening, even without the new
expenditures. “The continuation of

the IMF program means continuing
to pay pensions and wages at a level
that can be afforded at a time of eco-
nomic crisis,” Deputy Prime Minis-
ter Hryhoriy Nemyria, a close ally of
Ms. Tymoshenko’s, said Monday.

Ukraine did, however, avert
fears of a gas crisis—like the dis-
pute in January this year that re-
sulted in cuts to the European Union—
after paying its October bill to Rus-
sia on Friday. Mr. Yushchenko’s en-
ergy adviser said Monday that
Ukraine had enough gas in storage
to safeguard supplies to the EU over
the winter.
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Hungarian radio auctions are questioned
Critics says politics played a role as Emmis and Accession Mezzanine Capital lose in bidding process

U.S.-based radio broadcaster Em-
mis Communications Corp. and
Accession Mezzanine Capital LP
are taking legal action, including
seeking injunctions and filing law-
suits, in an effort to hang on to li-
censes for Hungarian radio stations,
contending that the auction of the
licenses was unfair and politically
motivated.

The two licenses are the only
ones that allow for nationwide cov-
erage by commercial, rather than
state, radio-broadcast services in
Hungary. Both licenses are now go-
ing to groups that Emmis and Ac-
cession Mezzanine, a fund managed
by Mezzanine Management Central
Europe, say aren’t qualified. The
winning bidders disagree.

The loss of its license represents
a particular blow to Emmis, which
has broadcast in Hungary since 1998
and has relied on growth interna-
tionally to help offset declines in its
much larger U.S. radio division in
recent years. Hungary, where reve-

nue from Emmis’s 59.5%-owned
Slager Radio represented about 10%
of Emmis’s $250 million radio busi-
ness last year, has been the star per-
former. Although revenue is declin-
ing this year, in line with the overall
advertising slowdown, it grew in the
double digits over the last two
years.

Mezzanine used its license to op-
erate Radio Danubius. The Euro-
pean Bank for Reconstruction &
Development is a 30% investor in
Accession Mezzanine, the fund that
owns Radio Danubius.

Both Mezzanine and Emmis sub-
mitted license-renewal applications
in late September. In its application,
Emmis promised 11.5% of net reve-
nue as a license fee. Mezzanine,
meanwhile, promised 15%.

The rival bidders for the Slager
and Danubius licenses submitted
bids promising between 50% and
55% of revenue as license fees.

“Fifty percent is usury,” says Jeff
Smulyan, chief executive of Emmis,
who contends it is impossible to run
a profitable station at those levels.

“It’s a recipe for disaster,” says
Franz Hoerhager, Vienna-based ex-
ecutive director of Mezzanine Man-
agement.

The bidder, and ultimate winner
for the Slager license, was a consor-
tium called FM1. The bidder, and ul-

timate winner, for the Danubius li-
cense was Advenio, a company that
also owns the right-leaning Budap-
est station Lanchid Radio.

FM1 and Advenio are slated to
take control of the frequencies Nov.
19.

Previously, the license holders
had paid fixed fees. In the case of

Emmis, the fee most recently to-
talled 200 million forints, or about
$1.08 million.

Tamas Kadar, chief executive of
EMG, which owns FM1, said the
company would contract out adver-
tising to a separate company, he
said, meaning that the 50% of reve-
nue he promised would be from a
much smaller base. The company
also plans cost cuts.

Zsolt Nyerges, general manager
of Advenio, said the station “would
prove its viability,” and declined to
comment further.

The license awards have been
controversial. ORTT, Hungary’s
broadcast regulator, approved the
rival companies’ bids at the end of
October over the objections of its
head, Laszlo Majtenyi. He quit in
protest over the decision.

The winning bids were “unrealis-
tic,” Mr. Majtenyi said, adding that
the decision of ORTT “seriously in-
fringe the regulations of the media
law, of the general tender conditions
and of the tender call.”

Mr. Smulyan and Mr. Hoerhager

suspect members of Hungary’s two
leading political parties—the Fidesz
conservative party and the Socialist
Party—worked to help the bids go to
groups sympathetic to their inter-
ests.

“This is the only conclusion one
can draw” said Mr. Hoerhager. “It’s
being orchestrated by the conserva-
tive party,” said Mr. Smulyan.

Fidesz categorically denies it
masterminded the deal.

“There are apparent efforts to
disguise pure financial interests as
political issues, and efforts by which
some elements try to draw political
parties into the service of com-
pletely obvious profit interests,”
said Peter Szijjarto, Fidesz chief of
staff.

A representative for the Socialist
Party said the decision was based
on points awarded to bidders, not
political factors.

The SZDSZ liberal party is trying
to launch a parliamentary investiga-
tion into the tender process.

—Emese Bartha and Veronika
Gulyas contributed to this article.

BY SARAH MCBRIDE

The winning bidders for the

Slager and Danubius radio

licenses put in bids promising

between 50% and 55% of

revenue as license fees.
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A view of the completed new mosque in Nicaragua, which is fueling speculation
that the government of Iran may have helped fund its construction.

Nicaragua mosque fuels rumors
cause their numbers are so small,
their faith remains foreign to most
Nicaraguans, who are largely Catho-
lic or evangelical Christian. Many
here refer to all Muslims or Middle
Easterners as Turks, and seem to
know next to nothing about their re-
ligious beliefs.

“They pray to the god of the
moon so they only gather at night,”
says Ms. Melendez.

In an interview, Fahmi M. Has-
san, a fabric merchant and presi-
dent of the Islamic cultural associa-
tion, sought to dispel some of the
myths surrounding the new
mosque, which he says cost about
$600,000.

Mr. Hassan—who says Nicara-
gua’s Muslims mostly are trans-
planted Palestinians, Jordanians
and Pakistanis—scoffs at rumors
that Iran paid for the mosque. He
says the Iranian Embassy in Man-

agua angered the Muslim commu-
nity here when it tried about a year
ago to compete with his Islamic as-
sociation by creating a similar en-
tity with a nearly identical name—
the Nicaraguan Islamic Cultural
Center.

“No one went,” he says, noting
that Nicaragua’s Muslims are of the
Sunni branch of the Islamic faith
while most Iranians are of the
smaller Shiite branch. Conflicts be-
tween the two main Islamic sects
date back to the religion’s earliest
days and a dispute over who should
succeed the prophet Muhammad as
Muslim leader.

Mr. Hassan says the Iranian cen-
ter closed after a few months. But
he still counts Iran’s ambassador to
Nicaragua, Akbar Esmaeil Pour, as a
friend. In fact, he says, the diplomat
occasionally came to Managua’s old
mosque—located in a small house a
few blocks away from a busy strip

of fabric stores—to pray. Mr. Pour
declined to be interviewed.

So who did pay for the mosque?
Mr. Hassan says the primary

funder was a Pakistani-born busi-
nessman who lives in Honduras. Af-
ter seeing how tiny the old mosque
was, the man offered to help fi-
nance a new prayer center on a
piece of land purchased several
years ago by local Muslims, Mr. Has-
san says. “He paid around $350,000
and the rest was paid by the [Mus-
lim] community in Nicaragua.”

He identified the donor as Yusuf
Amdani. Asked for Mr. Amdani’s
contact details, Mr. Hassan sug-
gested using Google to find him.

Reached by telephone in Hondu-
ras, Mr. Amdani, who is chief execu-
tive of Grupo Karim’s, a textile-and-
construction company based in
Honduras and Mexico, said,
“There’s no mystery about the
mosque.”

He confirmed Mr. Hassan’s ac-
count, saying his company, which
also financed the only mosque in
Honduras, agreed to pay for the

new Managua prayer center, al-
though he scaled back the original
plans. He also says he didn’t pay for
an adjoining annex that includes a
school and an apartment for the
imam, and suggested the Iranian
government may have helped fund
that.

“I wouldn’t doubt if they gave
some money to help them out,” he
says. “I would say they must have.”

Mr. Khatib says his family paid
for the annex.

On a recent visit to the mosque,
a Wall Street Journal reporter was
stopped by security guards at the
front gate and, without explana-
tion, was denied access to an after-
noon ceremony. Just then, two local
Nicaraguan businessmen drove up
in a car and attempted to enter.

They publish a Managua tourist
map and were hoping to discuss
with Mr. Hassan including the new
mosque in next year’s edition. Un-
folding the map, Julio Gonzales

noted that the current one has a ca-
thedral, but no mosque and said
that many tourists have been ask-
ing where the new one is.

“He’s very busy,” said a man in-
side the front gate. “He’ll have to
call you back.” Turning to leave, Mr.
Gonzales took another look at the
mosque. “Good building,” he said in
English.

Maybe so, but it turns out that
this one shares something in com-
mon with many construction
projects the world over—a dispute
with the contractor.

José Ocon, who built the mosque
for Mr. Amdani, says he’s owed
$15,000 because of some last-
minute changes to the dome he
made at the local Muslim communi-
ty’s request—increasing its height
and adding a row of windows.

He says he called Mr. Hassan and
said, “I need to get together to dis-
cuss the extras that you all re-
quested.”

The builder says Mr. Hassan re-
plied, “What extras?”

Mr. Hassan says he doesn’t know
anything about the contractor’s
claim. Mr. Khatib says it’s Mr. Am-
dani’s problem since he agreed to
pay for the mosque. Mr. Amdani
says he’ll look into the matter.

Meanwhile, Mr. Ocon recalled
that at one point during construc-
tion, a local newspaper called him
and asked if he was building a new
Iranian Embassy. “I said, ‘No, I was
making a mosque.’ ”

Continued from page 29

The building project
also may involve
a dispute with a
contractor.

MARKETPLACE
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Eni faces threat to lucrative gas network
European antitrust inquiry could force change to Italian energy giant’s pipeline business

ROME—Eni SpA’s lucrative natu-
ral-gas business, long considered a
ballast against volatile oil prices, is
under threat as European Union
trade regulators consider breaking
up its network.

The Italian energy giant is due to
testify before EU regulators on Nov.
27 to respond to allegations made
by Brussels that it has restricted ri-
vals from gaining access to its ex-
tensive natural-gas pipelines, ac-
cording to a spokeswoman for EU
antitrust Commissioner Neelie
Kroes.

The hearing, requested by Eni, is
the final step before the European
Commission concludes a long-run-
ning inquiry into whether Eni has
abused its dominant position in Eu-
rope’s natural-gas market. Brussels
is expected to rule on the issue next
year.

Eni runs a sprawling network of
pipelines that deliver natural gas
from the Continent’s biggest suppli-
ers—Russia, Algeria, Norway—into
the heart of Europe, covering terri-
tory from Belgium to the tip of the
Italian peninsula.

The business generates more
than a third of Eni’s revenues, so
the future of the EU probe will have
a huge impact: Eni risks losing con-
trol of vital pipelines that have
functioned as the main arteries of
its gas business for decades.

Brussels alleges that Eni refused
to sell capacity in its pipelines to ri-
val companies seeking a route to de-
liver Russian and Dutch gas to Euro-
pean nations. Brussels has also
accused Eni of “strategic underin-
vestment” that restricted the
amount of natural gas flowing
through the pipelines. Eni said it is
cooperating with the inquiry but de-
clined to comment on the charges or
the coming hearing.

If Brussels rules against Eni, the
company could face a fine in the bil-
lions of euros, or up to 10% of its to-
tal annual revenues, which were
€108 billion ($159 billion) in 2008.
Regulators could also impose so-
called structural remedies, forcing
Eni to sell part of its pipeline net-
work.

The inquiry cuts to the heart of
long-running battles between Brus-
sels and individual European gov-
ernments for control of Europe’s

natural gas market. For decades, Eu-
ropean governments have relied on
national champions to jockey for ac-
cess to major natural gas fields, se-
curing the flow of gas to their na-
tional markets from far-flung
sources. In recent years, however,
the EU has tried to convince govern-
ments to agree to new rules that
would force companies to separate
their production business from their
transit and sales businesses. Such
separation, Brussels says, would
open national markets to competi-
tion by companies across the Conti-
nent and lower prices for consum-
ers.

The EU inquiry is just one of the
factors weighing on Eni’s natural
gas business. A slump in demand for
gas in Europe has driven down
prices, sapping plans for new pipe-
lines. Last week Russian gas monop-
oly OAO Gazprom’s $11 billion Nord
Stream pipeline project cleared its
last major regulatory hurdles when
it won approval from Finland and
Sweden to carry gas across their
borders to the rest of Europe, a
move that could boost supply and
keep gas prices down in the years to
come.

Eni is currently on the hunt for

another partner to join its own ven-
ture with Gazprom, to build the
South Stream pipeline. The ambi-
tious project calls for a new pipeline
to carry gas under the Black Sea to
central Europe and Italy, bypassing
Ukraine, whose rocky relationship
with Moscow has led to cutoffs in
the flow of gas to Europe in recent
years. Gazprom and Eni are still
working to line up inter-governmen-
tal agreements with transit states in
central Europe.

Meanwhile, Knight Vinke, an ac-
tivist investment fund that holds 1%
of Eni, wants Eni’s gas utility busi-
ness separated from the rest of the
company, arguing that it no longer
makes financial sense to keep Eni’s
upstream and downstream opera-
tions yoked together.

Unlike other oil majors, Eni owns
some of Europe’s biggest natural gas
pipelines and controls a vast distri-
bution and retailing network, allow-
ing the company to not only pump
fossil fuel from distant oil and gas
fields but also distribute it across
Europe and even deliver it directly
to homes in Italy. The hybrid busi-
ness has also acted like an insurance
policy against swings in the prices
of oil and natural gas, because most

of Eni’s natural gas contracts are set
for years in advance.

The unique structure has allowed
the company to punch above its
weight in an industry dominated by
scale: Countries such as Russia are
willing to look beyond Eni’s smaller
size because it offers potential deals
in other parts of the market. In re-
cent years, for example, Eni has

agreed to give up a slice of its Ital-
ian gas market to Gazprom in order
to secure supply contracts to 2035
and in exchange for access to Rus-
sia’s vast energy reserves.

Eni’s natural gas business has
high margins because it doesn’t
have to pay third parties to trans-
port the gas it purchases in Russia
and Algeria. Eni also markets the
gas at steady prices in Italy’s highly
regulated gas market. “The syner-
gies are too strong to risk destroy-
ing,” said Irene Himona, an analyst
with Exane BNP Paribas.

The EU case began in May 2006
with a series of dawn raids on Eni
offices, and the company was for-
mally placed under investigation the
following year. Since then, Eni Chief
Executive Paolo Scaroni has repeat-
edly said that Eni aims to reach a
compromise with Brussels and avoid
a potential fine or the forced sale of
assets. Mr. Scaroni declined re-
quests to be interviewed for this ar-
ticle.

As the inquiry nears a ruling,
however, Eni’s window to negotiate
a compromise and avoid a fine is
narrowing, analysts said. “Given all
the work done and the administra-
tive resources deployed, [the Com-
mission] might want to pursue the
case to the end and adopt a negative
decision,” said Filippo Amato, a law-
yer at Jones Day specializing in EU
competition.

European energy companies have
traditionally sought to avoid fines
by settling antitrust cases before EU
inquiries reach their final stages. In
2008, German energy company E.On
AG agreed to give up part of its
electricity grid and German utility
RWE AG sold off part of its natural-
gas network.

Eni is in a tougher spot. The
company’s controlling shareholder,
the Italian government, says Italy’s
energy security hinges on Eni main-
taining control of major gas con-
duits such as the TAG pipeline,
which cuts a path from Russia
through central Europe to supply
most of Italy’s natural gas.

“There are requirements that are
more important than the rules,”
Italian Prime Minister Silvio Ber-
lusconi said in March after the EU
formalized its probe in against the
energy company.

—Alessandro Torello
contributed to this article.

BY STACY MEICHTRY

Eni’s pipelines deliver natural gas to markets across Europe. Above, Chief Executive Paolo Scaroni last month.
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Pfizer to close 6 research sites, including 2 in U.K.
Pfizer Inc., digesting its $68 bil-

lion takeover of rival Wyeth last
month, said Monday it will close six
of its 20 research sites, in the latest
round of cost cutting by retrenching
drug makers.

Pfizer was expected to cut costs
as part of its consolidation with Wy-
eth, and research and development
was considered a prime target be-
cause the two companies’ combined
R&D budgets totaled an industry-
leading $11 billion. In announcing
the laboratory shutdowns Monday,
Pfizer didn’t say how many R&D
jobs it would cut or how much it
hoped to save from the shutdowns.

For much of this decade, phar-
maceutical companies have been

closing labs, laying off researchers
and outsourcing more work from
their once-sacrosanct R&D units.
Pfizer previously closed several labs,
including the Ann Arbor, Mich., fa-
cility where its blockbuster choles-
terol fighter Lipitor was developed.
In January, before the Wyeth deal
was announced, Pfizer said it would
lay off as many as 800 researchers.

But analysts say Pfizer Chief Ex-
ecutive Jeffrey Kindler and other in-
dustry leaders haven’t done enough.
A major reason for the industry
consolidation this year is the oppor-
tunity to slash spending further.

Pfizer previously said it expects
$4 billion in savings from its combi-
nation with Wyeth. It plans to elim-
inate about 19,500 jobs, or 15% of
the combined company’s total.

Merck & Co., which completed its
$41.1 billion acquisition of Schering-
Plough last week, is expected to cut
15,930 jobs, or about 15% of its work
force. In September, Eli Lilly & Co.
said it will eliminate 5,500 jobs, or
nearly 14% of its total. Johnson &
Johnson said last week that it will
pare as many as 8,200 jobs, or 7%.

Drug makers are restructuring in
anticipation of losing tens of billions
of dollars in revenues as blockbuster
products, such as Lipitor, start fac-
ing competition from generic ver-
sions. Setbacks developing new
treatments have made the need to
reduce spending all the more ur-
gent, analysts say, and have reduced
resistance to closing labs. The eco-
nomic slump has only worsened the
industry’s plight, pressuring sales.

The sites Pfizer is set to close in-
clude Wyeth’s facility in Princeton,
N.J., which has been working on
promising therapies for Alzheimer’s
disease, including one called bap-
ineuzumab under development by
several companies. The Alzheimer’s
work will move to Pfizer’s lab in
Groton, Conn. The consolidation of
Alzheimer’s work “allows us to fully
focus on that, rather than have to
coordinate activities,” said Mikael
Dolsten, one of two R&D chiefs at
the combined company.

Pfizer said research also is
scheduled to end at R&D sites in
Chazy, Rouses Point and Platts-
burgh, N.Y.; Gosport, Slough and
Taplow in the U.K.; and Sanford and
Research Triangle Park, N.C. Pfizer
is counting as a single site labs

close to each other, such as the fa-
cilities in Rouses Point and Platts-
burgh, Slough and Taplow, and San-
ford and Research Triangle Park.
Along with the Princeton facility,
those in Chazy, Rouses Point and
Sanford had belonged to Wyeth.

The company is also planning to
move work from its Collegeville, Pa.;
Pearl River, N.Y., and St. Louis sites
to other locations.

Pfizer executives wanted to cut
costs quickly after the Wyeth deal
so the integration doesn’t stall re-
search. That was a problem with
Pfizer’s acquisition of Warner-Lam-
bert in 2000 and its merger with
Pharmacia in 2003 Pfizer says it has
learned from its past acquisitions.

—Peter Loftus
contributed to this article.

BY JONATHAN D. ROCKOFF

Key revenue
Eni's net sales by major segments
for the first nine months, in billions

Refining & Marketing

Exploration & Production

Gas & Power

38.1

22.7

26.5

Œ24.3

Œ23.0

17.2

2008

2009*

Source: the company

*Includes acquisition of Belgian gas
company Distrigas
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Turning seasonal
into a full-time job
Find ways to make lasting impression

Every year around this time,
thousands of workers in the U.S. are
hired for jobs catering to holiday
shoppers and usually ending in Jan-
uary. The work can be a short-term
way to generate a paycheck. But for
a select few—particularly recent
graduates and prospective career-
changers—the seasonal jobs could
become even more.

A small percentage of these tem-
porary recruits often are offered
staff positions in the months that
follow—and not just behind a regis-
ter, but also eventually in areas like
human resources, management and
finance.

Michelle Cantor, 49 years old,
joined a Maison Blanche store
(which later became a Macy’s) in
Lafayette, La., in 1980 as a gift
wrapper while in high school. When
the stint ended, she was hired as a
part-time sales associate and later
switched to full time. After graduat-
ing from the University of Louisiana
at Lafayette in 1987 with a bache-
lor’s degree in business administra-
tion and marketing, she moved to
the company’s human-resources de-
partment. Now she works at Macy’s
Inc. headquarters in Cincinnati
overseeing the retailer’s online re-
cruiting site, macysjobs.com.

Ms. Cantor says she didn’t plan
on a career with Macy’s but the
early experience she gained, plus
the encouragement and support she
received from her bosses, prompted
her to reconsider. “A lot of time
people have perceptions of what re-
tail jobs are,” she says. “But once
you get in and learn the culture, you
learn about opportunities that you
never knew existed.”

To be sure, demand for these
helping hands is expected to be less
robust this year than in years past
because of the recession. Nearly half
of the U.S.’s 25 largest retailers sur-
veyed in September said they expect
to recruit between 5% and 25%
fewer seasonal workers this year
than last, reports Hay Group, a hu-
man-resources consulting firm. And
with unemployment at 10.2%, the
highest rate since 1983, the compe-
tition for holiday jobs this year will
be particularly stiff.

But retailers could yet beef up
their hiring plans this month if sales
continue trending upward, says
Maryam Morse, national retail prac-
tice leader for Hay Group. U.S. re-
tail-sales figures for October rose
1.8%, according to estimates based
on data for 30 retailers tracked by

Thomson Reuters.
Job seekers can boost their odds

of landing seasonal positions by of-
fering to work flexible hours, includ-
ing evenings and weekends and on
the days leading up to the holidays.
“The more availability you have, the
better your chances of getting hired
and getting more hours,” says Steve
Mullins, a recruiter for Michael's
Stores. The retailer of arts and
crafts supplies expects to hire about
10,000 seasonal workers this year
up from 7,300 last year; about 10%
are typically recruited into staff po-
sitions, he adds.

Applicants can set themselves
apart further by showing they’re fa-
miliar with their target employer’s
products or services and pointing
out any related experience. Emailing
interviewers a thank-you note after-
ward, something few seasonal can-
didates do, is another way to stand
out, adds Mr. Mullins.

Hiring managers say applicants
with professional backgrounds
should inform interviewers about
their qualifications and interest in
moving into a staff position in their
area of expertise. The reason: Em-
ployers often prefer to promote
from within and consider seasonal
workers who bring more to the ta-
ble than what’s required highly at-
tractive, says Mr. Mullins. “You’re
definitely taking the best seasonal
workers and considering them first
for any regular positions that open
up,” he says.

Once on board, career experts
say the next step is to work dili-
gently and volunteer to take on ex-
tra duties. This could be anything
from offering to help out in other
departments to volunteering to cre-
ate displays or take on tasks that
full-time staffers might eschew.
Don’t get your hopes up, though,
about doing administrative work;
you may be fully qualified, but not
yet trusted as a temporary staffer.
After demonstrating your added
value, it can be helpful to remind
supervisors of an interest in full em-
ployment when the job ends.

“You just need to be assertive,”
says Jo Pearson, manager of cre-
ative services for Michael’s in the
arts and craft supplier’s Irving,
Texas, headquarters. She joined the
company 23 years ago as a part-
time seasonal sales associate for a
store in Chesterfield, Mo. Ms. Pear-
son, 59, says she went out of her
way to impress managers by volun-
teering to assist her colleagues and
make crafts out of store products
for display.

BY SARAH E. NEEDLEMAN

Jo Pearson, manager of creative services for an arts and crafts supplier. She

joined the company 23 years ago as a part-time seasonal sales associate.
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Former CEOs lend struggling firms a hand
Seasoned executives offer expertise to bailed-out companies, but beware of locking horns

John “Jack” Krol, who was
named last week as outside chair-
man of auto-parts maker Delphi Au-
tomotive LLP, exemplifies a growing
boardroom trend: former chief exec-
utives taking an active role steering
troubled companies.

Mr. Krol, 73 years old, is a re-
tired chief executive of DuPont Co.
He says he will quickly dive into op-
erating plans and strategy at Delphi,
which emerged from bankruptcy-
court protection last month.

Other recently installed hands-on
chairmen, all former CEOs of other
companies, include Edward Whita-
cre Jr. at General Motors Co., Rich-
ard D. Parsons at Citigroup Inc., C.
Robert Kidder at Chrysler Group
LLC, Harvey Golub at American In-
ternational Group Inc. and Philip
Laskawy at Fannie Mae. Each of
those companies has received a fed-
eral bailout, and government offi-
cials participated in the process of
selecting new chairmen.

“These chairmen are strategic
equal partners of the CEO because
they already demonstrated a suc-
cessful ‘in the trenches’ style of
management,” says Dennis Carey, a
senior client partner at recruiters
Korn/Ferry International. He helped
recruit Mr. Krol as part of a board

shake-up after several Delphi lend-
ers and GM, its prior parent, ac-
quired most of Delphi’s assets.

Mr. Krol says he has worked on
Delphi matters daily for the past
two weeks, and plans to advise Del-
phi CEO Rodney O’Neal on his 2010

and 2011 operational plans before
Mr. O’Neal formally proposes them
to the board next month. The new
chairman will lead a board review of
corporate strategy, including poten-
tial acquisitions and spinoffs. Mr.
Krol also hopes to soon meet with

each division head to gauge poten-
tial risks to the business.

The trend of strong outside
chairmen is most pronounced at
troubled companies. But more big
businesses are installing indepen-
dent chairmen who previously were
CEOs elsewhere. The Corporate Li-
brary, a governance research firm,
says 46 former CEOs are now chair-
men of other companies, up from 14
in 2004.

At GM, Mr. Whitacre, a former
CEO of AT&T Corp., has appeared in
television commercials for the
struggling auto maker, and played a
key role in persuading fellow direc-
tors to keep, rather than sell, GM’s
Opel brand and European opera-
tions. He has met with employees at
all levels.

Across town at Chrysler, Mr. Kid-
der is learning to walk a fine line to
avoid meddling with management.
The former CEO of Duracell Interna-
tional Inc. and Borden Chemical Inc.
has led the board since June, when
the auto maker emerged from bank-
ruptcy-court protection and sealed
an alliance with Italy’s Fiat SpA.

Mr. Kidder spends an average of
three days a week at Chrysler, dis-
cussing strategy with executives,
including CEO Sergio Marchionne.

Mr. Golub, the AIG chairman, is
working six days a week on issues

such as executive pay, strategy
shifts and Washington relations to
help ease the workload of new CEO
Robert Benmosche.

The former CEO of American Ex-
press Co. was named chairman of
the New York insurer in August, just
after relinquishing that post at
Campbell Soup Co. and just before
doing so at Reader’s Digest Associa-
tion Inc. He recently moved into a
headquarters office near Mr. Ben-
mosche’s—at the CEO’s request,
says a person familiar with the situ-
ation. But Mr. Benmosche may ulti-
mately tire of the arrangement. At
some point, he will say, “Harvey, I
need to be on my way to run this
shop,” another informed individual
predicts. The CEO declined to com-
ment.

Leadership experts say involved
chairmen can assist troubled com-
panies through tough times, but
may also lock horns with CEOs.

In 2006, Stephen R. Hardis, a
former head of Eaton Corp., was
named chairman of Marsh & McLen-
nan Cos. Late the next year, he was
influential in the board’s decision to
seek a successor for CEO Michael
Cherkasky, recalls a person familiar
with the matter. At that time, Mr.
Hardis said the board acted because
of poor financial performance. He
declined to comment further.

BY JOANN S. LUBLIN
Taking charge
A growing number of former CEOs are helping steer troubled companies as
outside chairmen.

Name
Company(named as
outside chairman) Served as CEO

John ‘Jack’ Krol Delphi Automotive
(Nov. 2009)

DuPont

Harvey Golub American International Group
(Aug. 2009)

American Express

Edward Whitacre, Jr. General Motors
(July 2009)

AT&T

C. Robert Kidder Chrysler
(June 2009)

Duracell International,
Borden Chemical

Richard D. Parsons Citigroup
(Jan. 2009)

Time Warner

Philip Laskawy Fannie Mae
(Sept. 2008)

Ernst & Young

Fred Poses Tyco Electronics
(June 2007)

American Standard

Stephen R. Hardis Marsh & McLennan
(May 2006)

Eaton
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GAS ROYALTIES
FOR SALE BY OWNER

Gas wells on a 2,720-ac unit in
Colorado. Monthly royalty income is $500/mo.

Selling price $20,000.00.
Principals only.

214-991-4699 or
alanmay2001@gmail.com

Open/Close Deals, Raise Capital,
Buy, Sell, Hire, Fire

ALL FOR YOU
Successful businessmen,
"Big 8" CPA credentials,

professional and confidential.
Global/National/Local

WEGET IT DONE 213-785-6767
kt@rossfin.com
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CORPORATE NEWS

Upscale cars post gains
China, Brazil,
India help eke out
higher global sales

FRANKFURT—Soaring demand in
China, Brazil and India helped the
world’s three largest luxury-car
makers eke out global sales gains
last month, the latest sign that a re-
covery in the premium segment is
gaining traction.

BMW AG’s core brand recorded
its first year-over-year sales in-
crease of 2009, with a 0.4% rise last
month world-wide to 95,859 vehi-
cles. But for the first 10 month of
the year BMW, the world’s largest
premium auto maker by sales,
posted a 15% drop to 873,318 cars.

Demand for cars contracted
sharply at the end of last year as
credit markets dried up and con-
sumer confidence waned in the eco-
nomic downturn. As a result, most
auto makers will shows year-over-
year sales improvements in coming
months.

BMW’s sales in China jumped 81%
to 9,558 cars. Sales rose 56% in India
to 343 cars and more than doubled
in Brazil to 838 vehicles. By last
month, BMW had surpassed sales
for all of last year in the three coun-
tries.

Those three markets plus Russia
will be crucial for industry growth in
coming years, and makers are push-
ing hard to increase their presence
in these so-called BRIC countries.

Thanks mainly to its strong pres-
ence in China, Audi AG, the premium
division of Volkswagen AG, achieved
a 0.4% sales increase last month to
82,750 cars. Sales for the year
through October period fell 6.7%
from a year earlier to 787,900 cars.

Audi expects to significantly ex-
ceed its initial target of 130,000 car
sales in China this year and predicts
the country will trump the com-
pany’s home turf of Germany as its
largest single market in 2012 or
2013. Annual sales in China are ex-
pected to soar to 250,000 cars by
then as Audi increases local produc-
tion and expands its dealership net-
work.

Peter Schwarzenbauer, Audi’s ex-
ecutive-board member responsible
for sales and marketing, said the
company forecasts Russian sales at
about 30,000 cars in 2015, up from
16,000 this year. Russia had ap-
peared on track to surpass Germany
as Europe’s largest single car mar-
ket, but demand collapsed when the
financial crisis hit. Russia’s economy
is recovering far more slowly than
those of other BRIC nations.

Mr. Schwarzenbauer said he ex-
pects the broad Indian market to ex-
ceed three million vehicles in 2015
from roughly 1.3 million vehicles a
year now. Audi’s sales in India are

on track to come in at 1,650 cars this
year and poised to rise to more than
2,000 next year, Mr. Schwarzen-
bauer said. He said the number of
potential luxury-car buyers in India
is growing, but infrastructure and
road-quality problems still present
obstacles.

Mr. Schwarzenbauer forecast
Audi’s Brazil sales at around 2,300
cars this year. Brazil sales could
reach 5,000 cars in 2013, two years
earlier than expected. He said Audi’s
brand image in Brazil is still focused
on the entry-level A3 hatchback but
that efforts to improve awareness of
the company’s entire lineup con-
tinue.

Daimler AG on Friday reported a
7.2% rise in sales for its core Mer-
cedes-Benz brand to 88,400 cars. Its
sales in China rose 78% to 6,600 ve-
hicles.

China has become the biggest
market for the flagship Mercedes-
Benz S-Class sedan. Mercedes-Benz’s
global sales fell 14% for the year
through October to 826,000 cars.

BY CHRISTOPH RAUWALD

Audi launched its big Q7 at a car show in India in September.
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GMCEOinGermany
toreviewOpel’sfuture

FRANKFURT—The chief execu-
tive of General Motors Co. met with
leaders of its Opel unit on Monday
to discuss the European auto
maker’s future, a week after GM
abruptly decided to keep Opel in-
stead of selling a majority stake.

Frederick “Fritz” Henderson
wanted to get a firsthand look at the
situation at Opel headquarters in
Ruesselsheim, just west of Frank-
furt, said Opel spokesman Ulrich
Weber. Mr. Weber gave no details
except to say that Mr. Henderson
was to stay through Tuesday and
meet with the company’s employee
council. Mr. Henderson was accom-
panied by Nick Reilly, director of
GM’s international operations.

GM decided last week to keep
Opel and its U.K.-based sister brand,
Vauxhall, instead of selling a major-
ity stake to Canadian car-parts
maker Magna International Inc.
and Russian lender Sberbank. That
deal was backed by the German gov-

ernment and Opel workers.
The announcement not to sell

was followed by GM saying Friday
that its European boss, Carl-Peter
Forster, would leave the company.

Opel employees and the German
government are especially anxious
to hear what GM’s plans are for the
money-losing operation. General
Motors employs some 50,000 people
in Europe, the bulk of which are in
Germany.

The German government had
backed the Magna plan financially
because it foresaw the least job cuts
than other options. German Eco-
nomics Minister Rainer Brüderle
said Mr. Henderson had told him in
a phone call that work on the re-
structuring is ongoing.

Mr. Brüderle said he had no de-
tails of the plan, but added that any
plan that didn’t consider the rights
of the car maker’s workers would be
untenable. “No solution that doesn’t
take into account the workers at
Ruesselsheim and other locations is
conceivable,” Mr. Brüderle said.

A Wall Street Journal Roundup

GM Chairman Frederick ‘Fritz’ Henderson, shown last month in China.

A
ss

oc
ia

te
d

Pr
es

s

Auto sales surge in China
amid stimulus measures

BEIJING—Auto sales in China
continued to boom in October,
though at a slower pace than in pre-
vious months, data from the China
Association of Automobile Manufac-
turers showed Monday.

Sales rose 72.5% from a year ear-
lier to 1.23 million vehicles, the
semi-official industry group said,
slower than September’s 77.9% in-
crease and August’s rise of 81.7%,
the peak growth rate for the year so
far.

China’s auto sales have been
boosted by government stimulus
measures that include rural subsi-
dies and a purchase tax cut on vehi-
cles with engine capacities of as
much as 1.6 liters.

Analysts say Beijing’s measures
to boost the auto industry may sim-
ply be pulling forward future de-
mand, leading to a sharp drop in
sales after the measures expire at
the end of the year. Local media
have reported the government is
considering extending and expand-
ing the stimulus measures.

Sales from January to October

increased 37.7% to 10.89 million ve-
hicles, the semi-official industry
group said, without providing year-
earlier figures.

Sales of passenger vehicles rose
75.8% from a year earlier to 946,400
vehicles last month and by 45.2% to
8.19 million vehicles in the January-
October period, it said.

The auto market in China has
been a boon to manufacturers,
which have seen their sales slide in
other major markets amid the finan-
cial crisis.

General Motors Co. said Monday
its sales in China last month more
than doubled from a year earlier to
166,911 vehicles.

Sales in the January-October pe-
riod rose 60% from a year earlier to
1.46 million vehicles, the U.S. auto
maker said.

Also Monday, BMW AG said sales
in China of its BMW- and Mini-
brand autos last month rose 81%
from a year earlier to a monthly re-
cord of 9,558 vehicles.

Sales in the January-October pe-
riod rose 37% to 71,952 vehicles
from 52,622 a year earlier, the Ger-
man auto maker said.

BY PATRICIA JIAYI HO

Aer Lingus sales decline slows
DUBLIN—Aer Lingus Group PLC

said it will press on with its cost
cuts and restructuring program as
revenue continues to decline,
though at a slower-than-expected
rate.

The Irish airline said Monday
that it still faces significant risks,
including a weaker Irish economy,
rising unemployment and higher
fuel prices and airport charges.

“We must continue to reduce any
costs within our control,” the airline
said, adding that the business envi-
ronment remains “challenging.”

Airlines around the world have
been hit hard by the economic
downturn, with passenger numbers
and cargo volumes down sharply
and those still flying spending less
on extra services. Aer Lingus has
been particularly hurt because of
the Irish economy’s sharp contrac-
tion. In addition, the carrier faces
stiff competition from rival Ryanair
Holdings PLC, Europe’s largest low-
cost carrier by passengers carried.

The airline’s shares rallied on the
news, rising 13% to 61 European
cents (91 U.S. cents) in Dublin. Aer
Lingus floated at €2.20 in Septem-
ber 2006. Analysts attributed the
rally to revenue per passenger com-
ing in slightly better than expected.

Aer Lingus said revenue for the
three months ended Sept. 30 fell
9.7% from a year earlier, slowing

from a 12% year-to-year decline in
the first half, though nonticket reve-
nue, which includes on-board ser-
vices and baggage charges, remains
weak. Nonticket revenue rose 8.5% a
passenger in the third quarter, com-
pared with an 18% rise in the first
half.

Passenger numbers rose 7% to
3.08 million as a 10% increase in
short-haul passengers more than
offset a 13% decline on long-haul
routes.

Average passenger revenue in
the period fell 15% from a year ear-
lier because of lower fares. Third-
quarter short-haul fare per passen-
ger fell 12%, and long-haul average
fares fell 17%.

In the first half, the company
posted a decline of 13% for short-
haul fares, while long-haul average
fares dropped 18%.

Goodbody Stockbrokers said it
plans to pare back its forecasts for
declines in full-year fare per passen-
ger following the announcement.

Net cash totaled €399.9 million
as of Sept. 30, a decrease of 39%

since Dec. 31, 2008.
Oil prices are creeping higher

again, putting pressure on airlines.
Most have tried to reduce the im-
pact of rising prices by hedging a
percentage of their forward-fuel re-
quirements.

Aer Lingus said its blended fuel
rate for the full year should be $864
a metric ton and it had extended its
hedging levels for 2010 (53% at $778
per ton) and 2011 (9% at $734 per
ton), which is about 5% better than
some analysts had forecast.

Meanwhile, the company said it
has received a “significant number
of expressions of interest” in rela-
tion to the sale or sale-and-lease-
backs of aircraft, which analysts say
could result in a further capacity
cut.

In October the carrier said it will
cut annual operating costs by €97
million by the end of 2011, €74 mil-
lion of which will be reductions in
head count and pay.

The airline plans to cut 676 jobs
from its 3,879-strong work force, in-
cluding 489 in operational areas and
some support areas, as well as 187
job cuts in other support areas. This
has angered trade unions, including
cabin crew and pilots union Impact,
which criticized the proposals as
“severe” and “radical.”

Aer Lingus expects talks with
unions and employees over pro-
posed job reductions to conclude on
Nov. 18.

BY QUENTIN FOTTRELL

Oil prices are creeping
higher again, putting
pressure on airlines.
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By Melinda Beck

As a child, Liz C. remembers hav-
ing “heart palpitations” whenever
the doorbell rang. Usually, she’d
meet friends outside rather than let
them see the stacks of newspapers,
boxes, used paper towels and other
trash cluttering her family’s home
in Short Hills, N.J.

“My mother would tell me to lie.
She’d say, ‘Tell your friends we’re

painting—that’s
why all these boxes
are here.’ How sick
was that?“ says Liz,
who asked that her

full name not be used.
By age 11, Liz was working to buy

her own food and clothing. “You ex-
pect your parents to have food for
you, but the kitchen table and
counters were just cluttered with
garbage,” she says. Yet her mother
rebuffed any offers of help, and her
father, an alcoholic, didn’t want to
upset her. “It was a mutual enabling
situation,” says Liz, who is 50 years
old and works at a New Jersey uni-
versity.

Her mother now lives in a retire-
ment community and, at 80, is still
hoarding. “She’ll never change,” Liz
says. “The psychologists say you
have to forgive to move on, but it’s
hard, especially when you have to
visit and you still think, ‘Jeez—look
at this mess!’ ”

Compulsive hoarding—accumu-
lating so much stuff that one’s living
space is rendered unusable—is com-
ing out of the closet these days,
thanks to books, movies and TV
shows like A&E’s “Hoarders.” (I first
wrote about it in my Oct. 20 col-
umn.) Mental-health experts view it
as a form of obsessive-compulsive
disorder. It’s also seen in people
with dementia, depression, atten-
tion-deficit disorder and brain in-
jury, and after major life losses.

But many family members say
the pain that hoarding inflicts on
them is still largely unacknowl-
edged. Some who grew up in homes
like Liz’s see it as a form of child
abuse. Besides having their basic
needs neglected, children of hoard-
ers often grow up with little appreci-
ation for cleanliness, or they seek
out their own private space to keep
clear of the clutter. Some become hy-
perneat adults, fearful of falling into
the same pattern. “To this day, I will
not clip coupons—my mother used
to save entire newspapers for them—
and if I haven’t worn something in a

year or so, I throw it out,” says Liz.
Many families are still agonizing

over what to do with hoarders who
refuse to change or even acknowl-
edge the problem. They don’t want
to run their elderly parents’ or
grown siblings’ lives, but they’re
fearful of letting safety hazards fes-
ter. Some are also fed up with ex-
perts who counsel using patience
and understanding with hoarders
and advise against forcible clean-
ups. “Hoarders are treated with kid
gloves, and the great irony is that
most would choose a box of stuff
over their own flesh and blood,”
says Mary McManus, of Denver, who
also grew up in a hoarding home.

In his new book, “Digging Out,”
San Francisco psychologist Michael
A. Tompkins advises family mem-
bers to ask forgiveness from their
hoarding loved ones for past efforts
to clean against their will: “Tell your
loved one it won’t happen this way
again.”

“Talk about blaming the victim,”
says Elizabeth Nelson, a spokes-
woman for Children of Hoarders, a
national group in the U.S. founded in
2005 to help families share re-
sources and experiences. “I’m not
going to ask forgiveness for clean-
ing up my mom’s mess.”

In particular, says Ms. Nelson,
she’s frustrated with experts warn-

ing that forcibly cleaning up a hoard-
er’s home can backfire and do se-
vere psychological damage. Con-
cerned that their elderly father was
unable to navigate with his walker,
she and her siblings cleaned up their
parents’ trash-filled home in subur-
ban Chicago while they were away
in 2005, filling two Dumpsters, 78
plastic tubs and five rolling carts.

“My mother was really mad, but
no one entered the ER with a break-
down,” Ms. Nelson says. “We were
gentle and calm with her. And we
made a deal: These hallways had to
stay clear—Dad has to get to the
bathroom.”

Now, Ms. Nelson concedes that
her mother is “on a downward spiral
again. But the spiral is that much
slower. We stunned her into realiz-
ing that we weren’t going to let her
endanger my father.”

John Heenehan and his wife, Rox-
anne Rudy, say they wish they’d in-
tervened sooner to protect her
mother, who lived with Ms. Rudy’s
sister, Nika, in Hartford, Conn. Nika
started buying clothes compul-
sively in her 30s, filling room after
room until there was so little living
space that her mother had to sleep
upright in the living room. When her
mother collapsed from heat stroke
in 2005, emergency personnel
couldn’t reach her with a stretcher.

She died soon after in the hospital.
Nika, who was suffering from can-
cer, died two days later.

“When we had to clean out the
house, instead of mourning, all I felt
was rage at what my sister had done
to my mother,” says Ms. Rudy, who
gave away more than 200 garbage
bags of clothes, many with the tags
still in place.

Some professional organizers
are trained in dealing with hoarders—
but like psychologists, they often es-
pouse a slow and patient approach
that some families find frustrating.

Kit Anderson, who owns Ander-
son Organizing Systems in Albuquer-
que, N.M., tries to win hoarders’
trust by promising not to throw out
or even touch any of their belong-
ings without their permission.
Though it starts slowly, she says, the
process eventually moves faster.
“We have some tricks up our
sleeves,” says Ms. Anderson, who is
also president of the National Study
Group for Chronic Disorganization.

One trick is to find ways to do-
nate items the hoarder cares about—
particularly if the hoarder is griev-
ing for a lost love one. Another ap-
proach is to have the hoarder collect
every item in the same category, and
then decide how many he really
needs. “You’ll find 150 margarine
tubs in someone’s home. And maybe

they can live with 75,” she says.
“We create shrines,” Ms. Ander-

son adds, recalling a retired teacher
who had saved every paper from ev-
ery student he had taught. Together
they selected a few special papers
and put them in a frame along with
his teaching diploma and hung it on
a wall. “He had a focus for his emo-
tions, and he was able to let the rest
of the stuff go,” she says.

But that kind organizing can take
weeks or months, and professional
organizers charge anywhere from
$45 to $200 an hour. “It can cost
thousands and thousands of dol-
lars,” Ms. Anderson concedes.

In some cases there isn’t time for
such a painstaking approach.
Doreen Gibbs, a rehabilitative case
manager in Cedarhurst, N.Y., serves
as a court-appointed for a woman
whose clutter, piled over two
meters high in some rooms, caused
two fires in her Manhattan co-op. “If
we had said, ‘Ok, what about this
piece of paper?’ it would have taken
years to clean it out,” says Ms.
Gibbs. The court deemed the woman
a danger to her neighbors, so Ms.
Gibbs orchestrated a forced
cleanup, finding, among other
things, buckets of feces in the bath-
tub. The woman became abusive; po-
lice had to intervene and she was
placed in a psychiatric hospital,
where she remains today.

“When someone is so impaired
that they are putting other people’s
lives at risk, then something has to
be done,” says Ms. Gibbs. Hoarders,
she adds, ”don’t have the right to
take other people down with them.”

Indeed, sometimes, an eviction
or a health-code violation can pro-
vide a needed impetus for change.
Families who are concerned about a
loved one’s health or safety can seek
help from government agencies,
and a few communities now have
task forces to deal with hoarding. In
extreme cases, family members can
go to court and seek to be appointed
guardian.

Psychologists also suggest hav-
ing the hoarder get a thorough men-
tal-health evaluation to help under-
stand what may be driving the be-
havior. In some cases, antidepres-
sants help, or at least can alleviate
some of the anguish involved in part-
ing with possessions.

In the end, there are no easy an-
swers. As Ms. Anderson says, “We
know a lot more about what doesn’t
work than what does.”

Email: healthjournal@wsj.com

Children of hoarders: digging themselves out
Many family members say the pain that the disorder inflicts on them is still unacknowledged; building a shrine

By Steve Stecklow

MANAGUA, Nicaragua—With
just 300 or so Muslims in all of Nica-
ragua, it became an instant mystery
here when a big new mosque sud-
denly seemed to spring up recently
in a residential neighborhood.

Like, who paid for it?
The ever-present Managua ru-

mor mill quickly turned to the gov-
ernment of Iran. Its president, Mah-
moud Ahmadinejad, a Muslim, and
Nicaragua’s leftist leader, Daniel Or-
tega, a Roman Catholic, say they
share a revolutionary kinship. As
part of a grandiose effort to show

that Iran is a global superpower,
Mr. Ahmadinejad and his govern-
ment promised in 2007 and 2008 to
invest up to $1 billion in this impov-
erished country of 5.7 million, in-
cluding a new city and deep-water
port in a remote jungle on the Atlan-
tic Coast.

Never mind that local Nicara-
guan officials say they haven’t
heard a word on the port project
ever since an Iranian-led delega-
tion was confronted 18 months ago
by angry villagers. Or that virtually
none of the other announced invest-
ments have materialized.

The geopolitical chatter sur-

rounding the gold-domed mosque,
which opened in September after
more than a year of construction,
continues. “Did Iran put
up the money? That’s the
question everyone asks,”
says Ismat Khatib, a native
Nicaraguan lawyer and
businessman who is of Pal-
estinian descent. One Man-
agua-based diplomat says
it is believed Iran subsi-
dized it.

But Mr. Khatib, who is
treasurer of the Nicara-
guan Islamic Cultural Asso-
ciation, which oversees

the mosque, insists that the Iranian
government contributed not a sin-
gle córdoba. In fact, he says that the

only thing it actually prom-
ised to donate was a large,
special rug for the
mosque’s prayer room—
and that it never arrived.

“This is the real ver-
sion,” says Mr. Khatib. “You
can end the mystery with
this.”

Not quite. Speculation
also surrounds who has
been praying at the
mosque, or la mezquita,
which offers services five

times a day, beginning at 4:30 a.m.
“All the Taliban,” declares Wil-

liam Martinez, a 24-year-old bar-
ber at Le Moustache, a hair salon
across the street. Natalie Melendez,
a clerk at the Veo Veo video-rental
store on the corner, offers a differ-
ent account. “There are two types
of people who use the mosque,” she
says, matter-of-factly. “The Arabs
and the Iranians.”

Muslims, particularly Palestin-
ians, have been emigrating to Nica-
ragua for decades and have estab-
lished a number of businesses here,
especially in the fabric trade. But be-

Please turn to page 32

A new mosque in Nicaragua fires up the rumor mill

The home in Hartford, Conn., that Nika Rudy and her mother shared, piled with clothes.

Yusuf Amdani
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DJIA component stocks
Volume, CHANGE

Stock Symbol in millions Latest Points Percentage

AT&T T 21.10 $26.34 0.41 1.58%
Alcoa AA 20.50 13.34 0.45 3.49%
AmExpress AXP 15.30 39.05 1.84 4.94%
BankAm BAC 158.40 15.77 0.72 4.78%
Boeing BA 3.90 51.35 1.67 3.36%
Caterpillar CAT 11.60 60.00 2.40 4.17%
Chevron CVX 11.40 77.66 0.13 0.17%
CiscoSys CSCO 41.50 23.99 0.17 0.71%
CocaCola KO 8.80 55.48 0.99 1.82%
Disney DIS 11.00 29.00 0.44 1.54%
DuPont DD 6.20 34.61 1.23 3.68%
ExxonMobil XOM 15.40 72.85 0.69 0.96%
GenElec GE 98.00 15.85 0.52 3.39%
HewlettPk HPQ 14.70 49.99 0.83 1.69%
HomeDpt HD 12.90 26.81 0.73 2.80%
Intel INTC 45.50 19.46 0.53 2.80%
IBM IBM 7.00 126.00 2.51 2.03%
JPMorgChas JPM 34.10 44.35 0.87 2.00%
JohnsJohns JNJ 11.50 60.75 0.45 0.75%
KftFoods KFT 16.00 26.53 –0.25 –0.93%
McDonalds MCD 9.90 62.64 0.92 1.49%
Merck MRK 21.90 33.43 0.84 2.58%
Microsoft MSFT 48.80 28.99 0.47 1.65%
Pfizer PFE 42.20 17.43 0.47 2.77%
ProctGamb PG 12.10 61.85 0.81 1.33%
3M MMM 3.00 77.20 1.79 2.37%
TravelersCos TRV 6.90 53.60 1.70 3.28%
UnitedTech UTX 3.40 66.73 1.66 2.55%
Verizon VZ 17.70 30.17 0.61 2.06%
WalMart WMT 14.30 52.00 0.75 1.46%

Dow Jones Industrial Average P/E: 18
LAST: 10226.94 s 203.52, or 2.03%

YEAR TO DATE: s 1,450.55, or 16.5%

OVER 52 WEEKS s 1,356.40, or 15.3%

 Note: Price-to-earnings ratios are for trailing 12 months
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Tracking
credit
markets &
dealmakers

Follow the markets throughout
the day, with updated stock
quotes, news and commentary
at WSJ.com.
Also, receive emails that
summarize the day’s trading in
Europe and Asia.
To sign up, go to
WSJ.com/Email

Behind Europe’s deals: Bank revenue rankings, Eurozone
Behind every IPO, bond offering, merger deal or syndicated loan is one or more investment banks. Here are
investment banks ranked by year-to-date revenues from recent deals.

PERCENTAGE OF TOTAL REVENUE
Revenue, Market Equity Debt Mergers &
in millions share capital markets capital markets acquisitions Loans

JPMorgan $640 6.9% 26% 32% 40% 2%

Deutsche Bank 599 6.4% 14% 52% 31% 3%

BNP Paribas 585 6.3% 23% 50% 19% 8%

Credit Suisse 462 5.0% 27% 46% 26% 1%

Calyon 405 4.4% 35% 50% 8% 8%

SG Corp & Investment Banking 398 4.3% 29% 56% 9% 6%

Bank of America Merrill Lynch 388 4.2% 28% 31% 39% 3%

Goldman Sachs 376 4.0% 23% 18% 58% 1%

UBS 360 3.9% 27% 31% 41% 1%

Source: Dealogic

Credit-default swaps: European companies
At its most basic, the pricing of credit-default swaps measures how much a buyer has to pay to purchase-and
how much a seller demands to sell-protection from default on an issuer's debt. The snapshot below gives a
sense which way the market was moving yesterday.

Showing the biggest improvement... And the most deterioration
CHANGE, in basis points CHANGE, in basis points

Yesterday Yesterday Five-day 28-day Yesterday Yesterday Five-day 28-day

Brit Awys 508 –43 –15 –6 KBC Bk 147 3 1 –10

Rhodia 400 –13 –42 –98 ABN Amro Bk 92 4 5 13

FCE Bk 597 –12 19 –8 Allied Domecq 86 4 4 –1

Bertelsmann 180 –11 –22 –90 Safeway 59 4 7 13

AB SKF 81 –7 18 1 Grohe Hldg 1203 4 77 –221

Rallye 617 –6 12 12 SNS Bk 166 5 3 –32

Corus Group 674 –6 6 –20 Hellenic Rep 152 7 17 28

AB Volvo 209 –6 ... –30 Ladbrokes 210 11 23 33

Havas 216 –5 –5 –38 Norske Skogindustrier 987 12 44 –54

WPP 2005 160 –4 –11 –55 Rep Irlnd 150 14 18 31

Source: Markit Group

Dow Jones Stoxx 50: Monday’s best and worst…
Market value, Previous

in billions close, in STOCK PERFORMANCE
Company Country Industry of US$ local currency Previous session 52-week Three-year

UniCredit Italy Banks $63.3 2.52 5.33% 42.4% –54.8%

ING Groep Netherlands Life Insurance 30.9 9.91 5.11 15.1 –70.8

Rio Tinto U.K. General Mining 78.0 30.42 4.29 29.5 33.2

Anglo Amer U.K. General Mining 55.9 24.88 4.27 65.2 –0.3

Allianz SE Germany Full Line Insurance 56.1 82.70 4.27 26.8 –45.7

SAP Germany Software $57.9 31.50 0.17% 10.4 –20.4

British Amer Tob U.K. Tobacco 66.6 19.63 0.20 14.5 39.0

Tesco U.K. Food Rtlrs & Whlslrs 55.1 4.19 0.20 29.7 6.0

AXA S.A. France Full Line Insurance 53.1 16.95 0.41 3.9 –44.4

Nestle S.A. Switzerland Food Products 174.0 47.99 0.65 1.9 8.4

...And the rest of Europe’s blue chips
Latest, Latest,

Market value, in local STOCK PERFORMANCE Market value, in local STOCK PERFORMANCE
Company/Country (Industry) in billions (U.S) currency Latest 52-week Three-year Company/Country (Industry) in billions (U.S) currency Latest 52-week Three-year

BHP Billiton 66.3 17.76 4.23% 58.1% 81.5%
U.K. (General Mining)
Soc. Generale 54.2 48.85 4.11 10.1 –58.2
France (Banks)
Credit Suisse Grp 68.9 58.60 3.81 53.8 –26.7
Switzerland (Banks)
ArcelorMittal 57.6 24.58 3.54 32.8 –26.6
Luxembourg (Iron & Steel)
Deutsche Bk 46.4 49.82 3.37 64.7 –49.5
Germany (Banks)
E.ON 81.2 27.05 3.17 –13.4 –15.5
Germany (Multiutilities)
Nokia 51.1 9.10 2.94 –24.0 –40.7
Finland (Telecomms Equipment)
Sanofi-Aventis S.A. 99.5 50.44 2.88 6.4 –24.2
France (Pharmaceuticals)
Siemens 87.4 63.70 2.81 41.0 –15.0
Germany (Diversified Industrials)
BNP Paribas S.A. 100.7 56.71 2.79 10.8 –32.8
France (Banks)
UBS 61.3 17.35 2.72 –0.7 –74.1
Switzerland (Banks)
Bayer 61.6 49.65 2.67 14.2 23.5
Germany (Specialty Chemicals)
BASF 53.1 38.50 2.53 40.1 10.2
Germany (Commodity Chemicals)
Assicurazioni Gen 41.8 17.90 2.34 –8.5 –36.2
Italy (Full Line Insurance)
Banco Santander 140.4 11.48 2.32 55.4 –11.3
Spain (Banks)
Daimler 54.0 33.95 2.21 31.4 –26.8
Germany (Automobiles)
Total S.A. 151.2 42.91 2.13 0.9 –23.0
France (Integrated Oil & Gas)
Royal Dutch Shell A 109.9 20.66 2.08 –0.8 –25.4
U.K. (Integrated Oil & Gas)
Banco Bilbao Viz 69.9 12.42 2.05 34.4 –34.3
Spain (Banks)
Telefonica S.A. 138.0 19.54 2.01 28.6 26.8
Spain (Fixed Line Telecomms)

RWE 47.5 60.49 2.01% –11.7% –23.7%
Germany (Multiutilities)
BP 206.0 5.95 1.94 14.5 0.9
U.K. (Integrated Oil & Gas)
Barclays 63.2 3.43 1.89 85.3 –50.2
U.K. (Banks)
ENI 105.4 17.53 1.86 –3.8 –29.0
Italy (Integrated Oil & Gas)
GDF Suez 99.5 29.35 1.65 –15.1 –9.4
France (Multiutilities)
Iberdrola S.A. 49.9 6.33 1.61 5.5 –25.2
Spain (Conventional Electricity)
Vodafone Grp 134.5 1.38 1.58 27.4 1.4
U.K. (Mobile Telecomms)
Astrazeneca 66.6 27.38 1.54 –1.2 –10.7
U.K. (Pharmaceuticals)
Deutsche Telekom 62.8 9.59 1.54 –17.5 –28.9
Germany (Mobile Telecomms)
Intesa Sanpaolo 51.6 2.90 1.49 –4.1 –46.5
Italy (Banks)
Roche Hldg Part. Cert. 113.6 162.80 1.43 –4.2 –26.2
Switzerland (Pharmaceuticals)
Unilever 53.5 20.79 1.41 7.9 1.3
Netherlands (Food Products)
HSBC Hldgs 199.4 6.92 1.30 8.0 –20.5
U.K. (Banks)
GlaxoSmithKline 118.1 12.34 1.23 2.2 –9.7
U.K. (Pharmaceuticals)
ABB 46.3 20.05 1.16 39.6 8.2
Switzerland (Industrial Machinery)
L.M. Ericsson Tel B 31.7 72.75 1.11 31.8 –47.5
Sweden (Telecomms Equipment)
France Telecom 69.4 17.45 0.98 –12.6 –12.8
France (Fixed Line Telecomms)
BG Grp 65.1 10.87 0.79 8.9 53.6
U.K. (Integrated Oil & Gas)
Diageo 46.7 10.10 0.70 6.1 1.3
U.K. (Distillers & Vintners)
Novartis 141.5 53.90 0.65 –7.9 –26.1
Switzerland (Pharmaceuticals)

Sources: Dow Jones Indexes; WSJ Market Data Group

WSJ.com

Hedge funds
Dow Jones TOTAL RETURN for rolling periods, net of fees*
Hedge Benchmark One week One month One quarter Year to date One year

Merger Arbitrage 0.01% 0.08% 1.8% 6.8% 6.9%
Event Driven 0.07% 0.98% 5.3% 13.5% 1.6%
Equity Long/Short 0.80% -0.99% 0.2% 2.9% -3.2%

*Estimates as of 11/06/09, after fees; Source: www.djhedgefundindexes.com

Credit derivatives
Spreads on credit derivatives are one way the market rates
creditworthiness. Regions that are treading in rough waters can
see spreads swing toward the maximum—and vice versa. Indexes
below are for five-year swaps.

Markit iTraxx Indexes SPREAD RANGE, in pct. pts.
Mid-spread, since most recent roll

Index: series/version in pct. pts. Mid-price Coupon Maximum Minimum Average
Europe: 12/1 0.87 100.61% 0.01% 1.00 0.78 0.87

Eur. High Volatility: 12/1 1.43 98.00 0.01 1.76 1.34 1.48

Europe Crossover: 12/1 5.30 98.80 0.05 6.15 4.87 5.41

Asia ex-Japan IG: 12/1 1.19 99.13 0.01 1.26 0.96 1.11

Japan: 12/1 1.35 98.29 0.01 1.53 0.99 1.26

 Note: Data as of November 6

Spreads
Spreads on five-
year swaps for 
corporate debt; 
based on Markit 
iTraxx indexes.   

In percentage points

3.00

2.25

1.50

0.75

0

t

Europe

t
Europe Sub Financials

2009
May June July Aug. Sept. Oct.

Index roll

Source: Markit Group

BLUE CHIPS & BONDS

Major players & benchmarks
Below, a look at the Dow Jones Stoxx 50, the
biggest and best known companies in Europe,
including the U.K.
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CORPORATE NEWS

Cateringtotherecessionmentality
FromfoodstoTVs,consumer-focusedbusinessessayfrugalityisguidingprinciple

The recession may be over, but
companies that cater to consumers
believe people are digging in for a
long, frugal winter.

That’s why Clorox Co. is keeping
the price steady on a new improved
trash bag that grips the top of the
garbage can. Clorox says it wants to
highlight the bags’ “greater value.”

Similarly, Campbell Soup Co. re-
cently reduced the promoted price
of its V8 beverages in some markets
to 2 for $5 from 2 for $6. Burger
King Holdings Inc. is selling double
cheeseburgers for just a dollar.

Glimmers of recovery in housing
starts, manufacturing and auto sales
have yet to reassure many consum-
ers who are spooked by 10.2% un-
employment, determined to save
more and skeptical of sunny fore-
casts. The Conference Board re-
cently said its consumer confidence
index fell almost six points in Octo-
ber from September.

The retail picture is improving,
but haltingly. The Federal Reserve
said household spending “appears to
be expanding but remains con-
strained by ongoing job losses, slug-
gish income growth, lower housing
wealth and tight credit.” A new holi-
day poll of consumers by consulting
firm Deloitte LLP says 74% intend to
buy items on sale and 54% intend to
use more coupons. (Many retailers
are increasing their ad spending
ahead of the holidays to grab a big-
ger share of gift-giving dollars.
Please see Advertising Column, page
B5.)

For manufacturers and retailers,
there’s reason for both hope and
discouragement in consumers like
Terrence Burrell. The 34-year-old in
Temple Hills, Md., who works for a
general contractor, has been shop-
ping for a 52-inch LCD television for
more than a year. Prices have fallen,
so he figures he can shell out $1,500
for a TV instead of having to pay
the $1,700 he had once expected.
“With a major purchase like this, I
want to find the right deal (and) the
time is perfect now,” he says. A
company will ring up a sale, but it
won’t be as profitable as it might
have been.

Pricing is perhaps where compa-
nies are finding consumers at their
most grudging. Procter & Gamble
Co. and other major makers of
household staples, while vowing to
resist price wars, say they plan to
flood stores with enhanced versions
of existing products.

After nearly a decade of intro-

ducing increasingly expensive items,
P&G’s new products will span a
wider range of prices, most notably
at the low end. Among its efforts,
P&G is paring the price of its Cheer
detergent to reposition it as a
“value” brand.

Beauty products maker Estee
Lauder Cos. Inc. recently reported
better-than-expected results in a
sign that consumers are starting to
boost discretionary spending. But
Estee Lauder CEO Fabrizio Freda
told analysts it’s “prudent to remain
cautious in our outlook” because of
high unemployment and weak con-
sumer sentiment. As a result, Mr.
Freda said Estee Lauder’s holiday
gift sets will offer wider price
ranges to give consumers greater
choice.

Airlines, seeing modest but
hopeful signs of bookings in coming
weeks, have been emboldened to
raise some fares. But at the same
time, some have offered fare sales
over the holidays, hoping to stimu-
late further demand.

Few airlines expect to increase
the number of flights or seats they
have on offer later this year and
into 2010.

In a telling sign, revenue at the
nation’s largest retailer, Wal-Mart
Stores Inc., for the 12 months end-
ing in January 2010 is expected to
grow by only 1% to 2%—far less
than the 5% to 7% the company pro-
jected a year ago. The company ex-

pects growth the following year to
hit 4% to 6%, in part because it
plans to expand its store base by
4%. “Our customers are under finan-
cial pressure and that impacts the
way customers spend and think,”
Mike Duke, the retailer’s chief exec-
utive, told Wall Street analysts last
month.

Walmart recently unveiled a list
of 100 toys available at its stores for
$10, reduced prices on several more
expensive toys and slashed to $10
the prices on 10 highly anticipated
books available for preorder on its
Web site in November, a decision
that set off a price war as Ama-
zon.com Inc. and Target Corp. fol-
lowed suit.

On Thursday, Walmart said it
was selling 10 of the top DVDs avail-
able for preorder in November and
December for $10 on its Web site.
The titles include “Star Trek,” “An-
gels and Demons” and “Julie & Ju-
lia.” The company has promised to
become even more aggressive on
price cuts in the coming year. Once
again, Target and Amazon lowered
prices on the same titles.

There are some companies—par-
ticularly e-commerce and some elec-
tronics companies—that are more
optimistic. EBay Inc., thinking con-
sumers might be willing to spend
more, is launching its first ad cam-
paign in 18 months. Apple Inc. and
Amazon.com Inc. forecast higher
fourth-quarter sales, and Amazon
said it’s beefing up inventories and
adding staff for the holiday crush.
Many consumer electronics sales
appear to have bottomed out and
are now climbing.

Other retailers anticipating bet-
ter times tend to be discounters,
such as footwear retailer DSW Inc.,
which recently said it expects per-
share earnings to be nearly twice
what it expected earlier this year;
and some high-end stores, such as
Nordstrom Inc., are being aided by

affluent consumers buoyed by re-
cent stock market gains.

Bargain-hunting remains the op-
erative shopping mode, though. Su-
permarkets usually benefit during
downturns as people turn away
from restaurants and buy more food
to prepare at home. But coupon-
clippers are making it tough to
boost margins. Kroger Co., the
country’s No. 2 supermarket chain
by revenue, recently downgraded its
2009 earnings-per-share guidance.
“Customers are buying more of
what they need and less of what
they want,” Kroger chief operating
officer Rodney McMullen told inves-
tors.

Carrie Isaac, a stay-at-home
mom who blogs about finding bar-
gains in Colorado Springs, Colo.,
says she uses coupons and buys
only the necessities. “I’ve been more
creative cooking with what we have
on hand,” she says. “There used to
be meals I wouldn’t make without
sour cream, but now I make them
without it,” she says, referring to
Mexican dishes.

Restaurants have been offering
discounts and promotions for
months, in many cases without lur-
ing additional customers. Market re-
search firm NPD Group doesn’t ex-
pect restaurant traffic to grow until
the second half of next year.

DineEquity Inc.’s Applebee’s
chain, which has been experiencing
declining same-store sales, is now
offering two entrees for $20. Julia
Stewart, DineEquity’s chairman and
chief executive, said in an interview
that the promotions will continue
even as the economy improves.

“Consumers will literally shop
our menu and a competitor’s menu,”
Ms. Stewart said. “If they have $20
to spend, trust me, they will only
spend $20.”

—Susan Carey, Elizabeth Holmes,
Bobby White and Ann Zimmerman

contributed to this article.

By Julie Jargon in Chicago,
Pui-wing Tam in San

Francisco And Ellen Byron
in New York

With U.S. unemployment at 10.2%, customers like those above, shopping at Sears and Kroger, remain in bargain-hunting

mode.
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Reynolds in talks to buy Niconovum

Tobacco giant Reynolds Ameri-
can Inc. is in advanced talks to buy
a Swedish maker of products that
help people stop smoking, a move
that could signal a profound shift in
direction in the global tobacco in-
dustry.

Reynolds, the second-largest U.S.
cigarette maker by sales, is near a
deal to buy closely held Niconovum
AB, according to David Sweanor, a

Canadian law professor and tobacco
expert who says he was briefed by
people close to the deal.

Mr. Sweanor said he was told by
people involved in the discussions
that the deal could be valued at €30
million ($44.5 million).

Niconovum, based in Helsing-
borg, makes nicotine-replacement
therapies such as Zonnic pouch and
Zonnic gum. The company, whose
products aren’t currently sold in the
U.S., was formed in 2000 by Karl
Olov Fagerstrom, a leading expert in

nicotine dependence who has been
involved in such products as Nicor-
ette gum. Mr. Fagerstrom, who has
a small stake in Niconovum, didn’t
return phone calls seeking com-
ment. A spokesman for Reynolds,
based in Winston-Salem, N.C., de-
clined to comment.

Reynolds also sells a number of
smokeless-tobacco products, includ-
ing Camel Snus, a type of spit-free
tobacco that satisfies nicotine crav-
ings but exposes users to less risk
than does smoking.

BY DAVID KESMODEL
AND VANESSA O’CONNELL

Restaurants have been

offering discounts and

promotions for months, in

many cases without luring

additional customers.

Sonova to pay
$489 million
for U.S. maker
of hearing aids

ZURICH—Swiss hearing-aid
maker Sonova Holding AG agreed
to buy U.S.-based Advanced Bionics
Corp. for $489 million to enter the
cochlear-implant market for hearing
aids, where Sonova predicts annual
growth of 10% to 15%.

Closely held Advanced Bionics is
the No. 2 player in the market for
cochlear implants, with a market
share of about 18% and annual sales
of about $117 million, Sonova said
Monday. The market leader is Aus-
tralia-based Cochlear Ltd., which
has about $700 million in annual
sales.

While traditional hearing aids
amplify sounds, cochlear implants
transform sound digitally and di-
rectly stimulate the hearing nerve,
bypassing the damaged part of the
ear. Most cochlear implants are
used in babies who are born deaf or
with a significant hearing impair-
ment, meaning patients require life-
long service.

Sonova said there is little over-
lap its current business and that of
Advanced Bionics, which will oper-
ate as an independent unit.

”With this transaction Sonova
adds a new source of sustainable
business growth and enhances its
position,” Chief Executive Valentin
Chapero said in a prepared state-
ment.

Sonova said it expects the deal,
which is subject to regulatory ap-
proval, to close in the next three
months. It projected the deal will
add to earnings in the second year
after the transaction closes.

”The buy is a very good strategic
fit because Advanced Bionics’ mar-
ket covers an additional kind of
hearing loss,” said Daniel Jelovcan
of Swiss independent broker Helvea.

Staefa, Switzerland-based Son-
ova said it will pay a total of 510
million Swiss francs ($501.3 mil-
lion), including transaction costs
and currency-translation effects, fi-
nancing the deal with 40 million
francs in cash and a 470 million
franc credit facility. Sonova plans to
halt its share-buyback program.

”The financing won’t be a prob-
lem for Sonova, which has a very
strong cash flow,” Mr. Jelovcan said.
“Sonova would have faced the ques-
tion of what to do with its cash in
the future.”

Sonova aims to double the reve-
nue of Advanced Bionics, Los Ange-
les, within the next three to five
years and to increase its margin on
earnings before interest, taxes and
amortization, or Ebita, to 20% or
higher. Analysts have raised con-
cerns over Advanced Bionics’ profit-
ability. It recorded an Ebita margin
of minus 17% in 2008.

Sonova’s Mr. Chapero said Ad-
vance Bionics will be able to in-
crease profitability by realizing
economies of scale once it starts
growing. He said he expects growth
will be fueled by new products de-
veloped with Sonova’s help. The
deal, he said, will reassure doctors
and clinics about Advanced Bionics’
sustainability.

Sonova on Tuesday plans to re-
port results for its fiscal first half,
which ended Sept. 30. It is expected
to improve its forecast for sales
growth, excluding the effects of ac-
quisitions, divestitures and currency
effects, to about 10% from 6% to 8%.

BY JULIA MENGEWEIN
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Dow Jones and Dow Jones Stoxx Indexes
Price-to- Price-to-

Dividend earnings PERFORMANCE (euros) PERFORMANCE (U.S. dollars) Dividend earnings PERFORMANCE (euros) PERFORMANCE (U.S. dollars)
yield* ratio* Dows Jones Index Last Daily 52-wk. Last Daily 52-wk. yield* ratio* Dows Jones Index Last Daily 52-wk. Last Daily 52-wk.

2.22% 2 DJ Global Index -a % % 223.47 2.10% 27.7% 4.20% 14 U.S. Select Dividend -b % % 622.46 1.64% 2.8%

1.94% 20 Global Dow 1218.60 1.12% 6.4% 1940.39 1.95% 24.5% 4.02% 16 Infrastructure 1365.40 1.00% 0.5% 1951.78 1.83% 17.6%

2.75% 47 Stoxx 600 245.70 1.94% 11.2% 275.42 2.87% 30.2% 1.46% 9 Luxury 841.20 1.62% 28.7% 1069.25 2.46% 50.5%

2.89% 36 Stoxx Large 200 262.30 1.96% 8.7% 292.39 2.89% 27.3% 5.90% 6 BRIC 50 422.80 2.60% 48.1% 604.33 3.45% 73.2%

2.12% -63 Stoxx Mid 200 230.60 1.91% 23.4% 257.04 2.84% 44.5% 2.81% 15 Africa 50 718.80 0.40% 8.5% 684.06 1.23% 26.9%

2.15% 150 Stoxx Small 200 146.10 1.70% 27.1% 162.72 2.63% 48.8% 3.49% 14 GCC % % 1437.35 0.93% –11.5%

2.77% 40 Euro Stoxx 267.60 2.09% 11.2% 299.87 3.02% 30.2% 2.69% 19 Sustainability 795.60 1.34% 8.2% 1007.10 2.18% 26.5%

2.89% 34 Euro Stoxx Large 200 283.60 2.18% 9.1% 315.91 3.11% 27.8% 2.22% 3 Islamic Market -a % % 1917.67 1.95% 29.1%

2.20% 76 Euro Stoxx Mid 200 253.70 1.74% 19.4% 282.44 2.67% 39.8% 2.55% 15 Islamic Market 100 1603.90 0.69% 1.5% 2058.08 1.52% 18.7%

2.26% -52 Euro Stoxx Small 200 162.00 1.52% 27.1% 180.22 2.45% 48.8% 2.55% 15 Islamic Turkey -c % % % %

4.79% 13 Stoxx Select Dividend 30 1425.10 2.07% 3.2% 1830.24 3.00% 20.8% 1.83% 29 DJ U.S. TSM % % 11151.72 1.70% 20.9%

3.96% 15 Euro Stoxx Select Div 30 1685.90 2.34% 13.9% 2173.49 3.27% 33.4% % DJ-UBS Commodity 122.40 0.59% –12.7% 133.39 1.50% 2.2%

*Fundamentals are based on data in U.S. dollar. Footnotes: a-in US dollar. b-dividends reinvested. c-in local currency. Note: All data as of 2 p.m. ET. Source: Dow Jones Indexes

Cross rates U.S.-dollar and euro foreign-exchange rates in global trading

USD GBP CHF SEK RUB NOK JPY ILS EUR DKK CDN AUD

Australia 1.0761 1.8022 1.0686 0.1573 0.0375 0.1927 0.0120 0.2869 1.6149 0.2170 1.0187 ...

 Canada 1.0564 1.7690 1.0490 0.1544 0.0368 0.1892 0.0118 0.2816 1.5852 0.2130 ... 0.9816

 Denmark 4.9590 8.3046 4.9243 0.7247 0.1726 0.8881 0.0552 1.3219 7.4417 ... 4.6945 4.6082

 Euro 0.6664 1.1159 0.6617 0.0974 0.0232 0.1193 0.0074 0.1776 ... 0.1344 0.6308 0.6192

 Israel 3.7515 6.2824 3.7252 0.5482 0.1306 0.6718 0.0418 ... 5.6297 0.7565 3.5514 3.4861

 Japan 89.8450 150.4589 89.2160 13.1297 3.1271 16.0894 ... 23.9491 134.8259 18.1176 85.0523 83.4885

 Norway 5.5841 9.3514 5.5450 0.8160 0.1944 ... 0.0622 1.4885 8.3798 1.1261 5.2862 5.1890

 Russia 28.7310 48.1144 28.5299 4.1987 ... 5.1451 0.3198 7.6585 43.1152 5.7937 27.1984 26.6983

 Sweden 6.8429 11.4595 6.7950 ... 0.2382 1.2254 0.0762 1.8240 10.2688 1.3799 6.4779 6.3588

 Switzerland 1.0071 1.6865 ... 0.1472 0.0351 0.1803 0.0112 0.2684 1.5112 0.2031 0.9533 0.9358

 U.K. 0.5971 ... 0.5930 0.0873 0.0208 0.1069 0.0066 0.1592 0.8961 0.1204 0.5653 0.5549

 U.S. ... 1.6747 0.9930 0.1461 0.0348 0.1791 0.0111 0.2666 1.5007 0.2017 0.9467 0.9292

Source: Thomson Reuters via WSJ Market Data Group

Reuters Group PLC is the primary data provider for several statistical tables in The Wall Street Journal, including foreign stock quotations, futures and futures
options prices, and foreign exchange tables. Reuters real-time data feeds are used to calculate various Dow Jones Indexes.

WSJ.com

Commodities Prices of futures contracts with the most open interest
EXCHANGE LEGEND: CBOT: Chicago Board of Trade; CME: Chicago Mercantile Exchange; ICE-US: ICE Futures U.S.MDEX: Bursa Malaysia
Derivatives Berhad; LIFFE: London International Financial Futures Exchange; COMEX: Commodity Exchange; LME: London Metals Exchange;
NYMEX: New York Mercantile Exchange;ICE-EU: ICE Futures Europe

ONE-DAY CHANGE Contract Contract
Commodity Exchange Last price Net Percentage high low

Corn (cents/bu.) CBOT 386.00 19.00 5.18% 707.00 302.00
Soybeans (cents/bu.) CBOT 972.00 17.00 1.78 1,315.00 794.00
Wheat (cents/bu.) CBOT 520.00 22.75 4.58 1,155.75 439.25
Live cattle (cents/lb.) CME 84.950 –0.050 –0.06% 116.900 83.400
Cocoa ($/ton) ICE-US 3,214 –23 –0.71 3,439 1,994
Coffee (cents/lb.) ICE-US 140.05 1.15 0.83 189.00 112.00
Sugar (cents/lb.) ICE-US 22.41 –0.02 –0.09 26.25 11.91
Cotton (cents/lb.) ICE-US 67.61 1.07 1.61 101.50 45.25
Crude palm oil (ringgit/ton) MDEX 2,266.00 20 0.89 4,200 1,487
Cocoa (pounds/ton) LIFFE 2,122 –33 –1.53 2,250 1,475
Robusta coffee ($/ton) LIFFE 1,415 –24 –1.67 1,955 1,295

Copper (cents/lb.) COMEX 296.75 1.50 0.51 378.00 131.15
Gold ($/troy oz.) COMEX 1101.40 5.70 0.52 1,111.70 494.00
Silver (cents/troy oz.) COMEX 1748.00 10.50 0.60 2,200.00 740.00
Aluminum ($/ton) LME 1,927.00 10.00 0.52 2,065.00 1,288.00
Tin ($/ton) LME 14,850.00 –75.00 –0.50 15,700.00 9,750.00
Copper ($/ton) LME 6,584.50 24.50 0.37 6,695.00 2,815.00
Lead ($/ton) LME 2,297.00 –33.00 –1.42 2,459.50 870.00
Zinc ($/ton) LME 2,212.00 16.00 0.73 2,344.00 1,065.00
Nickel ($/ton) LME 17,500 –360 –2.02 21,150 9,175

Crude oil ($/bbl.) NYMEX 79.43 2.00 2.58 146.86 22.50
Heating oil ($/gal.) NYMEX 2.0627 0.0592 2.95 4.1862 1.3291
RBOB gasoline ($/gal.) NYMEX 1.9818 0.0575 2.99 3.4800 1.0890
Natural gas ($/mmBtu) NYMEX 4.670 0.075 1.63 12.750 4.340
Brent crude ($/bbl.) ICE-EU 78.57 1.95 2.55 108.19 48.19
Gas oil ($/ton) ICE-EU 638.75 21.50 3.48 1,338.00 434.50

Source: Thomson Reuters; WSJ Market Data Group

Currencies London close on Nov. 9
Per In

AMERICAS Per euro In euros U.S. dollar U.S. dollars

Argentina peso-a 5.7272 0.1746 3.8165 0.2620

Brazil real 2.5500 0.3922 1.6993 0.5885

Canada dollar 1.5852 0.6308 1.0564 0.9467
1-mo. forward 1.5852 0.6308 1.0563 0.9467

3-mos. forward 1.5852 0.6308 1.0564 0.9467
6-mos. forward 1.5854 0.6308 1.0565 0.9465

Chile peso 771.33 0.001296 514.00 0.001946
Colombia peso 2957.33 0.0003381 1970.70 0.0005074

Ecuador US dollar-f 1.5007 0.6664 1 1
Mexico peso-a 20.0046 0.0500 13.3306 0.0750

Peru sol 4.3361 0.2306 2.8895 0.3461
Uruguay peso-e 30.688 0.0326 20.450 0.0489

U.S. dollar 1.5007 0.6664 1 1
Venezuela bolivar 3.22 0.310333 2.15 0.465701

ASIA-PACIFIC
Australia dollar 1.6149 0.6192 1.0761 0.9293
China yuan 10.2451 0.0976 6.8271 0.1465

Hong Kong dollar 11.6298 0.0860 7.7499 0.1290
India rupee 69.5251 0.0144 46.3300 0.0216

Indonesia rupiah 14121 0.0000708 9410 0.0001063
Japan yen 134.83 0.007417 89.85 0.011130

1-mo. forward 134.80 0.007418 89.83 0.011132
3-mos. forward 134.75 0.007421 89.79 0.011137

6-mos. forward 134.65 0.007427 89.73 0.011145
Malaysia ringgit-c 5.0729 0.1971 3.3805 0.2958

New Zealand dollar 2.0274 0.4933 1.3510 0.7402
Pakistan rupee 125.004 0.0080 83.300 0.0120

Philippines peso 70.373 0.0142 46.895 0.0213
Singapore dollar 2.0813 0.4805 1.3869 0.7210

South Korea won 1734.08 0.0005767 1155.55 0.0008654
Taiwan dollar 48.486 0.02062 32.310 0.03095
Thailand baht 49.994 0.02000 33.315 0.03002

Per In
EUROPE Per euro In euros U.S. dollar U.S. dollars

Euro zone euro 1 1 0.6664 1.5007

1-mo. forward 1.0001 0.9999 0.6664 1.5005

3-mos. forward 1.0003 0.9997 0.6666 1.5001

6-mos. forward 1.0008 0.9992 0.6669 1.4995

Czech Rep. koruna-b 25.588 0.0391 17.051 0.0586

Denmark krone 7.4417 0.1344 4.9590 0.2017

Hungary forint 271.63 0.003681 181.01 0.005525

Norway krone 8.3798 0.1193 5.5841 0.1791

Poland zloty 4.2052 0.2378 2.8023 0.3569

Russia ruble-d 43.115 0.02319 28.731 0.03481

Sweden krona 10.2688 0.0974 6.8429 0.1461

Switzerland franc 1.5112 0.6617 1.0071 0.9930

1-mo. forward 1.5109 0.6618 1.0069 0.9932

3-mos. forward 1.5103 0.6621 1.0065 0.9936

6-mos. forward 1.5093 0.6625 1.0058 0.9943

Turkey lira 2.2117 0.4521 1.4738 0.6785

U.K. pound 0.8961 1.1159 0.5971 1.6747

1-mo. forward 0.8963 1.1157 0.5973 1.6743

3-mos. forward 0.8966 1.1153 0.5975 1.6736

6-mos. forward 0.8971 1.1147 0.5978 1.6728

MIDDLE EAST/AFRICA
Bahrain dinar 0.5657 1.7676 0.3770 2.6526

Egypt pound-a 8.1992 0.1220 5.4638 0.1830

Israel shekel 5.6297 0.1776 3.7515 0.2666

Jordan dinar 1.0632 0.9405 0.7085 1.4114

Kuwait dinar 0.4285 2.3337 0.2856 3.5020

Lebanon pound 2262.23 0.0004420 1507.50 0.0006634

Saudi Arabia riyal 5.6277 0.1777 3.7502 0.2667

South Africa rand 11.0924 0.0902 7.3918 0.1353

United Arab dirham 5.5120 0.1814 3.6731 0.2723

SDR -f 0.9364 1.0680 0.6240 1.6026

a-floating rate b-commercial rate c-government rate c-commercial rate d-Russian Central Bank rate f-Special Drawing Rights from the Inter-
national Monetary Fund ; based on exchange rates for U.S., British and Japanese currencies.
Note: Based on trading among banks in amounts of $1 million and more, as quoted by Thomson Reuters.

Major stock market indexes Stock indexes from around the world, grouped by region. Shown in local-currency terms.

Price-to- PREVIOUS SESSION PERFORMANCE

earnings ratio* Region/Country Index Close Net change Percentage change Yr.-to-date 52-wk.

Price-to- PREVIOUS SESSION PERFORMANCE

earnings ratio* Region/Country Index Close Net change Percentage change Yr.-to-date 52-wk.

 47 EUROPE DJ Stoxx 600 245.74 4.68 1.94% 24.8% 11.2%

 21 DJ Stoxx 50 2488.63 49.51 2.03 20.5% 8.2%

 40 Euro Zone DJ Euro Stoxx 267.56 5.49 2.09 20.1% 11.2%

 18 DJ Euro Stoxx 50 2860.11 65.86 2.36 16.7% 8.9%

 22 Austria ATX 2601.46 40.34 1.58 48.6% 25.6%

 14 Belgium Bel-20 2484.30 52.59 2.16 30.2% 13.5%

 15 Czech Republic PX 1158.0 22.9 2.02 34.9% 28.2%

 18 Denmark OMX Copenhagen 313.80 4.98 1.61 38.7% 16.4%

 18 Finland OMX Helsinki 6209.68 131.98 2.17 14.9% –0.1%

 17 France CAC-40 3785.49 78.20 2.11 17.6% 8.0%

 20 Germany DAX 5619.72 131.47 2.40 16.8% 11.8%

 … Hungary BUX 20780.98 704.66 3.51 69.8% 59.7%

 17 Ireland ISEQ 3014.04 42.08 1.42 28.6% 5.6%

 15 Italy FTSE MIB 23065.93 516.29 2.29 18.5% 4.5%

 … Netherlands AEX 314.46 7.32 2.38 27.9% 17.7%

 13 Norway All-Shares 394.26 10.02 2.61 45.9% 29.4%

 17 Poland WIG 39683.10 1158.54 3.01 45.7% 37.7%

 15 Portugal PSI 20 8537.59 83.24 0.98 34.6% 27.6%

 … Russia RTSI 1407.71 70.17 5.25% 122.8% 73.2%

 11 Spain IBEX 35 11816.8 236.2 2.04 28.5% 27.1%

 15 Sweden OMX Stockholm 298.67 5.67 1.94 46.2% 39.3%

 13 Switzerland SMI 6385.14 91.53 1.45 15.4% 4.8%

 … Turkey ISE National 100 47774.52 804.63 1.71 77.8% 78.3%

 14 U.K. FTSE 100 5235.18 92.46 1.80 18.1% 18.9%

 45 ASIA-PACIFIC DJ Asia-Pacific 120.21 1.22 1.03 28.4% 28.4%

 … Australia SPX/ASX 200 4674.9 80.9 1.76 25.6% 13.8%

 … China CBN 600 28201.89 111.01 0.40 91.0% 97.6%

 20 Hong Kong Hang Seng 22207.55 377.83 1.73 54.4% 50.6%

 18 India Sensex 16498.72 340.44 2.11 71.0% 56.6%

 … Japan Nikkei Stock Average 9808.99 19.64 0.20 10.7% 8.0%

 … Singapore Straits Times 2693.38 35.17 1.32 52.9% 42.9%

 11 South Korea Kospi 1576.79 4.33 0.28 40.2% 36.8%

 1 AMERICAS DJ Americas 288.45 5.92 2.10 27.6% 24.2%

 … Brazil Bovespa 65926.25 1460.12 2.26 75.6% 79.5%

 19 Mexico IPC 30388.74 520.12 1.74 35.8% 52.3%

*P/E ratios use trailing 12-months, as-reported earnings
Note: Americas index data are as of 3:00 p.m. ET. Sources: Thomson Reuters; WSJ Market Data Group

GLOBAL MARKETS LINEUP

MSCI indexes
Developed and emerging-market regional and country indexes
from MSCI Barra as of Nov. 9, 2009

Price-to- LOCAL-CURRENCY
Dividend earnings PERFORMANCE

yield ratio Morgan Stanley Index Last Daily YTD 52-wk.

2.50% 23 ALL COUNTRY (AC) WORLD* 289.26 0.38% 27.0% 22.5%

2.60% 24 World (Developed Markets) 1,132.19 0.34% 23.0% 18.3%

2.30% 26 World ex-EMU 131.91 0.41% 22.6% 16.5%

2.40% 27 World ex-UK 1,125.84 0.34% 21.9% 17.9%

3.10% 25 EAFE 1,553.06 0.49% 25.5% 25.4%

2.30% 19 Emerging Markets (EM) 936.36 0.67% 65.1% 64.1%

3.50% 17 EUROPE 83.85 0.18% 20.8% 7.5%

3.80% 18 EMU 178.39 –0.04% 25.6% 28.3%

3.40% 20 Europe ex-UK 92.10 0.04% 18.7% 9.6%

4.20% 15 Europe Value 95.15 0.19% 22.7% 9.6%

2.80% 19 Europe Growth 71.80 0.18% 18.8% 5.4%

2.50% 25 Europe Small Cap 152.66 0.39% 51.2% 32.4%

2.00% 10 EM Europe 256.36 –1.52% 61.4% 21.8%

3.80% 12 UK 1,528.91 0.33% 16.3% 17.8%

2.70% 21 Nordic Countries 130.52 –0.42% 33.1% 18.7%

1.50% 9 Russia 689.54 –1.73% 67.3% 29.8%

2.80% 15 South Africa 666.35 0.20% 15.1% 22.3%

2.70% 24 AC ASIA PACIFIC EX-JAPAN 396.42 1.87% 60.3% 62.7%

1.30% -40 Japan 541.45 0.01% 2.2% 0.5%

2.10% 20 China 64.06 1.52% 57.0% 81.0%

1.00% 19 India 648.15 0.62% 75.5% 69.3%

0.90% 24 Korea 446.43 1.51% 45.4% 41.2%

2.70% 377 Taiwan 271.23 0.74% 56.4% 45.8%

1.90% 32 US BROAD MARKET 1,180.15 0.18% 20.1% 12.0%

1.50% -16 US Small Cap 1,553.22 –0.14% 24.6% 15.9%

3.30% 15 EM LATIN AMERICA 3,942.24 –0.44% 89.7% 81.4%

*Twenty-three developed and 26 emerging markets Source: MSCI Barra

Follow the markets throughout the day, with updated stock quotes, news and commentary at WSJ.com.
Also, receive emails that summarize the day’s trading in Europe and Asia.
To sign up, go to WSJ.com/Email.
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