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By Paul Hannon

And Laurence Norman

LONDON—The Bank of
England Thursday said its ex-
traordinary efforts to stimu-
late growth could be ex-
tended, as it forecast a long,
slow economic recovery hin-
dered by weak bank lending
and the government’s need to
slash spending.

Last week, the U.K. central
bank expanded its bond-buy-
ing program to £200 billion
($334.56 billion) from £175 bil-
lion. The increase—smaller
than many forecasts—
prompted investors to believe
that the program would soon
come to a close.

BOE Governor Mervyn
King declined to endorse that
conclusion, saying in a news
conference that the bank’s
Monetary Policy Committee
has a “completely open mind
as to whether we would do
more asset purchases.”

On the issue of sterling,
Mr. King said recent weakness
in the pound could be support-
ive in an export-led recovery.
Investors reacted to Mr.
King’s dovish tone by sending
sterling sharply lower. The
pound sank from a high of
$1.6798 against the dollar to
the $1.6650 area. The euro ral-
lied from 89.44 pence to
around 90.30 pence.

The BOE projects above-
trend growth by the end of

2010, with GDP gaining 4% in
2011. But given the damage
done by the downturn in
terms of sharply reduced ca-
pacity utilization, it will take a
good number of strong quar-
ters to return the economy
back to levels seen before the
downturn.

“The message…is that it is
too soon to rule out further
monetary-policy action to sup-
port the economy,” said
Jonathan Loynes, an econo-
mist at Capital Economics. “At
the very least, the disinflation-
ary effects of the vast amount
of slack in the economy, com-
bined with the coming fiscal
squeeze, suggest that mone-
tary policy is unlikely to be
tightened for a prolonged pe-
riod.”

An expansion of the BOE’s
bond-buying program would
leave the bank more isolated,
with most leading central
banks now considering the
timing and manner of with-
drawing stimulus.

But the BOE is concerned
about the strength of any re-
covery in the U.K., with the
pre-crisis growth engines of
consumer spending and an ex-
panding financial sector now
stifled. Reeling from the cri-
sis, banks remain chary about
lending, something the BOE
predicts will continue for an-
other three years.

At the same time, the gov-
Please turn to page 35
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BOE forecast
anticipates
slow recovery

Mervyn King, governor of the Bank of England, during the bank's quarterly inflation report news
conference Wednesday in London.

Trading places
Free-trade is on the
march—everywhere
but the U.S. Page 15

Markets

Motorola Inc. is exploring
the sale of its big set-top-box
unit, people familiar with the
matter said, the latest sign of
the once-mighty technology
giant’s rapidly declining ambi-
tion in the convulsive world of
communications gear.

By attempting to sell the
unit, which could fetch $4 bil-
lion to $5 billion, Motorola
finds itself considering dis-
posal of two of the company’s
three main pillars. It has tried
and failed for nearly two years
to spin off its mobile-phone-
handset business, which has
been in steep decline without
a hitdevice to compete with ri-
vals like Apple Inc.’s iPhone
and Research In Motion Ltd.’s
BlackBerry and others.

Offloading either or both
of the divisions would result

in a significantly downsized
version of Motorola bearing
little resemblance to the tech
superstar of years past.

A person familiar with the
company said Motorola Chair-
man David Dorman is oversee-
ing an intense internal debate
over what shape the company
shouldtake.The latest possibil-
ity to spring from that discus-
sion is the possible sale of what
is Motorola’s largest division,
its “home and networks mobil-
ity” division, which makes gear
forcable and phone companies.
Theprocess is at an early stage.

In a statement, Motorola
said that it doesn’t comment
on rumors but added that it re-
mains committed to its long-
term plan to split off the mo-
bile-devices unit.

Full article on page 4

Money & Investing: Flexible exchange rates present a new test for emerging markets
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What’s
News

EU leaders are near decisions
on appointing the bloc’s first
president and foreign minister.
The choices for the two posi-
tions should be final before a
Brussels summit slated for
Nov. 19. Sweden, which heads
the process, called the meet-
ing as the roster of candi-
dates became shorter. Page 2

n The EU gave some coun-
tries an extra year to rein in
budget deficits but warned
Greece to act immediately to
fix public finances. Page 3

n Switzerland’s financial-mar-
kets regulator is introducing
rules that aim to align bo-
nuses with the long-term in-
terests of banks. Page 3

n The DJIA’s winning streak
hit six amid encouraging news
from Toll Brothers. European
shares also rose. Page 22

n Russia’s ruble hit another
high against the dollar, as the
central bank struggled to stem
the flow of speculative capi-
tal into the currency. Page 21

n Gold likely will continue to
build on its string of record
prices as speculative buying
shows no signs of abating,
some analysts said. Page 26

n Exxon started up a $4.5
billion complex in Fujian Prov-
ince, looking to China for
growth as its traditional mar-
kets stagnate. Page 21

n E.ON raised its full-year
earnings projection as inter-
est expenses at the German
utility moderated. Page 4

n European broadcasters
must determine how to make
money from on-demand ser-
vices and new forms of adver-
tising, RTL’s CEO said. Page 7

n The U.K.’s Sainsbury is
banking on a late push into
nonfood, general merchan-
dise sales to continue its
five-year resurgence. Page 8

n A proposed amendment
in Italy that would suspend
two criminal trials against
Berlusconi faces an uphill bat-
tle in Parliament. Page 2

n Iceland’s foreign and local
currency bond ratings were
cut by Moody’s to one notch
above junk. Page 12

n AIG’s CEO told employees
he remains committed to
leading the insurer, after tell-
ing his board last week he was
considering resigning. Page 24

n Reed Elsevier’s CEO re-
signed after eight months in
the job, but the firm’s chair-
man said the move doesn’t
herald a strategic shift. Page 10
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MARKET CLOSE CHG

DJIA 10291.26 +0.43

Nasdaq 2166.90 +0.74

DJ Stoxx 600 246.20 +0.36

FTSE 100 5266.75 +0.69

DAX 5668.35 +0.98

CAC 40 3814.39 +0.76

Euro $1.4990 +0.14

Nymex crude $79.28 +0.29

Motorola’s decline

reflected in unit sale
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Ensuring trouble at AIG
In Robert Benmosche, the

U.S. Treasury has gotten ex-
actly the chief executive it
deserves for American In-
ternational Group.

Mr. Benmosche recently
considered stepping down
from his post because of
government pay restrictions.
Wednesday, he said he was
staying.

But toying with resigna-
tion, the latest controversy
in his three months at Amer-
ican International Group, has
created more instability at
the company—not to men-
tion extra headaches for the
government, which has an
effective 80% stake in the
insurer.

The way the American In-
ternational Group bailout
was structured makes fric-
tion with the chief executive
almost inevitable.

The fundamental flaw:
The Treasury’s plan rests on
the assumption that Ameri-
can International Group
could have a future as an in-
dependent public company,
which is why it has been
given time to restructure.

As a result, any American
International Group chief ex-
ecutive is going to want the

freedom to do things he or
she thinks will make it via-
ble and lead to a higher
stock price.

But after sinking about
$120 billion into the firm in
the most unpopular bailout
of the crisis, the government
can’t just hand over the
reins to a chief executive
and say: “Have at it.”

This dysfunctional situa-
tion could end very badly for
the taxpayer.

For instance, the chief ex-
ecutive will likely try and
string out restructuring to
buy more time for recovery.

In the meantime, good

employees could leave, and
poor operating results could
ultimately lead to asset sales
at lower-than-expected
prices. The Treasury needs
to keep American Interna-
tional Group on the same
tight leash it uses for Fan-
nie Mae and Freddie Mac.

True, quicker asset sales
might mean lower prices.
But taxpayers can be par-
tially protected with profit-
sharing agreements if dis-
posed units perform well.

Since the Treasury liter-
ally owns this mess, it needs
to fix it.

—Peter Eavis

Source: the company

AIG on face
AIG’s net income/loss, in billions
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Investors are expecting magic
from the Web’s Alibaba.com

With third-quarter net
profit down 20% from a year
earlier and marketing ex-
penses up 65%, what is to
like now about Alib-
aba.com? Not enough to jus-
tify a stock valuation of
nearly 80 times expected
2010 earnings.

Investors are excited
about the Web site’s pros-
pects as the world economy
recovers. Alibaba’s core
business is putting Chinese
exporters in touch with
overseas buyers—something
it recently decided it can do
better by charging custom-
ers less and spending more
on marketing.

This is paying off. De-
ferred revenue rose 42% in
the third quarter from a
year earlier.

Alibaba takes fees for a
12-month contract upfront
and recognizes them over
the life of the contract.

If deferred revenue is in-
creasing faster than top-line
accounting revenue, as is the
case, it means the business
is expanding.

But investors who have

driven a threefold rise in the
share price in the past year
are overdoing assumptions

about just how long strong
performance can continue.
The company’s own outlook
is more sobering.

Alibaba says it expects
Chinese export growth to
moderate at the start of
2010, and says its own reve-
nue won’t maintain recent
double-digit quarter-on-
quarter increases.

As a result of the com-
pany’s close ties with ex-
porters, Alibaba has a good
forecasting track record; its
predictions tally with those
expecting only a moderate
recovery in global trade next
year.

Meanwhile, the increase
in spending to attract new
customers is eroding Alib-
aba’s profit margins.

Operating margin has
fallen to 30% in the third
quarter from 39% in the
first.

Alibaba expects to make
this up as demand eventu-
ally recovers and it can ease
off the heavy marketing
spending, a prediction that
will test just how firmly the
company has its feet on the
ground.

Its investors, it already
can be said, don’t.

—Andrew Peaple

Contemplating the downside of a pickup in the leveraged-loan market
The leveraged-loan mar-

ket can’t live on stale bread
alone—at some point, it
needs fresh fare in the form
of primary issuance. A
pickup in leveraged buyouts
suggests the famine is
ending.

Buyers are paying more,
with the recently announced
LBOs of Northrop Grum-
man’s TASC consulting unit
and IMS Health command-

ing multiples of about 11 and
10 times 2009 earnings be-
fore interest, tax, deprecia-
tion and amortization, ac-
cording to analysts’
estimates. And big lenders
are back: J.P. Morgan
Chase’s $2.9 billion high-
yield package to finance
Denbury Resources’ pur-
chase of fellow oil-producer
Encore Acquisition is the
largest by a single bank this

year.
Institutional leveraged-

loan issuance was just
$12.7 billion in the third
quarter, says Fitch Ratings,
and more than half that was
refinancing. Yet demand for
fixed-income paper is high.

With new paper scarce,
pricing in the secondary
market has rallied dramati-
cally. Spreads over London
interbank offered rate for

triple-C-rated loans jumped
from about five percentage
points in mid-2007 to al-
most 45 percentage points
by February 2009, says
Standard & Poor’s Leveraged
Commentary & Data. How-
ever, they have since tight-
ened to about 12 percentage
points.

The danger for fixed-in-
come investors is that ultra-
loose monetary policy, com-

bined with a lack of new
issuance, has pushed loan
prices beyond reasonable
levels. After all, a year-to-
date total return of 80% on
triple-C loans, as measured
by S&P LCD, doesn’t come
without risks. An increase in
new issuance, while a sign of
healing, would add to pres-
sure for a correction in the
near term.

—Liam Denning

Source: Thomson Reuters Datastream

Uptick
Alibaba.com’s daily share price
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Alibaba expects
Chinese export growth
to moderate at the
start of 2010.

New ambition.
New investment.
New editor.
New columnists.

New features.
New look.
New edge.
from November 17th.
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EU set to pick president
Blair’s chances slim
as job search focuses
on a strong mediator

People in Brussels shake hands Wednesday before Belgium’s Prime Minister
Herman Van Rompuy, now considered the favorite to become EU president.

Berlusconi ally seeks to reinstate prosecution-shield laws

INDEX TO PEOPLE

INDEX TO BUSINESSES

By John W. Miller

BRUSSELS—European Union
leaders are days away from pick-
ing the bloc’s first-ever president
and foreign minister, and their de-
cision should be final before a sum-
mit scheduled here on Nov. 19, EU
officials say.

Sweden, which is in charge of the
appointment process for the 27-na-
tion union, called the meeting as the
list of competing candidates short-
ened. Belgian Prime Minister Her-
man Van Rompuy has emerged as
the favorite for the president post.

The EU’s new framing docu-
ment, the Lisbon Treaty, takes ef-
fect Dec. 1. National leaders would
like to have a name by then.

The EU created the new jobs be-
cause it often lacks a strong voice
in world affairs to match the Ameri-
can president or even the secre-
tary-general of the United Nations.

But it also needs a multilingual
consensus-builder fluent in the
complex bureaucratic jargon of a
body that writes laws in 23 lan-
guages for 500 million people.

Although early speculation fo-

cused on U.K. Prime Minister Tony
Blair as a man who would elevate
the EU’s global status, a consensus
has emerged that mediating within
the union is more important.

That’s pushed to the fore lead-
ers of small countries who act as
buffers between EU titans like
France and Germany, led by Mr.
Van Rompuy; Jan Peter Balk-
enende, prime minister of the
Netherlands; and Jean-Claude
Juncker, the Luxembourg premier.

A dark horse is Vaira Vike-
Freiberga, the 71-year-old former
president of Latvia. The center-
right leader could attract a winning
coalition of the EU’s eight Eastern
European countries and those who
like the idea of a woman at the helm
of the union.

The man who must officiate the
contest is Swedish Prime Minister
Fredrik Reinfeldt, 44-year-old
leader of the Moderate Party. He
himself is a contender, and he
might gain support if he skillfully
moderates the process and nobody
else gains traction, say analysts.

The jobs will be formally picked
by the 27 EU leaders, under a vot-
ing system that gives greater
weight to larger countries.

Mr. Reinfeldt has spent the last
few weeks meeting with national
leaders and potential candidates,
says spokesman Niclas Bengtsson.
“There’s nobody to single out yet.”

Mr. Reinfeldt is determined that
the summit not be marred by “un-
certainty,” says Mr. Bengtsson.
But the names won’t be public un-
til they’re officially approved by
EU leaders.

The current favorite is Mr. Van
Rompuy, the 62-year-old Belgian
prime minister, widely admired for
his job tamping tensions between
French and Dutch speakers in his
own country.

Mr. Van Rompuy, a Dutch
speaker, has one of the least con-
frontational leadership styles of
any political leader in the world, ac-
cording to a University of Antwerp
survey published this week.

Mr. Blair has become a long
shot, now listed at 5-to-1 odds by
the bookmaker Ladbrokes. “Blair
is hardly discussed any more. The
front-runner is clearly Van Rom-
puy.” says Piotr Maciej Kaczynski,
an analyst with the Brussels-
based Centre for European Policy
Studies.

Sweden “wants to have a name
before the summit,” says Dirk De
Backer, Mr. Van Rompuy’s spokes-
man. The Belgian leader has met
with Mr. Reinfeldt, but nothing
was concluded, says Mr. De Backer.

Speculation has been less in-
tense over the foreign minister’s
job. That could be the more impor-
tant post if EU leaders appoint a
relatively weak president.

British foreign secretary David
Miliband was considered a top con-
tender, but Prime Minister Gordon
Brown withdrew his name this week—
though it is still being discussed.

Other possibilities are Italian For-
eign Minister Massimo D'Alema, EU
Trade Commissioner Catherine Ash-
ton, and Adrian Severin, the former
foreign minister of Romania.

LEADING THE NEWS
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By Stacy Meichtry

ROME—An ally of Italian Prime
Minister Silvio Berlusconi on
Wednesday proposed a constitu-
tional amendment that aims to rein-
state laws shielding all members of
the Italian Parliament, including the
premier, from criminal prosecution.

If the proposed amendment
were to pass, two criminal trials
against Mr. Berlusconi would face
immediate suspension. The bill,
however, faces an uphill battle in
Parliament, where a two-thirds-ma-
jority vote is required in both cham-

bers to amend Italy’s constitution.
Lawmakersin Italy’s leftist opposi-

tion, though outnumbered by Mr. Ber-
lusconi’s center-right allies, still com-
mand more than a third of the votes in
the Italian Senate and the lower house
of Parliament. The bill is also likely to
take months to come to a vote.

In an interview, Margherita Bon-
iver, a member of the lower house
who introduced the proposed amend-
ment, said the bill has a slim chance
of passage. But she said the bill is nec-
essary to protect lawmakers from
“hyper-politicized” magistrates who
she said have persecuted right-lean-

ing politicians, including Mr. Berlus-
coni, over the decades. “I did this to
redress something that is profoundly
unjust,” she said in the interview.

For decades members of the Ital-
ian Parliament were partially
shielded from prosecution under im-
munity laws that were stripped
away in the early 1990s in the wake
of the so-called Clean Hands bribery
scandal that brought down Italy’s
political establishment.

Shortly after Mr. Berlusconi’s elec-
tion in April 2008, Parliament passed
legislationprotectingItaly’stopfiveof-
ficialsfromprosecutionwhileinoffice.

In October, however, Italy’s Con-
stitutional Court struck down the
shield, ruling that a constitutional
amendment was necessary to grant
immunity to officials.

The court ruling paved the way
for Mr. Berlusconi’s criminal trials
to resume. In one trial, which will re-
sume Nov. 16, Mr. Berlusconi is
charged with alleged tax fraud.

Prosecutors allege that in the
late 1990s and earlier part of this de-
cade, Mr. Berlusconi’s family-con-
trolled broadcaster, Mediaset SpA,
declared an elevated cost of film
rights in its tax declarations as a
way to pay fewer taxes. Mr. Berlus-
coni denies the charge of tax fraud,
according to his lawyers.

Before the trial was suspended in
2008, Mr. Berlusconi’s lawyers had ar-

gued that the premier couldn’t have
been aware of the alleged abuse be-
cause he didn’t hold any management
posts at the time at either Mediaset
or Fininvest, which is Mediaset’s hold-
ing company. After first entering poli-
tics in 1994, Mr. Berlusconi handed
over the top positions at Mediaset
and Fininvest to a close lieutenant.

Support for Mr. Berlusconi re-
mains strong among Italian voters.
Over his 15 years in politics, Mr. Ber-
lusconi has faced criminal investiga-
tions, indictments and trials on
charges ranging from false account-
ing to corruption. He has repeatedly
denied all of the charges. In some of
the cases, Mr. Berlusconi was acquit-
ted at trial. In others, the charges
were dropped after the statute of
limitations expired.
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Bank of England ponders extending stimulus plan

Macau building gets back on track
Las Vegas Sands
and Galaxy resume
stalled development

Samsung to develop its own smart-phone operating software

FROM PAGE ONE

ernment’s fiscal situation is increas-
ingly dire. Moves to reduce spend-
ing will invariably make recovery
even more challenging. But Mr. King
insisted that a “credible plan” to re-
duce the deficit is badly needed. It is
forecast to reach 12.4% of gross do-
mestic product this year, one of the
highest levels in the developed
world.

The bank forecasts that growth
will resume at the end of the year
and reach above-trend levels in late
2010 if interest rates move in line
with market expectations. At the
same time, the bank doesn’t see in-
flation threatening the bank’s 2% tar-
get until 2011 at the earliest, prima-
rily because the economy has so
much spare capacity.

The bank’s projections about eco-
nomic growth raised some eye-
brows. “I’m not sure it all hangs to-
gether,” says Jamie Dannhauser, se-

nior economist at Lombard Street
Research in London. The bank’s fore-
casts for growth “are very bullish

but their rhetoric was not,” he
added.

The BOE acknowledged consider-

able uncertainty about the direction
of the economy and conceded that
policymakers held a wide range of
views on the outlook.

The U.K. economy has con-
tracted for the past six consecutive
quarters, with output down almost
6%. Mr. King said he doesn’t see
“any evidence here” that the U.K.
economy is performing much worse
than other advanced economies. He
said it “will be a long, hard path
back” to a robust economy.

Meanwhile, figures released
Thursday by the Office for National
Statistics showed that unemploy-
ment continued to rise in October,
but at the slowest pace in 18 months.

The ONS said the claimant-count
measure of unemployment rose by
12,900 in October, giving a jobless
rate of 5.1%. That compared with a
20,600 rise and a rate of 5% in Sep-
tember.
 —Neil Shah

contributed to this article.

Continued from first page

By Peppi Kiviniemi

BRUSSELS—The European Com-
mission fined 10 companies a total
of Œ173 million ($259.1 million) for
allegedly fixing the prices of heat
stabilizers used in plastic products.

The commission found that be-
tween 1987 and 2000, 11 companies
in the sector fixed prices, shared cus-
tomers and allocated markets for
the heat stabilizers—chemicals
used in plastic products to increase
their heat resistance and rigidity
and protect products from discolora-
tion. The companies include Akzo
Nobel; Baerlocher; Ciba, now owned
by BASF SE; Elementis; Arkema
France, now part of Elf Aquitaine;
GEA; Chemson; Faci; Reagens and
AC Treuhand.

U.S. company Centura received
immunity from fines for blowing the
whistle on the cartels, the commis-
sion said Wednesday.

The commission said it found evi-
dence of two separate cartels: one
for tin stabilizers running from 1987
to 2000 and the other involving ep-
oxidized soybean oil esters taking
place from 1991 to 2000. The com-
bined market for the two chemicals
used as heat stabilizers was valued
at about Œ121 million at the time of
the infringement.

BASF’s Ciba faces the highest
fine at Œ68.4 million. A spokes-
woman for the company said BASF
plans to appeal the Ciba share of the
fine.

Akzo Nobel has the second-high-
est combined fine at Œ40.6 million.
Akzo said it will analyze the deci-
sion before deciding if it will file an
appeal before the European Court of
First Instance.

Elementis, which was fined
Œ32.5 million, said it intends to ap-
peal the cartel decision. The com-
pany said it believes the commis-
sion should be precluded from im-
posing any fine on the company.

The commission increased the
fine on Arkema by 90% to total Œ28.6
million for the two cartels because
the company previously partici-
pated in chemical cartels.

Baerlocher’s fine, however, was
reduced from more than Œ6 million
to Œ1 million because the company
argued that its financial situation
was such that it wouldn’t be able to
pay a full fine without great difficul-
ties, the European commissioner
for competition, Neelie Kroes, said.

It is unusual for the commission
to agree to reduce fines based on ar-
guments about financial difficul-
ties.

By Jonathan Cheng

HONG KONG—The stalled casino-
and-hotel building boom on Macau’s
once-barren Cotai area is back on
track, bringing closer to reality the
dream of recreating the Las Vegas
Strip in mainland China’s backyard.

Sheldon Adelson’s Las Vegas
Sands Corp., which already operates
the enormous Venetian Macao ca-
sino-hotel in Cotai, will resume con-
struction on an even larger project
there in January, according to peo-
ple close to the company. That
project is slated to add 13.3 million
square feet of gambling space, con-
ference halls and Shangri-La, Trad-
ers and Sheraton hotels by June
2011, these people said.

Work on the project ground to a
halt last fall as global economic and
financial-markets turmoil hit
Macau’s gambling revenues and
dented the company’s cash flow.

On Wednesday, Hong Kong-
based Galaxy Entertainment Group
Ltd., another of Macau’s six casino li-
cense-holders, said it would aim to
launch its own 5.9 million-square
foot integrated resort project in the
first quarter of 2011 after it delayed
the project last November citing

market conditions. The US$1.82 bil-
lion Galaxy Macau resort will fea-
ture 2,200 hotel rooms, 600 gam-
bling tables and what the company
calls the world’s largest rooftop
wave pool.

The reviving of both projects is a
reflection of the suddenly improved
fortunes in Macau, the world’s larg-
est gambling market and the only
place in China where casinos are le-
gal. Even as Las Vegas and Atlantic
City continue to show year-on-year
declines, Macau has produced three
consecutive months of record-break-
ing gambling revenues. It earned
US$3.72 billion from gambling reve-
nues in October alone.

The new projects could lead to a
glut of hotel rooms and put pressure
on casino operators’ profit margins.

“I’m a long-term believer in the
Cotai story, but all these properties
are opening at about the same
time,” says Gabriel Chan, Hong
Kong-based casino analyst for
Credit Suisse. He says as many as
8,000 rooms could come on line in
the space of a few months, adding to
the existing supply of about 5,000
hotel rooms currently on Cotai,
shocking the market.

In addition, Macau’s government
is attempting to ratchet back the hy-
per-growth of previous years as con-
cerns grow about the social strains
caused by excessive reliance on gam-
bling for the city’s growth. Last
month, Macau’s top gambling offi-
cial said the government was rais-

ing the entry-age for casinos and
considering a cap on the number of
gambling tables.

The renewed plans by Las Vegas
Sands and Galaxy would create four
massive casino-resort complexes
within walking distance of one an-
other on Cotai. The revival of the
projects adds significant momen-
tum to the development of a stretch
of reclaimed land that both Mr. Adel-
son and rival Steve Wynn regularly
trumpet as the global gambling in-
dustry’s most promising growth op-
portunity.

Wynn Macau Ltd. is awaiting ap-
proval to lease a 52-acre parcel of
land in Cotai; Mr. Wynn has said he
hopes to begin work there as soon as
next spring.

Meanwhile, Mr. Adelson, the ar-
ea’s biggest booster, is trying to
have the words “Cotai Strip” regis-
tered as a trademark, hoping to cap-
ture some of the buzz that sur-
rounds the Las Vegas Strip.

After Mr. Adelson opened the Ve-
netian Macao there in August 2007,
nearly two years passed before gam-
bling scion Lawrence Ho, the son of
local gambling tycoon Stanley Ho,
opened his City of Dreams casino-re-
sort across the road.

Analysts and Macau watchers
still say the area needs more critical
mass to draw business away from
Macau’s peninsula — the traditional
gambling center that is home to the
Wynn Macau, the MGM Grand
Macau and Stanley Ho’s 20 casinos.

Operators say that while
Macau’s peninsula is a bastion of
hard-core gamblers, Cotai’s mega-
resorts will help Macau grow as a di-
versified, family-friendly tourist
destination— one with longer
lengths of stay than the current aver-
age of about 1.4 days. Promised infra-
structure plans, including a light-
rail system and a second ferry termi-
nal, would make Cotai even more for-
midable, says Aaron Fischer, an ana-
lyst for CLSA Asia-Pacific Markets.

As part of its revived plans, Las
Vegas Sands will hire 12,000 to
13,000 construction workers over
the next 12 to 18 months to restart
work on its stalled project, which
currently has its concrete shell and
some ceiling-work finished, accord-
ing to the person close to the com-
pany.

The company is also seeking to
raise as much as $3.83 billion from
an initial public offering in Hong
Kong for its Macau assets. It plans to
use roughly $500 million from that
offering to finance Macau construc-
tion, the person close to the com-
pany said. Much of the additional
money raised through the IPO is ex-
pected to go toward paying down
debt and paying off intercorporate
loans.

Las Vegas Sands operates casi-
nos in Las Vegas, Bethlehem, Pa.,
and Macau. The company is also
planning to open a $5 billion resort
in Singapore next year.

BOE’s lonely stance
While other central banks hint at reducing stimulus efforts, the Bank of 
England has left open the possibility of expanding its emergency 
bond-buying program

n BOE rates are at a record low of 
0.5%. The bank extended its 
bond-buying program last week 
and Governor Mervyn King said 
Wednesday policymakers haven't 
decided whether they may          
do so again.

n U.S. Federal Reserve rates are at a 
record low of 0% to 0.25%. The 
Fed has said it will keep interest 
rates low for an "extended 
period" but is starting to unwind 
some asset -buying programs.

n European Central Bank rates are 
at a record low of 1%. Much of the 
ECB’s stimulus will expire 
naturally next year, unless actively 
renewed.

n Bank of Japan rates at 0.1% with 
policymakers saying they will 
"maintain the extremely 
accomodative financial 
environment for some time.”

n The Reserve Bank of Australia has 
raised interest rates twice to 3.5%  
since October, the first major 
advanced economy to raise rates.

EU levies fines
on chemical firms
for price-fixing

By Evan Ramstad

SEOUL—Samsung Electronics
Co. next year will produce smart-
phones based on its own operating
software and encourage software de-
velopers to write programs for
them, a step that puts the world’s
second-largest cellphone maker in
competition with some of its key
technology suppliers such as Mi-
crosoft Corp. and Google Inc.

The move is a sign of the rising
importance phone manufacturers
are placing on controlling their own
platform, as companies like Apple
Inc., Research In Motion Ltd. and
Palm Inc. do with their smart

phones. Nokia Corp., the world’s
largest cellphone maker by unit
sales, has two proprietary operating
systems for smart phones.

Samsung executives said the
company will continue to offer
smart phones based on many types
of operating systems, including Mi-
crosoft’s Windows Mobile and Goo-
gle’s Android.

“We feel we need to be multi-plat-
form in smart phones and cannot
just focus on one,” said Lee Ho-soo,
executive vice president in charge of
Samsung’s strategy for product soft-
ware and content.

But the company, as it did with reg-
ular cellphones, is also seeking to con-

trol the direction of its smartphone
products by offering its own operat-
ing system. The move also provides a
hedge in case developers of the other
systems take financial or technical
steps that Samsung doesn’t like.

Samsung on Tuesday launched a
Web site aimed at attracting soft-
ware developers to its proprietary op-
erating system, which it has named
“bada,” the Korean word for ocean. It
will provide a software development
kit to programmers next month. The
company hasn’t decided whether to
let other cellphone makers build
phones based on its software.

Samsung will offer its first bada-
based smart phone in the first half

of next year. The company in Sep-
tember opened its first online stores
for selling smart-phone software in
the U.K., France and Italy and aims
to provide such service in 30 coun-
tries next year.

“The company wants to be a total
provider like Apple, with its own
platform and app store,” said Greg
Noh, analyst at HMC Securities in
Seoul. “Being a total provider is ev-
ery company’s dream right now.”

Though it accounts for about
20% of the global cellphone market,
Samsung is a latecomer in smart
phones, which is the industry’s fast-
est-growing and most profitable seg-
ment. Smart phones will account for

about 16% of all cellphones this year,
but represent less than 5% of Sam-
sung’s business.

To date, most of Samsung’s
smart phones are built around Win-
dows Mobile software but the com-
pany has also built a few Android-
based models and two that use a
Linux-rooted operating system
called LiMo.

Mr. Noh estimates that bada-
based smart phones will account for
half of Samsung’s smart phone
lineup by 2012. Samsung’s Mr. Lee
said it is too early to make such esti-
mates, however.
 — Jaeyeon Woo contributed

to this article.
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Finma said it had decided that the new rules shouldn’t only apply to
Switzerland's major banks, UBS and Credit Suisse.

Switzerland’s pay rules
are aimed at long term
Finma won’t apply
compensation caps;
deferrals boost profit

Greece is denied a budget reprieve
*Forecasts                                   Source: European Commission
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LEADING THE NEWS

By Adam Cohen

BRUSSELS—The European Com-
mission Wednesday recommended
that some countries get an extra
year to cut their budget deficits, but
pushed Greece to repair its public fi-
nances immediately.

The commission fears some
states could struggle to reduce grow-
ing budget gaps. It suggested to the
European Council of member gov-
ernments that these countries be
given more time to recover from def-
icits widened by the economic down-
turn, which drove up spending and
cut into tax revenue.

The total government budget def-
icit across the EU is expected to
climb to 6.9% of gross domestic
product this year and 7.5% next year,
up from 2.3% in 2008.

Under EU rules, individual coun-
tries must keep their budget deficits
below 3% of gross domestic prod-

uct. But the commission, the Euro-
pean Union’s executive arm, said sev-
eral countries should have more
time to bring their deficits below
the 3% limit. France and Germany
were given a deadline of 2013, as
were Austria, the Netherlands, the
Czech Republic, Portugal, Slovakia
and Slovenia. The U.K. was given un-
til 2014-2015, the commission said.

Greece, by contrast, was ordered
to cut spending and raise taxes imme-
diately and to report back regularly on
progress to shrink its budget shortfall.

Greece broke the 3% limit in
2007 and 2008 and is on track for a
deficit of 12.7% of GDP this year, the
largest among the countries that
use the euro. On top of this, Greece
has revised its economic data repeat-
edly, including deficit numbers
from the late 1990s that it used to
qualify for euro membership.

The various deadlines the commis-
sion suggested were tailored to cir-

cumstances in eachcountry,said Euro-
pean Commissioner for Economic and
Monetary Affairs Joaquín Almunia.

He said the commission looked
at a range of factors—including the
size of a country’s deficit, the level
of government debt and the state’s
broader economic outlook—when
making its recommendations.

France and Germany need to have
“coherence” in their economic poli-
cies, Mr. Almunia said. If the euro
zone’s two largest economies don’t
share the same policy orientation,
the euro zone could become “ungov-
ernable,” he told a news conference.

France is expected to have a bud-
get deficit valued at 8.3% of GDP this
year, compared with 3.4% in Germany.

Even the extended deadlines
have caused some worries among
EU finance ministers. French Fi-
nance Minister Christine Lagarde
earlier this week said France likely
won’t be able to meet a 2013 cutoff.

By Anita Greil

ZURICH—Switzerland’s finan-
cial-markets regulator Finma is in-
troducing new rules that aim at
aligning bonuses with the long-term
interests of banks and insurers and
curb incentives to take risk, but
stops short of imposing a cap on
compensation.

The new regulations will come
into effect Jan. 1 and will apply to
Switzerland’s seven biggest banks
and five biggest insurers, the regu-
lator said Wednesday. The new
compensation rules apply to all em-
ployees, not just those residing in
Switzerland, though the rulebook
leaves open the possibility of mak-
ing exceptions to the rules if they
are well founded.

This should ensure that banks
will be able to attract employees in
financial centers such as London
and New York, should rules on com-
pensation turn out to be less strict
there than in Switzerland.

Attracting and keeping good
bankers is an element of ensuring
a company’s long-term success,
and thus in line with the general
framework of the new compensa-
tion rules, said Finma spokesman
Alain Bichsel.

“We plan to handle such excep-
tions very restrictively,” he added.

The publication of the new guide-
lines follows months of debate with
financial institutions, trade groups
and politicians. Switzerland is
among the first countries to intro-
duce new principles on compensa-
tion after the Group of 20 leading
economies in September pledged to
ensure member states will come up
with new bonus and pay principles.
What some consider excessive com-
pensation and banker bonuses is
seen as one of the reasons why
banks entered too many risky deals
that led to the financial crisis.

Though only one Swiss bank,
UBS AG, needed state intervention
last year, the discussion on bonus
payments for bankers was as heated
in Switzerland as elsewhere and led
to calls for capping bonuses. The reg-
ulator said it “didn’t accede to the re-
quest that an absolute or relative
cap be placed on salaries,” and ruled
out that the new rules should only
apply to Switzerland’s major banks,
UBS and Credit Suisse.

Under the new regulation, bo-

nuses must be treated as the employ-
ees’ stake in the success of the com-
pany, and therefore must have been
earned by the company over the
long term, Finma said. This enables
banks or insurers to pay out bo-
nuses even if they didn’t make a
profit, provided the loss-making pe-
riod is only brief.

The regulator urged banks to pay
only deferred forms of bonuses
when business performance is nega-
tive, and said it welcomes clawback
provisions, which allow for the
banks to withdraw part or all of a bo-
nus in the event things later get
worse. Sign-up bonuses are still pos-
sible under the new framework but
must come out of an institution’s
general bonus pool, Mr. Bichsel said.

The regulator put particular
emphasis on bonuses for top execu-
tives, saying those managers, who
have significant responsibility for
risk or high total remuneration,
must have a major part of their bo-
nus deferred, linking it more
closely to risk.

The new rules are unlikely to
lead to sweeping changes in compen-
sation schemes, given that many
banks have already tried to link pay
more closely to long-term goals
while decreasing incentives to take
high risks for short-term reward.

“UBS has already revised its
compensation system,” spokesman
Andreas Kern said. Among other
steps, the bank has over the past
year boosted the base salary of se-
nior bankers to compensate for
lower bonuses. The Zurich-based
bank considered international regu-
latory developments when making
these changes and will evaluate if
further adjustments are required
as a result of the new Swiss rules,
Mr. Kern said.

Nevertheless, the greater adop-
tion of pay deferrals will give one-
off lifts to some banks’ profits, ana-
lysts at Credit Suisse said in a note
this week. The so-called “first year
effect,” which lowers compensa-
tion costs and increases profits, is
likely to lead some banks to beat
earnings expectations this year, ac-
cording to Credit Suisse, with BNP
Paribas SA and Deutsche Bank AG
both referring to a “material” im-
pact on earnings.

The Swiss Bankers Association,
a lobby group, welcomed Switzer-
land’s new guidelines, especially
as they don’t foresee a cap on pay
and are mandatory only for banks
and insurers that have a capital
base of at least two billion Swiss
francs ($2 billion).
 —Harry Wilson

contributed to this article.
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By Scott McCartney

If you were always on the road
and seemed to live on airplanes,
would you spend your vacation visit-
ing airlines?

More than 200 vagabond busi-
ness travelers, peripatetic frequent-

flier-mile addicts
and aviation enthu-
siasts did just that
last week. Over
four days, they trav-

eled from the U.S. to Germany, Nor-
way and France to meet with execu-
tives, pilots and mechanics at four
airlines —plus representatives of
aircraft manufacturer Airbus. The
event, organized by members of Fly-
erTalk.com, a Web site that caters to
frequent fliers, with help from the
airlines, even included chartering a
Boeing 757-300 to zip from airline
hangar to airline hangar.

The trip showcased the passion
still ignited by airlines and travel,
even when service cuts, delays and
layers of fees make travel anything
but romantic these days. Some in
the group fly more than 300,000
miles a year and tell people their res-
idence is Boeing or Airbus. And yet
they still want to fly more for fun.

The adventure also showed how
hungry airlines are for frequent fli-
ers during the economic downturn
and underscored the power of social
media and Internet networks to or-
ganize and rally a group of powerful
customers. FlyerTalk is an online fo-
rum for people who travel for busi-
ness or pleasure, many of them mile-
age junkies, to share strategies to
score tickets, upgrades, lounge ac-
cess and other perks. It is also full of
forums devoted to individual air-
lines, and no detail or disservice is
too small to attract attention. Flyer-
Talk members are vocal when air-
lines change policies, cut the value
of miles and status, or run sloppy op-
erations.

FlyerTalk has pressured some air-
lines to rescind cuts, and bad re-
views posted on the site—with
220,000 members representing lots
of ticket-buying—can hurt busi-
ness. So some airlines have taken to
occasionally wining and dining
them and monitoring FlyerTalk,
Twitter and blogs, responding di-
rectly to customers who post prob-
lems and coddling online communi-
ties with special sales and, in ex-
treme cases, CEO dinners and back-
stage access at airports. Indeed, last
week’s trip was organized with help
from airlines—including Continen-
tal and United—in the Star Alliance,
one of the three major airline group-
ings that market seats and services
together.

“This is the first time in the last
10 years I fear I am speaking to a
group that knows more about my
product than me,”’ Thierry Anti-
nori, Lufthansa AG executive vice
president of sales and marketing,
told the group.

Participants on the trip—dubbed
the “Star Alliance Mega DO” (as in, a
really big ‘do’)—ranged in age from
20-year-old Will Steele, who lives
with his mother in Auckland, New
Zealand, works as an Internet com-
munications consultant and flies
around the world at the drop of a
cheap fare or frequent-flier ticket,
to Patricia Hansen of San Diego, 69
years old, who loves to travel
though her husband does not. So
she travels with other FlyerTalkers,
taking advantage of the organized

trips or just looking up other mem-
bers in far-flung cities around the
world.

“Wherever you go, you have
friends,”’ she said. “If you’re not a
good conversationalist, you can al-
ways talk about miles.”

Beyond miles, FlyerTalkers
know the best seats on each plane
and the rules and restrictions of dif-
ferent fare classes. They have their
own quirky rituals, like leaving
notes to each other in airline maga-
zines or putting codes to free Inter-
net access in airport lounges on the
bottom of fruit bowls for their com-
padres. In short, they take all the
enormous complexity airlines can
create and find ways to maximize
value, comfort and fun.

Continental Airlines Inc., whose
chief executive, Larry Kellner, has
hosted FlyerTalk events for as many
as 500, sent an executive from its fre-
quent-flier program to ride along
the Mega DO. Lufthansa unveiled a
new mobile application that lets
members share information about
destinations or even share cabs to fo-
cus groups of FlyerTalkers when the
trip reached Frankfurt. Their feed-

back was a bit brutal: They thought
it too elementary and really turned
up their noses when airline develop-
ers said they eventually planned to
charge for the service.

“These people are extremely ac-
tive. We can pick up information
and learn from them,” said
Lufthansa Chief Executive Wolf-
gang Mayrhuber.

The Mega DO gave the road war-
riors an education in how airlines
work. At each stop, airline execu-
tives greeted them with singers and
dancers, mechanics and pilots, am-
ple food and drink and tours of en-
gine shops, training facilities, air-
planes and hangars.

Like kids on a school field trip,
they filed through crew briefing
rooms at UAL Corp.’s United Air-
lines in Chicago, quizzed mainte-
nance experts at Continental’s en-
gine shop in Newark, practiced
flight-attendant skills at
Lufthansa’s training center in Frank-
furt and were photographed sitting
in various aircraft cockpits opened
for them at hangars.

They asked airline workers about
snow plows at O’Hare, bird-strikes in

engines, access to airport clubs and
the environmental impact of deicing
fluid. They learned how airlines cy-
cle engines and airplanes through
scheduled maintenance, how com-
pany workers assign gates and di-
rect aircraft movement around ter-
minals, how pilots prepare for long
journeys and how Airbus puts to-
gether its giant double-deck plane.
They pickedup news alongthe way—
United is planning to implement a
three-hour limit on keeping people
stuck on long-delayed flights;
Lufthansa is planning to fly its first
Airbus A380 super-jumbo between
New York and Frankfurt.

Their charter flight, which cost
each passenger either about $697
coach or $1,138 business class, took
themfrom Frankfurtto Oslo,Norway,
to visit Scandinavian Airlines Sys-
tem, a unit of SAS AB, then Toulouse,
France, for a tour of assembly build-
ings for the Airbus A380 and back to
Frankfurt.Consultants,corporateex-
ecutives,graduatestudentsandretir-
ees played with flight-attendant call
buttons, enjoyed an open door to the
cockpit and squealed with delight
when their Condor Airways pilot

made a low pass 15 meters above the
runway at Toulouse, and then circled
back to land.

Participants said they gained a
newfoundrespectforairlinesandem-
ployees—especially flight attendants
since several of the FlyerTalk forum
moderatorswhoorganizedthetripac-
tually trained for a few hours to be
flight attendants, then worked the
charter flight in conjunction with a
real crew. The volunteers prepared
meals in a galley, served them from
carts, poured drinks and handled
safety briefings and demonstrations.

“One benefit of this trip is that
I’ll probably complain less when
things are delayed”’ said Ivan Tasic,
a PricewaterhouseCoopers tax ex-
pert based in Dallas. “You see how
many details there are that you
never think about.”

Bryan Lange is an aviation junkie
who lives in Reno, Nev., works over-
seas as a health-care consultant,
flies a couple hundred thousand
miles per year and collects memora-
bilia from supersonic Concorde, a
plane he flew 15 times. At United, he
got to discuss a flight plan to Asia
with a Boeing 777 crew and button-
hole an executive about some spe-
cific issues he had with the airline.
One main draw: The chance to travel
with people who travel as much as
he does.

“This is an opportunity to meet
other people at least as crazy as I
am, and maybe crazier,” he said.

Organizers of the trip said they
wanted to give something back to
airlines by stimulating ticket sales,
at least on a few flights. ”When
things get tough, it’s good to have
community. People lose jobs; air-
lines struggle. And so we thought,
we’ve got to do something positive,
something bigger,” said Tommy
Danielsen, director of sales in North
America for an Asian telecommuni-
cations company and one of three
volunteers who organized the
event.

For people who travel fre-
quently, airlines trigger visceral re-
actions unlike other consumer busi-
nesses. Road warriors are typically
locked into one carrier or another,
by reward program or by corporate
contract. They spend more time
with the airline, sometimes, than
they do with friends and relatives.

And their lives can be helped by
airlines, which get them home on
time or to their next meeting, or
hurt by delays, cancellations, lost
baggage, surly staff and knee-pinch-
ing seating. Few other industries, if
any, can impact lives the way air-
lines can.

“You can love travel or you can
hate it. But if you find a way to love
it, there’s a whole big world out
there,” said Seth Miller, a Manhat-
tan computer systems consultant.

Darren Mak, a self-employed
Web-site designer, loves it so much
he looks for far-flung itineraries in-
stead of direct flights to plump up
mileage balances. He left Winnipeg,
Canada, to join the Mega DO in Chi-
cago, but instead of a $400 one-way
ticket nonstop, he found a $400
ticket from Winnipeg to Chicago,
then Dallas, then Los Angeles and
back to Chicago. On the way home,
he flew from Frankfurt to San Fran-
cisco, then on to Sydney, where he
hoped to use an eight-hour layover
to Christmas shop. Then home to
Winnipeg through Los Angeles.

”I just told my wife I was taking
the long way home,” he said.

These frequent fliers just can’t get enough
More than 200 road warriors jet around visiting airlines and planes, showing the enduring passion for travel

Members of FlyerTalk.com traveled from the U.S. to Germany, Norway and France to meet with executives, pilots and
mechanics at four airlines. A group shot outside a Lufthansa hanger, above. Hawaiian-themed service for members, below.
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LEADING THE NEWS

Motorola seeks buyers for one of its pillars
Handset maker hopes to fetch $4 billion to $5 billion for unit that makes set-top boxes, telecom gear

Motorola Inc. is exploring the
sale of its big set-top-box unit, peo-
ple familiar with the matter said,
the latest sign of the once-mighty
technology giant’s rapidly declining
ambition in the convulsive world of
communications gear.

By attempting to sell the unit,
which could fetch $4 billion to $5
billion, Motorola finds itself consid-
ering disposal of two of the com-
pany’s three main pillars.

It has already tried and failed for
nearly two years to spin off its mo-
bile-phone business, which has been
in steep decline without a hit device
to compete with buzzy rivals like
Apple Inc.’s iPhone and Research In
Motion Ltd.’s BlackBerry and others.

According to a person familiar
with the company, Motorola Chair-
man David Dorman is now referee-
ing an internal debate over what
shape the company should take go-
ing forward.

The latest possibility to spring
from that discussion is the possible
sale of what is now Motorola’s larg-
est division, its so-called home and
networks mobility division, which
makes gear for cable and phone
companies, according to people fa-
miliar with the matter. The process
is still at an early stage.

In a statement, Motorola said it
doesn’t comment on rumors, but
added that it remains committed to
its long-term plan to split off its
mobile devices unit.

Offloading either or both of the
divisions would result in a dramati-
cally downsized version of Motorola
bearing little resemblance to the
tech superstar of years past.

Founded in 1928, Motorola was a
lynchpin of the mobile-co-
mmunications boom, pioneering the
use of care radios in the 1930s, mak-
ing the equipment that carried the
first words from the moon.

When the mobile-phone revolu-
tion becan in earnest, Motorola fre-
quently rode high on the popularity
of devices like its StarTAC and Razr
phones, which were design icons of
their eras.

Its market capitalization touched
$55 billion four years ago. But
Thursday it was worth just over $20
billion, a sign that the Schaumburg,
Ill.-based company is scrambling
just to find safe harbor. Sales are
plummeting at all three of its divi-
sions, with the phone handset unit
being the hardest hit. Overall, Mo-
torola’s sales fell 27% in the third
quarter to $5.5 billion. It reported
$12 million of earnings as it aggres-
sively pared costs.

Phone handsets were long Mo-
torola’s marquee business. But this
year, it has been surpassed by the
set-top box unit, which last year had
sales of $10.1 billion, a third of the
company’s total.

Still, the home and networks unit
has been hit hard by the economic
downturn, with sales falling 15% in
the third quarter from a year ear-
lier, to $2 billion. Still, the segment
remains profitable, posting operat-
ing earnings of $199 million in the
period.

That strong cash generation is
likely what has attracted the inter-
est of private-equity firms. Those
that are exploring a deal for the
business include TPG and Silver
Lake Partners, people familiar with
the matter said. TPG had no com-
ment and Silver Lake Partners could
not be immediately reached.

According to people familiar
with the matter, companies that
might also be interested in parts of
the home and networks operation
include South Korea’s Samsung
Electronics Co.; China’s Huawei
Technologies Co.; Sweden’s L.M.
Ericsson; Pace PLC of the U.K; and
television-technology provider NDS
Group PLC, which is co-owned by
private-equity firm Permira Advis-
ers LLP and News Corp., parent
company of Wall Street Journal
owner Dow Jones.

Ericsson and NDS declined to

comment. Pace had no immediate
comment, and Samsung and Huawei
couldn’t be reached. J.P. Morgan
Chase & Co. and Goldman Sachs
Group Inc. are advising Motorola on
the possible sale. The banks de-
clined to comment.

Motorola has been through a tur-
bulent couple of years. Since 2007,
the company has dealt with a proxy

fight with billionaire activist inves-
tor Carl Icahn; the resulting ouster
of former chief Ed Zander; a reshuf-
fling of the business units; and an
overhaul of management, with Greg
Brown assuming the CEO role, and
Sanjay Jha ultimately taking the co-
CEO position to run the mobile de-
vices business.

At the same time, Motorola has
aggressively streamlined itself. The
declining sales and retreating mar-
ket share position in its businesses
couldn’t support its bloated cost
structure, analysts say. Chief Finan-
cial Officer Edward Fitzpatrick told

analysts last month that he expects
to reduce the company’s headcount
by 9,700 for the year.

The home and networks unit was
considered resilient in the past, and
its television set-top boxes remain a
market leader. But there are worries
it is missing out on the trend of ca-
ble and telecommunications video
providers relying more on Internet-
based video delivery systems.

The sale of the unit makes sense,
analysts say, because it doesn’t fit
with the rest of the company. Mo-
torola is split into three businesses:
the handset unit; the home and net-
works business; and the enterprise
mobility unit, which makes which
makes handheld devices such as
public radio systems and barcode
scanners, and was largely built from
the company’s acquisition of Symbol
Technologies. There are few logical
connections between the three busi-
nesses

“It’s a stretch to say there would
be true synergies if they stayed to-
gether,” said John Jackson, an ana-
lyst for U.K.-based market research
firm CCS Insight. “It’s hard to credi-
bly say we would need one because
it benefits the others.”

That’s the central premise be-
hind Motorola’s effort to spin the
handset business out as a separate
company run by Mr. Jha. The plan
stalled last year due to the collapse
of the market.

But management also reined in
its plans because the business still
lacked notable products and feared
it was too weak to stand on its own.
There also remained questions
about how the separation of the in-
tellectual property would work, as
well as which company would keep
the storied Motorola name.

Over the past year, Wall Street
has largely given the company a
pass as Mr. Jha mixed up the corpo-
rate culture in his unit. The com-
pany scrapped several potential
phones, including ones using Micro-
soft Corp.’s Windows Mobile soft-
ware, and focused its research and
development dollars on building
phones using Google Inc.’s free An-
droid mobile platform.

At the same time, Mr. Jha has
worked to get his phones front and
center at the carriers, a vital compo-
nent to successfully selling his
phones. The bet saw early dividends
in September with the unveiling of
the Cliq, which uses Android, as
well as its own tweaked user inter-
face, dubbed MotoBlur, which is a
leading product at Deutsche
Telekom AG’s T-Mobile USA. But the
true pay-off came with the Droid,
which launched on Friday. Motorola
is benefiting from Verizon Wireless,
which said it was backing the device
with its largest marketing campaign
and is positioning it as its flagship
product for the holiday.

By Dana Cimilluca,
Jeffrey McCracken,

And Roger Cheng

Source: the company

Losing reception
Motorola's third-quarter 2009 breakdown of sales compared to a year earlier

A Motorola building
in Singapore
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Mobile Devices

Home and Networks Mobility: gear for TV and mobile-phone networks

Enterprise Mobility Solutions: hand-held devices such as two way radios
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Germany’s E.ON raises 2009 outlook as profit soars
FRANKFURT—E.ON AG, Ger-

many’s largest utility by market
value, on Wednesday raised its out-
look for full-year earnings as inter-
est expenses on acquisition-related
debt grew less than expected.

E.ON also reported sharply
higher third-quarter net profit.
Earnings were boosted by nonrecur-
ring effects such as gains from dis-
posing of assets and the revaluation

of energy derivatives used for hedg-
ing.

For the three months ended
Sept. 30, E.ON’s net profit soared to
€1.8 billion ($2.7 billion) from €100
million in the same period a year
ago. Sales fell 13% to €16.74 billion
from €19.25 billion in the year-ear-
lier quarter, reflecting weaker en-
ergy demand and prices during the
economic downturn.

Analysts had expected sales of
€17.29 billion.

Looking ahead, the Düsseldorf-
based company said it now expects
2009 after-tax profit, adjusted for
nonrecurring items, to fall only by
3% to 5% from the year before. E.ON
previously forecast a decline of 5%
to 10%.

It was the second time this year
that E.ON raised its 2009 full-year
adjusted after-tax outlook. It had
originally forecast a 10% year-to-
year drop.

Analyst Stephan Wulf, of Luxem-

bourg banking group Sal. Oppen-
heim, who has a “neutral” rating on
the stock, said the raised goal was a
“nice little positive surprise as it re-
assures investors that E.ON’s divi-
dend payment, which it links to ad-
justed net profit, should be safe.”

E.ON intends to pay between
50% and 60% of its 2009 adjusted
after-tax profit to shareholders in
the form of dividends. For 2008 it
paid €1.50 per share.

Full-year adjusted earnings be-

fore interest and taxes—a key profit
figure analysts closely watch to
measure operating profitability—are
still expected to come in around last
year’s level, the company said.

E.ON said selling electricity for-
ward helped achieve higher average
power prices than in the period a
year earlier. Efficiency improve-
ments and better earnings contribu-
tions from newly acquired busi-
nesses further drove operating
earnings higher.

BY JAN HROMADKO

The move would

follow stalled plans

to spin off its mobile

handset unit.
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By Miriam Jordan

Michele “Mikey” Carlson Squires
was brushing her teeth Friday night
when a TV news report about a Volks-
wagen microbus caught her atten-
tion. Stolen 35 years ago in her home-
town of Spokane, Wash., the van was
discovered by customs officers at
the port of Los Angeles during a rou-
tine search of a container bound for
Europe.

“It looks like my car,” she thought
at the sight of the 1965 blue-and-
white VW with an accordion sunroof.
She had one just like it that was stolen
back in 1974. “Wouldn’t it be funny if
that was my van,” she told her boy-
friend, Earl Roethle.

On Monday, a call to the insurance
company confirmed the 44-year-old
bus was indeed hers. It was running
perfectly and in pristine condition
with 70,000 miles on the odometer.

Now, Ms. Squires, 58 years old,
says she’s hoping to be reunited with
her “beloved hippie mobile,” which
disappeared from a repair shop dur-
ing the 1974 World’s Fair in Spokane.

Back then, she was a “wannabe
hippie” who wore bandanas, bell bot-
toms and halter tops. Ms. Squires was
21 when she bought the bus in 1972
from a local car lot. She recalls being
told it had only one previous owner. “I
paid $600 to $1,000,” she says. “I’m
not sure.”

She used it to cart around five girl-
friends who waited tables with her at
Cathay Inn, a Chinese restaurant in
Spokane. Several of the women have
known each other since kindergarten
and remain close to this day.

They sometimes took joy rides to
nowhere. They piled into the bus for
“progressive dinners,” stopping at
one friend’s house for cocktails, at an-
other’s for appetizers, at yet anoth-
er’s for the main course and so on.
They did things they’d rather not re-
veal.

“It was the ’70s. We used this vehi-
cle to go out and celebrate life with
each other,” says Janice Updike, a
member of the original sextet. “It was
kind of like a party van. This is before
seat belts and all that safety stuff.
We’d load up, headover to Idaho,have
a good time and come back.”

“Did we ever have fun in that van,”
recalls Ms. Squires, who still works as
a manager at Cathay Inn.

“I grew up hearing about how they
would run around in Mikey’s van,”
says Stephanie Fletcher, whose
mother, Maralee Appa, was also in the
group.“They’dgotothelaketoparty.”

Then, one day, it was gone.
Ms. Squires had taken the van to a

local upholstery shop in the summer
of 1974, where she ordered seats that
could fold over for sleeping. “We
wanted to turn it into a camper.”

Admitting that her memory is
fuzzy, Ms. Squires says she recalls
that a man from the upholstery shop
called to inform her that the bus had
been stolen. “I was heartbroken,” she
recalls. She filed a claim with Allstate
Corp., which paid out $2,500, accord-
ing to a spokeswoman for the insur-
ance company. Having paid the claim,
Allstate now owns the recovered car.

Ms. Squires used the money to buy
aVWcamper.Ayearlatershewasmar-
ried.Her husbandownedaVWBeetle.
They went on to own five more VWs,
until she decided that “I’m getting too
old for clutches.” Gone are the Volk-

swagens;thehusband,too.Today,adi-
vorced grandmother of five, she
drives a burgundy Chrysler Pacifica.

What happened to the blue-and-
white bus between 1974 and its sei-
zure on Oct. 19 remains a mystery. Au-
thorities have no idea who stole it.

Before being exported, every vehi-
cle must have a certified or original
copyofthetitleaswellasanoteautho-
rizing it to leave the country.
“Through a system check and the Na-
tional Insurance Crime Bureau, we
were able to determine this vehicle
wasstolen,”saysToddHoffman,direc-
tor for U.S. Customs and Border Pro-
tection at the Port of Los Ange-
les/Long Beach.

Agents opened the container and
checked the vehicle’s title against the
vehicle identification number. They
thencontactedCaliforniaHighwayPa-
trol and the Spokane Police Depart-

ment.Aredactedpolicereport,in-
cident number 74-58814, states
that the vehicle was stolen be-
tween 6:45 a.m. and 4:30 p.m. on
July 12, 1974.

An investigation is in
progress, says Mr. Hoffman, who
believes the vehicle has changed
hands several times since 1974.
The Arizona businessman who
tried to export the car isn’t a sus-
pect in the case, he says. He de-
clined to give out his name.

“Ifeelbadforhimthatherefur-
bished it...because it was taken
away from him,” says Ms. Squires
of the Arizona exporter.

Each day, between 500 and
700 vehicles are shipped out of the
Los Angeles/Long Beach port com-
plex, the country’s busiest. Typically,
one of them is found to be hot.

“Stolen vehicles we intercept are

typically high end, worth over
$50,000,” says Mr. Hoffman, the port
customs director.

Despite its age, the hippie mobile
wasn’tany oldcar: Car restorers sayit

could be worth between $25,000
and $35,000.

For now, the vehicle is at a se-
cure location in California. Typi-
cally, stolen cars go to auction if
they are recovered. “In this case,
because it’s so unique, we’re ex-
ploring other options,” says the
Allstate spokeswoman.

Ms. Squires has been in
touch with Allstate, which she
sayshas a record ofan insurance
policy in the names of her late
mother and father. Intent on
owning the car again, Ms.
Squires hopes that Allstate will
give her first right of refusal.

“Idon’tthinkIcouldafford25
grand. I am hoping under five,” says
Ms.Squires.Then,onsecondthought,
she adds: “There is always the charge
card...I have a little in retirement. My
boyfriend said he’d help.”

A missing microbus’s long, strange trip
‘Party van’ stolen
decades ago turns up;
‘It looks like my car’
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This 1965 Volkswagen bus was seized in Los
Angeles, 35 years after it was reported stolen.
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The new cottage industry is
thriving even as other businesses
in the area cut back in the reces-
sion. Ngmoco Inc., the San Fran-
cisco game app company founded
in June 2008 by a former Elec-
tronic Arts Inc. executive, landed
$10 million in a financing round in
March. Since its inception, it has
grown from four founders to more
than 25 employees. Ngmoco has 11
apps in Apple’s App Store and is
preparing more for release in com-
ing months.

Meanwhile, EA, one of the big-
gest publishers in the videogame in-
dustry, said this week that it would
cut 17% of its work force in its sec-
ond round of restructuring in the
past year as it vowed to focus on a
smaller number of games. The com-
pany is also investing in new kinds
of online games, including apps for
the iPhone and other mobile de-
vices.

Many iPhone developers have
helped inject fizz back into the
start-up scene by holding confer-
ences and get-togethers. In Au-
gust, a nonprofit called iPhone Dev-
Camp had an event attended by
600 people to network and share
ideas. A group called the Silicon
Valley iPhone Developers’ Meetup
gathers once a month in Palo Alto
to trade project ideas.

Silicon Valley’s universities are

also coaxing the iPhone app boom
along. In September 2008, Stan-
ford University began offering an
iPhone app-building course taught
by Apple’s engineers. It also posts
the course online free. Roughly 130
students have taken the course
since last fall, and more than one
million people have downloaded
the lectures, said Julie Zelenski, a
Stanford lecturer in computer sci-
ence.

Edward Marks, founder of
iPhone app start-up Indelible Soft-
ware LLC, is one student who took
the Stanford course and then set up
his company in Palo Alto in June
upon graduation. The 23-year-old
said he briefly considered moving
to Hawaii but realized everyone he
wanted to do business with was in
the Bay Area. “We just realized
that this was basically the center of
the iPhone world,” he said.

Some local techies are finding
the iPhone app opportunity so at-
tractive that they left jobs at more
secure tech firms to jump into the
scene. Sam Yam, 25, one of the
founders of AdWhirl Inc., a Palo
Alto ad network company for
iPhone apps, says he left a job at
Mountain View service company
Loopt Inc. in February to start the
company, which helps manage ad
placement in iPhone apps.

Five months after creating Ad-
Whirl, it got $1 million in venture

funding. Mr. Yam says the four-per-
son company was profitable “even
after paying fairly generous sala-
ries.” In late August, San Mateo-

based mobile-advertising com-
pany AdMob Inc. agreed to acquire
AdWhirl for an undisclosed sum.
On Monday, Google Inc. announced

its plans to acquire AdMob for
$750 million. Mr. Yam is planning
his next venture, which he says will
have an iPhone component.

Continued from page 31

Cottage industry takes root making iPhone apps

*Includes Santa Clara and San Benito counties
Source: California Employment Development Department
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By Pui-Wing Tam

As Silicon Valley rides a recovery
in the technology sector, local com-
panies such as Google Inc. and Cisco
Systems Inc. have said they will beef
up their work forces. But judging by
California’s employment data, such
hiring has yet to happen.

In fact, Silicon Valley counties

such as Santa Clara, San Mateo and
San Francisco continue to report a
drop in employment in tech sectors
such as computer manufacturing,
software and Internet-related
fields. There was some modest job
growth locally during the recession,
but it was in areas unrelated to tech,
such as health care.

The employment decline in many

tech categories is part of a decade-
long trend. The number of jobs in
sectors such as semiconductor man-
ufacturing hit a high during the dot-
com boom earlier this decade and
hasn’t recovered. While jobs in
other categories—such as Internet
workers and new areas such as
iPhone app development—have
grown or at least remained stable

over the decade, that hasn’t been
enough to offset the overall disap-
pearance of tech jobs. Even jobs in
the growing field of green technol-
ogy, which aren’t captured by the
state as a single category, haven’t in-
creased enough to counter the over-
all tech-job decline.

In Santa Clara County, which
counts metropolitan San Jose, Santa
Clara and Sunnyvale within its bor-
ders, employment in computer and
electronics product manufacturing
fell to 102,500 in September, the low-
est point this decade, according to
the California Employment Develop-
ment Department. At its peak in De-
cember 2000, the sector employed
177,600. By September 2008, that
number had plunged to 114,000, be-
fore falling further this year.

The number of those employed
in the semiconductor and electronic-
component manufacturing sectors
in the Santa Clara area also dropped
to its lowest number this decade, to
39,500 in September from 46,500 a
year earlier and a peak of 73,400 in
December 2000, according to the
employment department.

Software employment in the
Santa Clara region, meanwhile, slid
to 9,200 in September from 10,600 a

year earlier. Internet workers—in-
cluding those at companies such as
Google—totaled 18,200 in Santa
Clara County in September, down
slightly from 18,600 a year earlier.
Jobs in both those segments have
risen from earlier this decade.

In the San Mateo, Redwood City
and San Francisco area, tech employ-
ment doesn’t look much better.

There were 37,300 people in Septem-
ber working in the information field,
which includes Internet companies
and telecommunications. That was
down from 39,900 a year ago, accord-
ing to the employment department.

For those in computer systems
design and related services, jobs
held steady. There were 32,300
workers in that segment in San Ma-
teo and San Francisco counties in
September, the same as a year ago.

Tech jobs in Silicon Valley in slump, some in a decadelong trend

Clockwise from top left, Hector Gonzales, Samir Shah, Bowei Gai and Ajay Panagariya. They developed the Snapture iPhone app.

Employment in
sectors like chip
making hit a high in
the dot-com boom.
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Defense companies see growth in Mideast
Spending on fighter jets, missiles and other items forecast to exceed $100 billion by 2014 in the region

DUBAI—Fighter jets, rather than
passenger planes, will be in focus at
next week’s Dubai Airshow as Arab
sheikdoms update their armories
just as the U.S. starts to rein in its
defense spending.

Defense spending in the Middle
East is expected to reach more than
$100 billion by 2014, or 11% of arms
orders globally, according to consul-
tancy Frost & Sullivan.

This splurge on new weapons
will come as a relief to U.S. and Eu-
ropean defense companies looking
to boost overseas sales to help
hedge against belt-tightening at
home.

The administration of U.S. Presi-
dent Barack Obama has made health
care a priority and cut military
spending, including a high-profile
measure to strip $1.7 billion from
the budget for F-22 Raptor fighter
jets.

Companies such as BAE Systems
PLC, Lockheed Martin Corp., Boe-
ing Co., Northrop Grumman Corp.
and Raytheon Co. will showcase
their latest airborne weapons at the
Dubai show. The Middle East’s larg-
est aviation fair, which starts Sun-
day, is held every two years and is
usually dominated by huge commer-
cial-aircraft orders.

“Threats including those from
Iran or the instability surrounding
Afghanistan and Pakistan, Iraq, and
most recently Yemen certainly add
to the need of Gulf states to review
their defense policy,” said Christian
Koch, director of international stud-
ies at the Dubai-based Gulf Research
Center.

Organizers of this year’s Dubai
show say they expect military sales
to take up some slack as few com-
mercial deals are expected.

U.S.-based Raytheon, the world’s
largest producer of guided weapons,
such as the Paveway bomb used
widely by U.S. Navy pilots in Af-
ghanistan, said the Middle East is
quickly becoming one of its most
important markets.

Thomas Culligan, Raytheon ex-
ecutive vice president of business
development and chief executive of
Raytheon International, said the

company is poised to announce sev-
eral missile deals at the show. Last
year Raytheon signed a $3.3 billion
Patriot missile contract with the
United Arab Emirates.

BAE Systems, Europe’s largest
defense contractor, said it will use
the air show to fly the Eurofighter
Typhoon jet, a multiple-role combat
aircraft it has developed with Italy’s

Alenia Aeronautica and the German
and Spanish units of European
Aeronautic Defence & Space Co.

The four-nation EADS consor-
tium said the Gulf region is a “key
market” and it hopes to sign up to
300 deals for the Typhoon by 2020.

“It seems that the Gulf region
has been increasing its defense
spending in recent years,” said Si-

mon Keith, BAE’s managing director
for the Middle East, Africa and the
Asian-Pacific region. Saudi Arabia is
BAE’s biggest customer for the
fighter outside Europe.

Since 2001, defense spending in
Saudi Arabia has doubled to $43.52
billion and will hit $47.4 billion next
year, according to defense consul-
tancy Jane’s Information Group.

In the U.A.E., one of the Gulf re-
gion’s biggest spenders, defense
outlays have risen almost fourfold
since 2001 and will reach $7.69 bil-
lion in 2010, according Jane’s Infor-
mation Group.

The U.A.E. was the Gulf region’s
largest purchaser of conventional
weaponry between 2004 and the
end of 2008, making it the third-
biggest buyer world-wide after
China and India, according to the
Stockholm International Peace Re-
search Institute, or Sipri.

Between 2001 and 2008, Mideast
nations bought more than half of all
arms purchased from the U.S., ac-
cording to Sipri. A total of 16% were
purchased from France, 8% from
Germany and 7% from Russia.

But Gulf states want influence
with the West in return for their
purchases. Defense deals are “the
ultimate poker chip,” said Guy
Anderson, lead analyst at Jane’s.

Saudi Arabia and the U.A.E., the
Gulf’s Arab heavyweights, are also
using defense deals to diversify
their oil-reliant economies and off-
set rising unemployment in the
youthful local population.

“Recognition that defense expen-
diture can be used as a lever to
achieve change is not a new idea in
either state,” Mr. Anderson said.

The U.A.E. in particular has an
aggressive policy whereby it typi-
cally requires at least a 50% “offset
requirement” for deals involving
military hardware, according to
Jane’s.

This means at least half of a con-
tract’s value must be reinvested in
the local economy by the contract
recipient, such as through mainte-
nance contracts.

Raytheon, which is developing
the Talon Laser Guided Rocket in
partnership with the U.A.E.’s Emir-
ates Advanced Investments, said
such agreements will help Gulf
countries develop their own aero-
space industries.

“Instead of developing a product
for a U.S. customer first and then
selling that product internationally,
we are developing this product with
an international partner first and
the U.S. may eventually be a cus-
tomer,” Mr. Culligan said.

BY STEFANIA BIANCHI

Note: U.A.E. figures exclude the military expenditure of its seven emirates, 2006-08 data are not available; Iran figures
exclude spending on the Revolutionary Guard; Israeli figures include U.S. aid; Saudi figures are for an adopted budget;
Source: SIPRI Military Expenditure Database
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BAE’s Eurofighter Typhoon, above, will go head-to-head with the F-22 Raptor at the Dubai Airshow next week.

Emirates jet deliveries delayed
DUBAI—Emirates Airline said

Wednesday that some of its double-
decker Airbus A380 planes for deliv-
ery in 2010 will be delayed, and that
it may take over aircraft orders
from rival carriers.

“We’ve taken a bit of a delay on
deliveries, but not in years,” Emir-
ates Airline Chairman Sheikh Ahmed
bin Saeed Al Maktoum told report-
ers at a press conference ahead of
the Dubai Air Show, which begins
Sunday.

With a total of 58 orders, Emir-
ates, the largest airline in the Mid-
dle East, is the biggest customer for
the A380 superjumbo jet from Euro-
pean Aeronautic Defence & Space
Co.’s Airbus unit.

The Dubai-based carrier is due to
receive six of the jetliners next year,
slowing to five in 2011. Deliveries
are expected to rise to 12 in 2012

and 11 in 2013.
Sheikh Ahmed said the carrier

will take delivery of two A380s in
December and January, but didn’t
specify how many aircraft would be
affected by the delays.

“It’s a short period. Some air-
craft will be delivered within a
month or two of the original date,”
he said. “We are not happy about it
because we want the aircraft to be
delivered on time.”

However, Sheikh Ahmed declined

to comment on whether the airline
was seeking compensation for the
delays, saying: “It’s a private mat-
ter.”

Emirates is also looking at taking
over orders made by other airlines
that want to delay delivery of new
aircraft amid the global economic
downturn. “We’re considering it,”
Sheikh Ahmed said. “We’re usually
one of the first movers to take ad-
vantage of the market. It’s very pos-
itive for us.”

Last week, Emirates said its
first-half net profit almost tripled
from a year earlier to 752 million
U.A.E. dirhams ($205 million) on
lower costs and fuel prices.

Sheikh Ahmed said Wednesday
he expected the airline’s revenue
during the second half to be “bet-
ter” than the 13.5% decline posted
during the first half. “Emirates is
seeing much better numbers in
terms of forward bookings,” he said.

BY STEFANIA BIANCHI

TPG considers taking
stake in Japan Airlines

TOKYO—Private-equity firm TPG
is working with American Airlines
parent AMR Corp. on a possible in-
vestment in Japan Airlines Corp., a
person familiar with the situation
said, upping the ante in the race
with Delta Air Lines Inc. to cement
a stronger partnership with the Jap-
anese carrier.

“TPG is a well-respected investor
in the airline space,” AMR Chief Fi-
nancial Officer Tom Horton told re-
porters Wednesday. “To the extent
that there is an investment to be
made, they would be a natural part-
ner for American.”

A TPG spokesman said it was un-

clear whether TPG would participate
in a joint minority investment with
AMR. A Delta spokeswoman de-
clined to comment.

TPG’s participation could
strengthen AMR’s effort to secure a
more robust alliance with JAL,
which is undergoing a broad, gov-
ernment-led restructuring aimed at
returning the carrier to profitability.
Delta and American Airlines are
dangling the possibility of making
investments valued at hundreds of
millions of dollars, though foreign
investment laws limit their partici-
pation to minority stakes.

Also, the state-backed Develop-
ment Bank of Japan may extend 100
billion yen, or about $1 billion, in
loans to keep JAL flying, a person
familiar with the matter said
Wednesday.

By Mariko
Sanchanta, Alison Tudor

And Doug Cameron

Carrier’s chairman

didn’t specify how

many A380 planes

would be affected.
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Cottage industry takes root to make apps for the iPhone

By Walter S. Mossberg

PC makers this fall are trying to
get consumers who want small lap-
tops to move up from low-profit net-
books to larger, costlier models
called “ultrathin” or “thin and
light.” These models are lighter and
thinner than many regular laptops,
but they have bigger screens and
keyboards than most netbooks do.

The slim portables tend to start
at around $500 and many fall into

the $600 to $900
range. You can eas-
ily find bigger,
heavier laptops for
less. But the manu-

facturers are hoping mobile con-
sumers will be willing to pay a pre-
mium for sleekness and long bat-
tery life.

I’ve been testing three examples
of the new class: the Toshiba Satel-
lite T135, the Hewlett-Packard Pavil-
ion dm3t and the Lenovo IdeaPad
U350. All came equipped with bright
13-inch screens, power-sipping Intel
processors and Windows 7 Home
Premium. The particular configura-
tions lent me by the manufacturers
for testing were priced at $600 for
the Toshiba, $840 for the HP and
$700 for the Lenovo.

I found the trio a mixed bag, with
notable pros and cons for each.
These trade-offs left me unable to
declare a clear winner. The one
you’d like best would depend on
your own weighting of various quali-
ties, like the feel of a keyboard or
touchpad.

Nevertheless, I found that all
three were capable, easy-to-carry
laptops. In my tests, each easily han-
dled common consumer tasks at ac-
ceptable speeds. The three weighed
between 3.5 and 4.2 pounds. All
were about an inch thick, or a bit
less, at their thinnest points.

I ran all three through my tough
battery test, where I turn off all
power-saving features, set the
screen to maximum brightness,
leave Wi-Fi on and play a continu-
ous loop of music.

The Toshiba and the HP turned in
excellent results in this battery test,
while the Lenovo was disappoint-
ing, mainly because it comes with a
smaller standard battery. In a re-
test, with a $50 optional larger bat-
tery, the Lenovo also did very well,
but at the cost of added weight and
thickness.

In normal use, with power-sav-
ing turned on, the Toshiba and HP

could easily last for a full work day
of typical activities, and the Lenovo
could, too, with the optional battery.

Toshiba Satellite T135

This is a sleek, glossy machine
that starts at around 3.9 pounds for
the 13-inch models. It got the best
battery life of the three with a stan-
dard battery: five hours and 38 min-
utes, which I estimate would easily
translate into more than seven
hours in normal use. It also cost the
least, at $600, of the three I tried.
My test model came with three gi-
gabytes of memory and a 250-gi-
gabyte hard disk. It was very fast at
resuming from sleep, but took more
than two minutes to perform a re-
start with just three common pro-
grams running, and nearly two min-
utes to start up cold.

My main beef with the Toshiba is
its keyboard and touchpad buttons.
The keyboard felt too rubbery and
flexible, and the buttons under the
touchpad were in the form of a sin-
gle, slippery, hard-to-use bar.

HP Pavilion dm3t

This laptop, the most expensive
of my test models by far, at $840,
was also the heaviest, at 4.2 pounds.
The chassis is metal, instead of plas-
tic. Its battery life clocked in at five
hours and two minutes in my test,
which means you could easily ex-
ceed six hours in normal use. My
test model came with 3 GB of mem-
ory and a huge 500 GB hard disk.

The keyboard felt solid, but the
fatal flaw of the dm3 for me was its
metallic touchpad, which made the
cursor move slowly and even stop at

times. Like the Toshiba, the HP took
a long time to get going: almost 2.5
minutes for a restart and about two
minutes for a cold start.

The HP dm3 also is available for
about $100 less when equipped with
AMD processors, though HP says
those models have weaker battery
life.

Lenovo IdeaPad U350

In many ways, I liked the U350
best. It was sturdy, but thinner over-
all than the others, because it lacked
a bulging battery. The keyboard is
firm and well designed, and the
touchpad and buttons are comfort-
able and easy to use. It came with 4
GB of memory and a 320 GB hard disk
for its $700 price. It was the only one
of the three to perform a restart in un-
der two minutes. It also weighed the

least, at about 3.5 pounds.
But the IdeaPad’s downfall is its

small, flat battery, which offered
only two hours and 38 minutes of
life, or maybe 3.5 to four hours in
normal use. With the optional $50
battery, the battery life in my test
zoomed up to nearly six hours,
which means maybe 7.5 or eight
hours in normal use. But that extra
battery brought the computer’s
weight to four pounds and made it
thicker.

These thin, light, machines per-
form adequately and can last a long
time unplugged. But I urge you to
test them personally before choos-
ing one, to make sure you’re comfort-
able with their designs.

Email to mossberg@wsj.com.

Price is heavier, but these laptops are sleek
Toshiba, H-P and Lenovo hope mobile consumers will be willing to pay a premium for chic and long battery life
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Clockwise from right: the
Lenovo IdeaPad U350, Toshiba
Satellite T135 and the
Hewlett-Packard Pavilion dm3t.

By Yukari Iwatani Kane

And Ryan Knutson

There is a hint of that old boom-
town feeling again in San Fran-
cisco’s Bay Area—this time in liv-
ing rooms and garages and cubicles
where a cottage industry is unfold-
ing around the iPhone app.

Despite the recession, hundreds
of start-ups have sprung up in the
area since Apple Inc. launched the
iPhone two years ago and opened
up the device so third-party devel-
opers could create games and
other software applications for it.
“This is our dot-com boom,” said

Samir Shah, 26 years old, a co-
founder of Mountain View-based
Snapture Labs LLC, which makes a
$1.99 camera app that has been one
of the top-ranked photography
apps since September.

Mr. Shah and two other Snap-
ture co-founders graduated from
Carnegie Mellon University in Pitts-
burgh in 2007 and moved to Silicon
Valley shortly after. They work on
their iPhone business in their free
time from one of their apartments,
but said they hope to eventually
turn it into a full-time business.

Apple, which has sold more
than 30 million iPhones and 20 mil-

lion iPod touches, boasts more
than 100,000 apps on its App Store,
through which people can down-
load games, entertainment and util-
ity applications. Most are free—
and make money from ads—or cost
less than a dollar. Developers get
70% of any revenue they make from
app sales, with the remaining 30%
going to Apple. That is a better
proposition than app development
for other mobile phones has been
in the past. Rivals now offer similar
revenue-share models.

As a result, many Silicon Valley
techies have been lured to the
iPhone app start-up scene. Accord-

ing to Mobclix Inc., which operates
the iPhone’s largest ad-exchange
network—a marketplace to con-
nect advertisers and app develop-
ers—41% of its 4,000 app develop-
ers are in Northern California. The
region with the second-largest
number of app developers is New
York-New Jersey, with 14%.

“A large concentration of peo-
ple who are doing [iPhone apps]
are Internet entrepreneurs…and a
lot of Internet entrepreneurs are in
the Valley,” said Matt Murphy, who
oversees the $100 million iFund, a
venture-capital fund run by
Kleiner Perkins Caufield & Byers

that backs iPhone app developers.
The popularity of the iPhone

App Store had led its competitors
to provide similar offerings. Re-
search In Motion Ltd., Google Inc.
and Palm Inc. have opened similar
stores and have been trying to woo
app developers with promises of
better support. Though the costs of
developing applications for all the
devices are prohibitive to many of
the smaller developers, some com-
panies, like Flixster, a San Fran-
cisco-based movie sharing social
network, have created apps for all
of them.

Please turn to page 32
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RTL Group looks to new sales streams
As viewers change their habits, European broadcaster is aiming to develop new business models

DÜSSELDORF, Germany—Euro-
pean broadcasters must figure out
how to make money from on-de-
mand services and new forms of ad-
vertising as viewers change their
habits, said Gerhard Zeiler, the chief
executive of RTL Group SA, Eu-
rope’s largest broadcaster by house-
holds reached.

“We need to develop business
models for these offers; they are an
important part of the future of TV,”
Mr. Zeiler said in an interview.

Free-to-air broadcasters such as
RTL, Germany’s ProSiebenSat.1 Me-
dia AG and the U.K.’s ITV PLC have
been battling a prolonged slump in
advertising markets that has
slashed core revenue. They have
also had to face the structural shift
to digital content and competition
from pay-TV companies and tele-
communications firms that increas-
ingly offer film and TV content.

Viewers can also use set-top box
technology to record, pause and re-
wind live television, and to skip
through advertising, although pro-
grams viewed online still carry ads
that cannot be skipped.

As signs emerge that advertising
markets may be stabilizing as the
recession starts to ease, free-to-air
broadcasters must develop new
business models, Mr. Zeiler said.
The conundrum faced by broadcast-
ers mirrors the debate in print me-
dia about how publishers can charge

for content that is widely available
free elsewhere.

Some recent studies forecast
that 70% of viewers will watch pro-

grams live in the future, with about
30% to 40% watching on-demand,
Mr. Zeiler said.

“The challenge is to sell advertis-

ing spots for on-demand platforms
for the same price ratio as for
prime-time television, when most
viewers are reached,” he said.

Meanwhile, in the U.K., where
RTL runs broadcaster Five, online
viewing of TV programs has rock-
eted in recent years to a forecast
410 million hours this year from 7.5
million hours in 2005, according to
Marija Jaroslavskaja, an analyst at
research firm Screen Digest’s broad-
band media team. By 2013, more
than 750 million hours of TV will be
watched via a laptop, Screen Digest
forecasts.

Five’s U.K. digital channels—Five,
Five USA and Fiver—are free on the
Web and on digital terrestrial TV,
supported by advertising.

Mr. Zeiler believes viewers are
willing to pay to watch free-to-air
programs on-demand, as well as for
additional services such as archives.

Viewers will also pay for niche
digital channels, said Mr. Zeiler, who
plans to introduce a growing num-
ber of them. In major markets, such
as France, the Netherlands and Ger-
many, RTL already operates pay dig-
ital channels, like a channel target-
ing women in the Netherlands and a
crime-focused channel in Germany.
The broadcaster wholesales these
programs to satellite and cable net-
work providers, that in turn charge
their customers.

Mr. Zeiler said it is also impor-
tant that the industry develops new
forms of advertising. For example, a

sponsor’s brand name or logo cold
be discreetly shown during pro-
grams. “This doesn’t disturb viewers
but generates new revenue sources,
and we have to discuss that with the
media regulators in the countries
we’re operating in,” he said.

The U.K. government in Septem-
ber said it was moving toward lift-
ing a ban on product placement on
television, which industry experts
estimate could generate a further
£100 million ($167 billion) a year in
revenue for commercial broadcast-
ers in the country. The U.K. lags be-
hind continental Europe, where
product-placement restrictions were
lifted in most countries following a
European Union directive in 2007.

“All these measures we need in a
time in which advertisers doesn’t
cover all our costs anymore,” Mr.
Zeiler said.

ProSiebenSat.1 Media’s Chief Ex-
ecutive Thomas Ebeling, who said
last week the company has to intro-
duce more pay services to lessen its
dependence on advertising.

In common with peers, RTL has
tried to counterbalance the slump in
advertising revenue through inten-
sive cost-cutting.

“Our industry showed the ability
to deal with the change in our over-
all situation,” Mr. Zeiler said. “The
target was to lower costs without
hurting audience share and we’ve
been very successful in all impor-
tant markets we are operating in,”
he added.

BY ARCHIBALD PREUSCHAT

Unchanging channels
RTL Group's quarterly audience share
has remained fairly flat in 2009
among 14- to 49-year-old viewers in
its biggest market, Germany

Stressed sales
RTL Group, like other broadcasters,
has struggled to expand sales;
quarterly revenue in billions of
euros
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Macy’s narrows loss,
raises annual forecast

Macy’s Inc. raised its fourth-
quarter and full-year profit forecast
after reporting a loss Wednesday,
but its shares declined as the re-
vised outlook fell short of analysts’
estimates.

The Cincinnati-based retailer, the
first of several department-store
chains to report earnings this week,
has struggled all year amid declin-
ing mall traffic and reduced discre-
tionary spending, but said it has no-
ticed improvement as it heads into
the holiday season.

“There’s a sense of momentum at
Macy’s Inc. that positions us to gain
market share despite the environ-
ment,” Macy’s Chief Financial Of-
ficer Karen Hoguet said in a confer-
ence call. Business improved each
month in the quarter, Chief Execu-
tive Terry Lundgren said in a state-
ment.

The company raised its full-year
earnings forecast excluding restruc-
turing costs to a range of $1.01 to
$1.06 a share compared with earlier
guidance of between 70 cents and
80 cents a share.

Analysts were projecting full-
year earnings of $1.11 a share, ac-
cording to Thomson Reuters. For
the current quarter, the company
projected earnings of between $1
and $1.05 a share, below analysts’
estimates of $1.17 a share.

The lower-than-expected outlook
sent the company’s shares down
8.3% to $17.81 in afternoon trading
on the New York Stock Exchange.

For the current quarter, Macy’s
forecast sales at stores open at least

a year will fall between 1% and 2%,
compared with earlier guidance of a
decline of between 5% and 6%. Ms.
Hoguet said although inventories
will likely be down in the fourth
quarter, they will decline by less
than the third quarter’s 7.4% drop.

The operator of more than 850
department stores said it lost $35
million, or eight cents a share, in
the three months ended Oct. 31,
compared with a loss of $45 million,
or 10 cents a share, a year ago. Ex-
cluding restructuring charges, the
company lost three cents a share,
compared with analysts’ forecasts of
a loss of seven cents a share, ac-
cording to Thomson Reuters.

Macy’s reported improved sales
of moderate sportswear, cold-
weather goods and home textiles,
while sales of dresses, fragrances
and handbags remained relatively
weak. The company praised its lo-
calization initiative—which tailors
stores’ merchandise to regional
tastes—for delivering sales that
were 1.9 percentage points higher
on average in the program’s 20 pilot
districts than in the 49 districts
elsewhere in the country.

“We are gaining confidence that
this unique strategy…will give us a
real competitive advantage,” Ms.
Hoguet said.

The quarter included $33 million
in charges related to division con-
solidation and its localization costs.

Sales in the quarter fell 3.9% to
$5.3 billion. Sales at stores open for
at least a year, fell 3.9%. The com-
pany said its online sales rose 21%.

—Joan E. Solsman
contributed to this article.

BY RACHEL DODES
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BLUE CHIPS � BONDS

Major players � benchmarks
Below, a look at the Dow Jones Stoxx 50,

the biggest and best known companies in

Europe, including the U.K.

Credit derivatives
Spreads on credit derivatives are one way the market rates

creditworthiness. Regions that are treading in rough waters can see

spreads swing toward the maximum—and vice versa. Indexes below

are for five-year swaps.

Markit iTraxx Indexes SPREAD RANGE, in pct. pts.

Mid-spread, since most recent roll

Index: series/version in pct. pts. Mid-price Coupon Maximum Minimum Average

Europe: 12/1 0.84 100.75% 0.01% 1.00 0.78 0.87

Eur. High Volatility: 12/1 1.38 98.22 0.01 1.76 1.34 1.47

Europe Crossover: 12/1 5.13 99.48 0.05 6.15 4.87 5.40

Asia ex-Japan IG: 12/1 1.09 99.58 0.01 1.26 0.96 1.11

Japan: 12/1 1.30 98.53 0.01 1.53 0.99 1.27

Note: Data as of November 10

Spreads
Spreads on five-
year swaps for
corporate debt;
based on Markit
iTraxx indexes.

In percentage points
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Credit-default swaps: European companies
At its most basic, the pricing of credit-default swaps measures how much a buyer has to pay to purchase-and
how much a seller demands to sell-protection from default on an issuer's debt. The snapshot below gives a
sense which way the market was moving yesterday.

Showing the biggest improvement...
CHANGE, in basis points

Yesterday Yesterday Five-day 28-day

Sol Melia 385 –18 –34 –64

Stena Aktiebolag 526 –12 –21 –83

Gecina 293 –11 –67 –173

Bertelsmann 164 –10 –37 –91

Brit Awys 490 –9 –70 –11

Havas 201 –9 –30 –38

Norske Skogindustrier 965 –9 –20 –58

Hanson 251 –8 –37 –20

WPP 2005 149 –8 –23 –54

Rhodia 388 –7 –66 –106

And the most deterioration
CHANGE, in basis points

Yesterday Yesterday Five-day 28-day

Hammerson 174 2 –5 –51

Cap Gemini 75 2 4 2

Skandinaviska Enskilda
Banken 113 2 7 6

GKN Hldgs 280 2 –19 3

Colt Telecom Group 213 2 14 49

C de Aho Y Monte de Piedad
de Madrid 183 2 –2 4

Alcatel Lucent 557 3 –26 –43

Smurfit Kappa Fdg 442 4 –5 –34

ISS Glob 309 5 –8 –51

DSG Intl 916 25 83 92

Source: Markit Group

Hedge funds
Dow Jones TOTAL RETURN for rolling periods, net of fees*
Hedge Benchmark One week One month One quarter Year to date One year

Merger Arbitrage 0.27% 0.30% 1.6% 7.0% 7.0%

Event Driven -0.05 0.61 4.6 13.3 1.7

Equity Long/Short 0.72 -0.94 0.6 3.3 -3.1

*Estimates as of 11/10/09, after fees; Source: www.djhedgefundindexes.com

Tracking
credit
markets �
dealmakers

Follow the markets

throughout the day with

updated stock quotes,

news and commentary at

WSJ.com.

Also, receive email alerts

that summarize the day’s

trading in Europe and Asia.

To sign up, go to

WSJ.com/Email

WSJ.com

Dow Jones Industrial Average P/E: 18
LAST: 10291.26 s 44.29, or 0.43%

YEAR TO DATE: s 1,514.87, or 17.3%

OVER 52 WEEKS s 2,008.60, or 24.3%

Note: Price-to-earnings ratios are for trailing 12 months
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Dow Jones Stoxx 50: Wednesday's best and worst...

Market value, Previous
in billions close, in STOCK PERFORMANCE

Company Country Industry of US$ local currency Previous session 52-week Three-year

ING Groep Netherlands Life Insurance $31.7 10.18 6.60% 31.1% -70.1%

ArcelorMittal Luxembourg Iron & Steel 58.4 24.95 3.16 55.0 -23.9

Intesa Sanpaolo Italy Banks 53.9 3.03 2.97 29.5 -45.0

Soc. Generale France Banks 55.9 50.40 2.87 30.7 -56.7

Nokia Finland Telecommunications Equipment 51.5 9.17 2.69 -11.4 -41.3

Telefonica S.A. Spain Fixed Line Telecommunications $133.9 18.99 -2.86% 31.0 20.9

BP U.K. Integrated Oil & Gas 200.0 5.84 -1.65 22.5 -2.2

Vodafone Grp U.K. Mobile Telecommunications 129.5 1.34 -1.36 9.9 -3.5

Credit Suisse Grp Switzerland Banks 66.3 56.40 -1.05 76.3 -30.2

AXA S.A. France Full Line Insurance 56.7 16.73 -1.04 20.8 -43.3

...And the rest of Europe's blue chips
Latest,

Market value, in local STOCK PERFORMANCE
Company/Country (Industry) in billions (U.S) currency Latest 52-week Three-year

BHP Billiton 67.2 18.17 2.63% 91.5% 84.0%
U.K. (General Mining)

Rio Tinto 79.2 31.18 2.46 48.3 36.3
U.K. (General Mining)

Assicurazioni Gen 42.4 18.18 2.02 -1.6 -34.9
Italy (Full Line Insurance)

Banco Bilbao Viz 71.9 12.80 1.95 57.6 -32.4
Spain (Banks)

SAP 58.8 32.01 1.89 17.3 -20.1
Germany (Software)

Daimler 54.7 34.42 1.73 52.7 -27.5
Germany (Automobiles)

BASF 54.2 39.36 1.65 55.0 11.4
Germany (Commodity Chemicals)

BNP Paribas S.A. 102.7 57.90 1.58 30.2 -30.9
France (Banks)

BG Grp 64.9 10.94 1.53 27.9 53.0
U.K. (Integrated Oil & Gas)

Deutsche Bk 47.1 50.65 1.50 100.1 -48.7
Germany (Banks)

UBS 61.6 17.45 1.45 10.1 -73.9
Switzerland (Banks)

Anglo Amer 54.9 24.68 1.40 93.0 -3.4
U.K. (General Mining)

Bayer 62.4 50.33 1.23 25.7 25.0
Germany (Specialty Chemicals)

E.ON 81.7 27.25 1.19 -1.8 -14.5
Germany (Multiutilities)

GDF Suez 100.4 29.64 1.14 -6.2 -9.2
France (Multiutilities)

RWE 48.2 61.40 1.04 -4.8 -23.2
Germany (Multiutilities)

Banco Santander 140.8 11.52 1.01 81.6 -11.0
Spain (Banks)

Tesco 54.5 4.19 1.00 29.9 4.9
U.K. (Food Retailers & Wholesalers)

Astrazeneca 66.2 27.47 0.96 -1.5 -10.5
U.K. (Pharmaceuticals)

HSBC Hldgs 207.1 7.26 0.85 19.0 -16.5
U.K. (Banks)

Latest,
Market value, in local STOCK PERFORMANCE

Company/Country (Industry) in billions (U.S) currency Latest 52-week Three-year

GlaxoSmithKline 118.1 12.46 0.77% 1.7% -8.7%
U.K. (Pharmaceuticals)

British Amer Tob 66.6 19.86 0.76 18.1 37.3
U.K. (Tobacco)

ABB 46.5 20.17 0.75 66.2 6.3
Switzerland (Industrial Machinery)

Total S.A. 152.0 43.19 0.62 9.9 -23.2
France (Integrated Oil & Gas)

Royal Dutch Shell A 110.6 20.81 0.41 9.0 -24.9
U.K. (Integrated Oil & Gas)

UniCredit 63.1 2.51 0.40 58.7 -55.5
Italy (Banks)

ENI 104.5 17.40 0.35 3.9 -30.3
Italy (Integrated Oil & Gas)

Iberdrola S.A. 50.4 6.40 0.31 15.3 -25.3
Spain (Conventional Electricity)

Siemens 87.3 63.71 0.20 59.0 -15.4
Germany (Diversified Industrials)

L.M. Ericsson Tel B 31.8 72.60 0.14 41.5 -48.3
Sweden (Telecommunications Equipment)

Sanofi-Aventis S.A. 99.5 50.51 0.08 6.8 -24.2
France (Pharmaceuticals)

Deutsche Telekom 62.7 9.60 0.05 -13.7 -30.7
Germany (Mobile Telecommunications)

Unilever 54.2 21.07 0.02 14.7 2.2
Netherlands (Food Products)

Allianz SE 56.2 82.85 -0.16 49.3 -45.4
Germany (Full Line Insurance)

Roche Hldg Part. Cert. 113.1 162.30 -0.18 -2.5 -27.1
Switzerland (Pharmaceuticals)

Nestle S.A. 174.3 48.12 -0.37 6.9 7.4
Switzerland (Food Products)

France Telecom 68.8 17.33 -0.43 -7.6 -14.1
France (Fixed Line Telecommunications)

Novartis 141.4 53.90 -0.46 -5.5 -25.7
Switzerland (Pharmaceuticals)

Diageo 46.8 10.22 -0.49 13.2 2.6
U.K. (Distillers & Vintners)

Barclays 59.0 3.23 -0.72 92.0 -53.1
U.K. (Banks)

Sources: Dow Jones Indexes; WSJ Market Data Group

DJIA component stocks
Volume, CHANGE

Stock Symbol in millions Latest Points Percentage

AT&T T 17.50 $26.44 0.08 0.30%
Alcoa AA 20.40 13.43 -0.04 -0.30
AmExpress AXP 12.90 40.05 0.37 0.93
BankAm BAC 179.00 16.43 0.40 2.50
Boeing BA 3.40 50.68 0.36 0.72
Caterpillar CAT 7.20 60.06 0.10 0.17
Chevron CVX 7.60 78.51 0.17 0.22
CiscoSys CSCO 36.40 23.92 0.27 1.14
CocaCola KO 6.40 56.13 0.32 0.57
Disney DIS 11.00 29.29 0.17 0.58
DuPont DD 4.60 34.11 0.35 1.04
ExxonMobil XOM 13.70 72.91 0.30 0.41
GenElec GE 68.50 15.83 0.05 0.32
HewlettPk HPQ 12.40 50.00 0.04 0.08
HomeDpt HD 18.00 27.31 0.49 1.83
Intel INTC 58.20 19.84 0.34 1.74
IBM IBM 6.20 127.19 0.28 0.22
JPMorgChas JPM 31.00 44.32 0.15 0.34
JohnsJohns JNJ 10.60 60.87 -0.36 -0.59
KftFoods KFT 7.10 26.82 0.02 0.07
McDonalds MCD 6.30 62.83 0.55 0.88
Merck MRK 16.70 33.22 -0.39 -1.16
Microsoft MSFT 47.00 29.12 0.11 0.38
Pfizer PFE 34.10 17.62 0.06 0.34
ProctGamb PG 9.00 62.23 0.37 0.60
3M MMM 2.70 77.96 -0.03 -0.04
TravelersCos TRV 3.70 54.31 0.38 0.70
UnitedTech UTX 3.30 66.97 0.24 0.36
Verizon VZ 11.50 30.36 0.05 0.16

WalMart WMT 22.50 52.97 0.66 1.26

Source: WSJ Market Data Group

Behind Asia’s deals: Bank revenues from equity capital markets

Behind every IPO,
follow-on or
convertible equity
offering is one or
more investment
banks. At right,
investment banks
historical and year-
to-date revenues
from global equity-
capital-market
(ECM) deals

Source: Dealogic
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CORPORATE NEWS

Sainsbury adds more general merchandise
Grocer challenges rivals Asda, Tesco with expanded selections of clothing, housewares and electricals

J Sainsbury PLC is banking on a
late push into nonfood, general mer-
chandise sales to continue its five-
year resurgence as the U.K. super-
market chain expands its store port-
folio in the north of England, where
it doesn’t have a big presence.

Sainsbury is six months into an
expansion program funded by a
£436 million ($729 million) equity-
raising earlier this year and is push-
ing north into traditionally under-
served parts of the U.K. The chain
also is expanding its offerings of
clothing, housewares, electrical
goods and toys substantially.

By introducing northerners to its
food and household goods, Sains-
bury, the U.K.’s third-largest super-
market chain by revenue, hopes to
build on solid results it reported
Wednesday.

The company posted a 48% rise
in first-half net profit on strong
sales gains and better cost manage-
ment. Net rose to £252 million in
the 28 weeks ended Oct. 2 from
£170 million a year earlier, boosted
by the revaluation of properties in
its joint ventures.

Adjusted pretax profit—a closely
tracked figure that strips out prop-
erty gains, pension financing, im-
pairment and other items—rose 19%
to £307 million, as the company
benefited from strong sales gains
and lower financing costs.

Sales, which the company re-
ported in October, increased 3.7% to
£11.16 billion. Comparable sales, ex-
cluding fuel but including value-
added sales, climbed 5.7%.

Sainsbury has seen five years of
same-store sales growth on the back
of a turnaround plan begun in late
2004. But food-price inflation is sta-

bilizing, which means the comfort-
able sales growth Sainsbury and its
main competitors have recently en-
joyed will fade. Its bigger rivals,
Tesco PLC and Wal-Mart Stores
Inc.’s Asda Group Ltd., have their
own plans to expand and gain mar-
ket share, adding to market skepti-
cism about the sustainability of
Sainsbury’s recent growth.

Tesco last month posted a gain
of 8.3% for its fiscal first half as
lower-priced goods and strengthen-
ing Asian results helped trigger a
rebound at Britain’s largest retailer
by revenue. Asda, the nation’s sec-

ond largest retailer, reported sales
at stores open at least a year rose
7.2% excluding fuel and value-added
tax in the second quarter.

Sainsbury’s chief financial of-
ficer, Darren Shapland, said he be-
lieves the expansion of the com-
pany’s nonfood range will help
continue its sales momentum.

Although Sainsbury is coming
late to the game—Tesco and Asda
already have large and established
nonfood retail space in their bigger
stores—Mr. Shapland insists this
could be an advantage.

“This is genuine new nonfood

space in the industry, so we’ll be
taking market share potentially not
just from the grocers, but more
likely from the high street as well,”
he said.

The company said its nonfood
sales rose at 2.5 times the rate of
food, while its online grocery sales
increased 20% in the first half.

Sainsbury plans to use about half
of the extra store space that it’s
opening in the next two
years—which runs to 50 new stores
and 30 to 35 store extensions—for
nonfood items, and expects these
items to generate a third of future

sales growth.
Of the 50 new supermarkets

opening by March 2011, around
three-quarters will be in Wales,
northern England and Scotland—ar-
eas traditionally that held few
Sainsbury outlets. It has a stronger
market presence in southern Eng-
land.

Store expansion notwithstand-
ing, in the shorter-term the com-
pany’s outlook is still cautious as
the economic health of the U.K. re-
mains precarious.

Sainsbury has been working hard
to control costs, which Chief Execu-
tive Justin King said “is enabling
further investment in the customer
offer and, together with our good
sales performance, has delivered
further strong profit growth.”

The company was the U.K.’s big-
gest supermarket chain until 1995,
but was overtaken by Tesco and
then Asda, as competitors used the
U.K. property-market collapse in the
1990s and acquisitions to expand
aggressively.

Sainsbury has had a renaissance
in the past two years as Mr. King
has modernized stores, revamped
logistics and improved product
quality while cutting prices and in-
troducing new ranges of store-
branded goods.

The new ranges have begun to
filter into the company’s nonfood
products, and Mr. King said on a
conference call Wednesday that a
program of directly sourcing non-
food items from the Far East has al-
lowed the company to develop its
own products, the first full range of
which went on sale over Halloween.
This direct sourcing has helped re-
duce the cost of products, which Mr.
King said the company has passed
on to customers,.

BY KATHY SANDLER

J Sainsbury is expanding into markets such as northern England, where it doesn’t have a big presence.
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Fedex forecasts small upturn for holidays
The holiday shopping season ap-

pears to be showing some signs of
life, at least for package-delivery gi-
ant FedEx Corp.

FedEx on Tuesday forecast that
it would ship more than 13 million
packages on what it expects to be
its busiest day of the year, Dec. 14.
That would be an 8% rise from its
busiest day last year and tracks ex-
pected growth in online retailing.

FedEx ships an average of about
7.5 million packages daily and last
month reported that the slide in the
U.S. package business had started to
abate.

Like rival United Parcel Service,
it has benefited from the decision of
Deutsche Post AG’s DHL USA to
withdraw from the U.S.

UPS said it would issue its own
holiday forecast next week. The

company wouldn’t say what it ex-
pects for shipping volumes, but UPS
previously said it plans to hire
about 50,000 temporary U.S. work-
ers for the period from Thanksgiv-
ing until year-end.

While that’s not as much as in
some years past, UPS Chief Finan-
cial Officer Kurt Kuehn said in Octo-
ber that he’s “pretty confident”
that there will be a seasonal uptick
in shipments and so the company
was preparing accordingly.

In 2007, the last year UPS pro-
vided such data, it hired 60,000 hol-
iday-season temporary workers.
Neither FedEx nor UPS made busi-
est-day forecasts in 2008, due to
economic uncertainty.

That the largest U.S. package
shippers are gearing up for in-
creases in holiday shipping volume
this year represents a turnaround of
sorts, even as unemployment rises

and consumer sentiment remains
weak. UPS and FedEx have been
downbeat most of this year, as the
recession has sent the U.S. package
delivery business into a freefall.

The holiday prediction follows an
anemic back-to-school shopping sea-
son for retailers, which have kept
their expectations muted for year-
end gift-giving.

U.S retailers remain cautious
heading into Christmas and are
maintaining lean inventories. In ad-
dition, according to the National Re-
tail Federation, many are offering
free shipping—a trend that could
help FedEx and UPS.

The trade association expects
holiday sales to drop 1% from a year
ago to $437 billion, with the vast
majority of consumers spending less
than they did last year.

Web shopping could be the ex-
ception, though. Comscore, which

tracks online businesses, expects
sales over the Web during the holi-
day season to show a slight gain, af-
ter falling 3% last year.

“People are not just browsing
and doing price comparisons; they
are making purchases,” said Janet
Hoffman, global managing director
of retail for Accenture, a software
and consulting firm. “That bodes
well for the holidays.”

Separately, FedEx said the IRS
determined it doesn’t owe any taxes
or penalties stemming from the use
of independent contractors by its
FedEx Ground unit from 2004
through 2006.

The IRS may look into the issue
for 2007 and 2008, a company
spokesman warned, but he said he’s
optimistic about the likely outcome.

FedEx is battling numerous law-
suits regarding the employment
classification of its delivery drivers.

BY BOB SECHLER

Steiffsettles
lawsuitaccusing
executiveofrape

NEW YORK—Steiff GmbH has
settled an $80 million lawsuit ac-
cusing the chief executive of the
German company’s toy unit of con-
ducting a years-long campaign of
unwelcome advances toward a U.S.
marketing executive and of raping
her, a lawyer for the company said
Wednesday.

When the lawsuit was filed by
Steiff marketing executive Jane Col-
lins in June, toy-unit CEO Martin
Frenchen said the allegations were
meritless. Also at the time, an attor-
ney for the company, David Rosen-
thal, said it was “committed to pro-
viding a safe and comfortable
working environment for all of its
employees’’ and would contest Ms.
Collins’s claims.

Mr. Rosenthal said the suit was
settled Tuesday night but wouldn’t
divulge the terms. Steiff company
officials didn’t respond to calls for
comment. Christopher Brennan, an
attorney for Ms. Collins, didn’t re-
turn calls.

The lawsuit was filed in New
York Supreme Court in Manhattan
and alleged Mr. Frechen raped Ms.
Collins in 2004 and subsequently
sexually harassed her during trade
shows.

Associated Press

SingTel posts 10% rise in earnings but remains cautious on outlook

SINGAPORE—Singapore Tele-
communications Ltd.’s fiscal-sec-
ond-quarter profit rose 10% on
stronger operating revenue and con-
tributions from its regional mobile
associates. Still, the company re-
mained cautious about its outlook.

Earnings rose to 956 million Sin-
gapore dollars (US$688.6 million)
for the quarter ended Sept. 30, from
S$868 million a year earlier.

Operating revenue increased to
S$4.1 billion from S$3.89 billion.

“Our strong financial results
were achieved amid a cautious eco-
nomic climate and despite the nega-

tive currency impact,” SingTel Chief
Executive Chua Sock Koong said.

Ms. Chua said the company re-
mains on the lookout for new in-
vestment opportunities and that its
strong balance sheet gives it signifi-
cant flexibility.

SingTel’s chief executive for in-
ternational operations, Lim Chuan

Poh, added that the company’s in-
vestment focus remains in Asia.

“Markets like Vietnam continue
to present a potential opportunity,”
Mr. Lim said. “We continue to track
the other areas where we currently
don’t have a presence, but at least
at the present moment there are no
specific countries [being targeted].”

BY SE YOUNG LEE
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GLOBAL MARKETS LINEUP

Follow the markets throughout the day with updated stock quotes, news and commentary at WSJ.com/Asia.

Also, receive email alerts that summarize the day’s trading in Europe and Asia. To sign up, go to WSJ.com/OnlineToday

Commodities Prices of futures contracts with the most open interest

EXCHANGE LEGEND: CBOT: Chicago Board of Trade; CME: Chicago Mercantile Exchange; ICE-US: ICE Futures U.S.MDEX: Bursa Malaysia

Derivatives Berhad; LIFFE: London International Financial Futures Exchange; COMEX: Commodity Exchange; LME: London Metals Exchange;

NYMEX: New York Mercantile Exchange;ICE-EU: ICE Futures Europe

ONE-DAY CHANGE Contract Contract

Commodity Exchange Last price Net Percentage high low

Corn (cents/bu.) CBOT 394.00 -0.50 -0.13% 707.00 302.00

Soybeans (cents/bu.) CBOT 972.00 4.00 0.41% 1,315.00 794.00

Wheat (cents/bu.) CBOT 552.00 9.00 1.66 1,029.25 459.00

Live cattle (cents/lb.) CME 85.925 -0.350 -0.41 108.600 84.150

Cocoa ($/ton) ICE-US 3,205 65 2.07 3,439 1,994

Coffee (cents/lb.) ICE-US 135.80 -1.35 -0.98 188.65 115.00

Sugar (cents/lb.) ICE-US 22.67 0.76 3.47 26.25 11.91

Cotton (cents/lb.) ICE-US 71.08 -1.76 -2.42 84.00 49.67

Crude palm oil (ringgit/ton) MDEX 2,235.00 -7 -0.31 4,200 1,487

Cocoa (pounds/ton) LIFFE 2,150 65 3.12 2,250 1,475

Robusta coffee ($/ton) LIFFE 1,337 17 1.29 1,955 1,295

Copper (cents/lb.) COMEX 299.10 0.50 0.17 365.00 135.50

Gold ($/troy oz.) COMEX 1114.60 12.10 1.10 1,118.60 494.00

Silver (cents/troy oz.) COMEX 1753.70 31.50 1.83 2,200.00 740.00

Aluminum ($/ton) LME 1,970.50 24.00 1.23 2,065.00 1,288.00

Tin ($/ton) LME 14,800.00 50.00 0.34 15,700.00 9,750.00

Copper ($/ton) LME 6,621.00 136.00 2.10 6,695.00 2,815.00

Lead ($/ton) LME 2,335.00 70.00 3.09 2,459.50 870.00

Zinc ($/ton) LME 2,178.00 33.00 1.54 2,344.00 1,065.00

Nickel ($/ton) LME 17,100 200 1.18 21,150 9,175

Crude oil ($/bbl.) NYMEX 79.28 0.23 0.29 139.00 47.31

Heating oil ($/gal.) NYMEX 2.0903 0.0036 0.17 4.1847 1.3640

RBOB gasoline ($/gal.) NYMEX 2.0188 0.0137 0.68 2.7100 1.1525

Natural gas ($/mmBtu) NYMEX 4.901 0.040 0.82 12.920 4.677

Brent crude ($/bbl.) ICE-EU 78.70 0.42 0.54 108.19 48.19

Gas oil ($/ton) ICE-EU 635.25 -2.25 -0.35 1,338.00 434.50

Source: Thomson Reuters; WSJ Market Data Group

WSJ.com

Currencies London close on Nov. 11

Per In

AMERICAS Per euro In euros U.S. dollar U.S. dollars

Argentina peso-a 5.7168 0.1749 3.8138 0.2622

Brazil real 2.5727 0.3887 1.7163 0.5826

Canada dollar 1.5678 0.6378 1.0459 0.9561

1-mo. forward 1.5678 0.6378 1.0459 0.9561

3-mos. forward 1.5678 0.6378 1.0459 0.9561

6-mos. forward 1.5681 0.6377 1.0461 0.9559

Chile peso 760.59 0.001315 507.40 0.001971

Colombia peso 2951.53 0.0003388 1969.00 0.0005079

Ecuador US dollar-f 1.4990 0.6671 1 1

Mexico peso-a 19.7088 0.0507 13.1480 0.0761

Peru sol 4.3134 0.2318 2.8775 0.3475

Uruguay peso-e 30.655 0.0326 20.450 0.0489

U.S. dollar 1.4990 0.6671 1 1

Venezuela bolivar 3.22 0.310675 2.15 0.465701

ASIA-PACIFIC

Australia dollar 1.6140 0.6196 1.0767 0.9288

China yuan 10.2320 0.0977 6.8259 0.1465

Hong Kong dollar 11.6172 0.0861 7.7500 0.1290

India rupee 69.5011 0.0144 46.3650 0.0216

Indonesia rupiah 14076 0.0000710 9390 0.0001065

Japan yen 134.65 0.007427 89.83 0.011133

1-mo. forward 134.63 0.007428 89.81 0.011134

3-mos. forward 134.57 0.007431 89.77 0.011139

6-mos. forward 134.48 0.007436 89.71 0.011147

Malaysia ringgit-c 5.0614 0.1976 3.3765 0.2962

New Zealand dollar 2.0254 0.4937 1.3512 0.7401

Pakistan rupee 125.166 0.0080 83.500 0.0120

Philippines peso 70.311 0.0142 46.905 0.0213

Singapore dollar 2.0795 0.4809 1.3873 0.7209

South Korea won 1728.80 0.0005784 1153.30 0.0008671

Taiwan dollar 48.421 0.02065 32.303 0.03096

Thailand baht 49.902 0.02004 33.290 0.03004

Per In

EUROPE Per euro In euros U.S. dollar U.S. dollars

Euro zone euro 1 1 0.6671 1.4990

1-mo. forward 1.0001 0.9999 0.6672 1.4989

3-mos. forward 1.0004 0.9996 0.6674 1.4984

6-mos. forward 1.0007 0.9993 0.6676 1.4979

Czech Rep. koruna-b 25.460 0.0393 16.985 0.0589

Denmark krone 7.4406 0.1344 4.9637 0.2015

Hungary forint 269.65 0.003709 179.89 0.005559

Norway krone 8.3737 0.1194 5.5862 0.1790

Poland zloty 4.1374 0.2417 2.7601 0.3623

Russia ruble-d 42.946 0.02328 28.650 0.03490

Sweden krona 10.2060 0.0980 6.8086 0.1469

Switzerland franc 1.5106 0.6620 1.0078 0.9923

1-mo. forward 1.5104 0.6621 1.0076 0.9925

3-mos. forward 1.5098 0.6624 1.0072 0.9929

6-mos. forward 1.5087 0.6628 1.0064 0.9936

Turkey lira 2.2092 0.4526 1.4738 0.6785

U.K. pound 0.9040 1.1062 0.6031 1.6581

1-mo. forward 0.9042 1.1059 0.6032 1.6578

3-mos. forward 0.9046 1.1055 0.6035 1.6571

6-mos. forward 0.9051 1.1048 0.6038 1.6561

MIDDLE EAST/AFRICA

Bahrain dinar 0.5651 1.7695 0.3770 2.6524

Egypt pound-a 8.1812 0.1222 5.4578 0.1832

Israel shekel 5.6212 0.1779 3.7500 0.2667

Jordan dinar 1.0624 0.9413 0.7088 1.4109

Kuwait dinar 0.4273 2.3403 0.2851 3.5082

Lebanon pound 2252.25 0.0004440 1502.50 0.0006656

Saudi Arabia riyal 5.6215 0.1779 3.7502 0.2667

South Africa rand 11.0570 0.0904 7.3763 0.1356

United Arab dirham 5.5059 0.1816 3.6731 0.2723

SDR -f 0.9350 1.0695 0.6237 1.6032

a-floating rate b-commercial rate c-government rate c-commercial rate d-Russian Central Bank rate f-Special Drawing Rights

from the International Monetary Fund ; based on exchange rates for U.S., British and Japanese currencies.

Note: Based on trading among banks in amounts of $1 million and more, as quoted by Thomson Reuters.

Major stock market indexes Stock indexes from around the world, grouped by region. Shown in local-currency terms.

Price-to- PREVIOUS SESSION PERFORMANCE

earnings ratio* Region/Country Index Close Net change Percentage change Yr.-to-date 52-wk.

47 EUROPE DJ Stoxx 600 246.20 0.89 0.36% 25.0% 20.0%

21 DJ Stoxx 50 2494.35 4.84 0.19 20.8 16.7

40 Euro Zone DJ Euro Stoxx 268.86 2.06 0.77 20.7 21.0

18 DJ Euro Stoxx 50 2881.01 24.57 0.86 17.5 20.0

25 Austria ATX 2592.77 -1.12 -0.04% 48.1 38.7

14 Belgium Bel-20 2477.98 12.63 0.51 29.8 20.4

15 Czech Republic PX 1157.6 0.7 0.06 34.9 40.2

18 Denmark OMX Copenhagen 314.08 2.26 0.72 38.9 26.3

18 Finland OMX Helsinki 6267.38 97.15 1.57 16.0 10.1

17 France CAC-40 3814.39 28.80 0.76 18.5 17.9

23 Germany DAX 5668.35 55.15 0.98 17.8 22.7

... Hungary BUX 21612.57 583.50 2.77 76.5 83.4

16 Ireland ISEQ 2959.36 7.84 0.27 26.3 8.4

16 Italy FTSE MIB 23266.60 252.94 1.10 19.6 15.0

... Netherlands AEX 317.97 4.71 1.50 29.3 27.6

13 Norway All-Shares 395.84 3.86 0.98 46.5 48.8

17 Poland WIG 39879.92 Closed 46.5 44.5

15 Portugal PSI 20 8526.46 11.40 0.13 34.5 31.0

Price-to- PREVIOUS SESSION PERFORMANCE

earnings ratio* Region/Country Index Close Net change Percentage change Yr.-to-date 52-wk.

... Russia RTSI 1434.45 -2.52 -0.18% 127.0 125.9

11 Spain IBEX 35 11801.4 -12.6 -0.11 28.3 36.5

15 Sweden OMX Stockholm 300.53 2.42 0.81% 47.2 52.1

14 Switzerland SMI 6374.70 5.60 0.09 15.2 11.8

... Turkey ISE National 100 48864.00 728.91 1.51 81.9 92.8

14 U.K. FTSE 100 5266.75 36.20 0.69 18.8 25.9

45 ASIA-PACIFIC DJ Asia-Pacific 121.39 0.73 0.61 29.7 34.5

... Australia SPX/ASX 200 4757.0 23.4 0.49 27.8 21.1

... China CBN 600 28240.43 -34.80 -0.12 91.3 97.6

21 Hong Kong Hang Seng 22627.21 359.05 1.61 57.3 62.3

18 India Sensex 16849.60 409.04 2.49 74.7 76.7

... Japan Nikkei Stock Average 9871.68 0.95 0.01 11.4 13.5

... Singapore Straits Times 2740.43 32.83 1.21 55.6 53.6

11 South Korea Kospi 1594.82 12.52 0.79 41.8 41.9

1 AMERICAS DJ Americas 290.01 0.81 0.28 28.3 34.8

... Brazil Bovespa 66342.12 38.64 0.06 76.7 93.4

19 Mexico IPC 30859.79 71.59 0.23 37.9 61.4

*P/E ratios use trailing 12-months, as-reported earnings
Note: Americas index data are as of 3:00 p.m. ET. Sources: Thomson Reuters; WSJ Market Data Group

Cross rates U.S.-dollar and euro foreign-exchange rates in global trading

USD GBP CHF SEK RUB NOK JPY ILS EUR DKK CDN AUD

Australia 1.0767 1.7854 1.0684 0.1581 0.0376 0.1927 0.0120 0.2871 1.6140 0.2169 1.0295 ...

Canada 1.0459 1.7343 1.0379 0.1536 0.0365 0.1872 0.0116 0.2789 1.5678 0.2107 ... 0.9714

Denmark 4.9637 8.2306 4.9255 0.7290 0.1733 0.8886 0.0553 1.3237 7.4406 ... 4.7459 4.6100

Euro 0.6671 1.1062 0.6620 0.0980 0.0233 0.1194 0.0074 0.1779 ... 0.1344 0.6378 0.6196

Israel 3.7500 6.2181 3.7212 0.5508 0.1309 0.6713 0.0417 ... 5.6212 0.7555 3.5854 3.4828

Japan 89.8250 148.9433 89.1342 13.1930 3.1353 16.0798 ... 23.9533 134.6477 18.0964 85.8830 83.4250

Norway 5.5862 9.2628 5.5432 0.8205 0.1950 ... 0.0622 1.4897 8.3737 1.1254 5.3410 5.1882

Russia 28.6500 47.5060 28.4297 4.2079 ... 5.1287 0.3190 7.6400 42.9463 5.7719 27.3927 26.6087

Sweden 6.8086 11.2896 6.7562 ... 0.2376 1.2188 0.0758 1.8156 10.2060 1.3717 6.5098 6.3234

Switzerland 1.0078 1.6710 ... 0.1480 0.0352 0.1804 0.0112 0.2687 1.5106 0.2030 0.9635 0.9359

U.K. 0.6031 ... 0.5984 0.0886 0.0210 0.1080 0.0067 0.1608 0.9040 0.1215 0.5766 0.5601

U.S. ... 1.6581 0.9923 0.1469 0.0349 0.1790 0.0111 0.2667 1.4990 0.2015 0.9561 0.9287

Source: Thomson Reuters via WSJ Market Data Group

MSCI indexes
Developed and emerging-market regional and country indexes

from MSCI Barra as of November 11, 2009

Price-to- LOCAL-CURRENCY
Dividend earnings PERFORMANCE

yield ratio Morgan Stanley Index Last Daily YTD 52-wk.

2.50% 23 ALL COUNTRY (AC) WORLD* 295.81 -0.02% 29.9% 25.3%

2.60 24 World (Developed Markets) 1,156.84 -0.07 25.7 20.9

2.30 26 World ex-EMU 134.72 0.02 25.2 19.0

2.40 27 World ex-UK 1,150.05 -0.06 24.5 20.5

3.10 25 EAFE 1,584.77 -0.14 28.1 27.9

2.30 19 Emerging Markets (EM) 963.09 0.36 69.8 68.8

3.50 17 EUROPE 85.35 -0.18 22.9 9.4

3.80 18 EMU 182.73 -0.58 28.6 31.4

3.40 20 Europe ex-UK 93.76 -0.28 20.8 11.6

4.20 15 Europe Value 97.13 -0.18 25.3 11.9

2.80 19 Europe Growth 72.86 -0.17 20.6 7.0

2.50 25 Europe Small Cap 154.04 -0.61 52.6 33.6

2.00 10 EM Europe 270.69 1.35 70.4 28.6

3.80 12 UK 1,554.80 -0.08 18.3 19.8

2.70 21 Nordic Countries 134.07 -0.36 36.7 21.9

1.50 9 Russia 732.15 1.28 77.6 37.9

2.80 15 South Africa 677.93 0.72 17.1 24.5

2.70 24 AC ASIA PACIFIC EX-JAPAN 406.47 0.55 64.3 66.8

1.30 -40 Japan 540.68 0.18 2.0 0.3

2.10 20 China 65.32 0.38 60.1 84.6

1.00 19 India 661.52 -0.21 79.2 72.8

0.90 24 Korea 450.47 0.48 46.8 42.5

2.70 377 Taiwan 276.35 0.87 59.4 48.5

1.90 32 US BROAD MARKET 1,205.30 -0.08 22.7 14.4

1.50 -16 US Small Cap 1,579.62 -0.58 26.7 17.9

3.30 15 EM LATIN AMERICA 4,075.97 -0.02 96.2 87.6

*Twenty-three developed and 26 emerging markets Source: MSCI Barra

Reuters Group PLC is the primary data provider for several statistical tables in The Wall Street Journal, including
foreign stock quotations, futures and futures options prices, and foreign exchange tables. Reuters real-time data feeds
are used to calculate various Dow Jones Indexes.

Dow Jones and Dow Jones Stoxx Indexes
Price-to-

Dividend earnings PERFORMANCE (euros) PERFORMANCE (U.S.dollars)
yield* ratio* Dows Jones Index Last Daily 52-wk. Last Daily 52-wk.

2.19% 2 DJ Global Index -a 224.66 0.43% 38.6%

1.94 20 Global Dow 1231.40 0.53% 14.4% 1958.53 0.59 36.8

2.75 47 Stoxx 600 246.20 0.37 20.0 275.60 0.50 43.6

2.89 36 Stoxx Large 200 262.80 0.31 17.4 292.59 0.44 40.5

2.12 -63 Stoxx Mid 200 231.20 0.60 32.6 257.34 0.74 58.8

2.15 150 Stoxx Small 200 146.10 0.76 36.8 162.60 0.90 63.7

2.77 40 Euro Stoxx 268.90 0.77 21.0 300.97 0.91 44.8

2.89 34 Euro Stoxx Large 200 285.20 0.79 19.4 317.31 0.92 42.9

2.20 76 Euro Stoxx Mid 200 254.10 0.61 26.3 282.57 0.75 51.2

2.26 -52 Euro Stoxx Small 200 162.00 0.94 35.1 180.05 1.08 61.8

4.79 13 Stoxx Select Dividend 30 1438.40 1.13 11.9 1845.02 1.27 33.9

3.96 15 Euro Stoxx Select Div 30 1704.10 1.03 25.5 2194.34 1.17 50.2

Price-to-
Dividend earnings PERFORMANCE (euros) PERFORMANCE (U.S.dollars)

yield* ratio* Dows Jones Index Last Daily 52-wk. Last Daily 52-wk.

4.11% 15 U.S. Select Dividend -d 627.82 0.35% 10.9%

3.96 18 Infrastructure 1373.50 0.13% 5.9% 1960.95 0.18 26.6

1.44 9 Luxury 845.00 0.55 38.7 1072.83 0.60 65.9

5.75 6 BRIC 50 425.50 0.35 63.9 607.44 0.40 96.0

2.77 15 Africa 50 722.50 0.10 12.6 686.78 0.15 34.6

3.50 13 GCC 1411.48 -1.23 -5.0

2.64 19 Sustainability 801.00 0.36 16.0 1012.73 0.41 38.7

2.18 3 Islamic Market -a 1928.04 0.38 40.0

2.51 15 Islamic Market 100 1618.90 0.38 7.0 2074.77 0.43 28.0

2.51 15 Islamic Turkey -c

1.80 30 DJ U.S. TSM 11250.56 0.48 31.8

DJ-UBS Commodity 122.90 0.67 -9.2 133.74 0.81 8.6

*Fundamentals are based on data in U.S. dollar. Footnotes: a-in US dollar. b-dividends reinvested. c-in local currency. Note:All data as of 2 p.m.ET. Source: DowJones Indexes
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Russia’s battered econ-
omy is working its way
out of the crisis, accord-
ing to Finance Minister

Aleksey Kudrin, with gross domes-
tic product growing 0.6% in the
third quarter, the ruble strength-
ening — to 29 rubles to the dollar
in November from 36 rubles to
the dollar in May — and unem-
ployment rates falling.

“Russia has come out of the
crisis very rapidly,” says Tom
Mundy, a Moscow-based equity
strategist at investment bank
Renaissance Capital. “The govern-
ment pursued sensible anticrisis
measures by focusing on social
spending, such as increased
unemployment benefits and mili-
tary salaries, that feed through
rapidly into the real economy.”
The stimulus — including the
increase in budget and tax cuts
— was equivalent to 8% of GDP.

But this tentative recovery
comes from a low base because,
as economist Sergei Aleksash-
enko of independent think tank
Carnegie Moscow Center, part of
the U.S. Carnegie Endowment
for International Peace, points
out, the global recession has hit
Russia harder than any other
Group of Twenty member. Its
economy shrank roughly 10%
between September of last year
and this, with lower oil and
commodity prices playing a large
part in the overall decline.

Says Prof. Philip Hanson,
associate fellow of the Russia
and Eurasia Program at the
London-based think tank Chatham
House: “The role of capital
flight, with both international
investors fleeing risk and
Russian businesses putting funds

offshore, and underlying riskiness
of investing in a country where
the state has a record of expropri-
ating assets, also contributed to
the sharpness of the downturn.”

Kingsmill Bond, London and
Moscow-based chief strategist at
Russian investment bank Troika-
Dialog, maintains that four-fifths
of the contraction in the country’s
GDP was essentially companies
running down their inventories.
“Now Russian companies are
restocking, money supply is growing
and banks starting to lend again,
so the economy should grow by
5% next year provided the global
environment remains stable.”

Mr. Mundy of Renaissance
Capital anticipates improve-
ments in industrial production in
the final quarter which has not
been priced into current stock
market valuations.

With inflation falling fast — as
high as 15% precrisis and now at

around 10% after three months of
flat consumer prices — and the
government cutting interest rates,
around 9.5% at the beginning of
November compared with 13% in
March, Mr. Bond of Troika-Dialog
expects domestic growth to pick up
rapidly, so large retail banks,
telecoms, transport companies, auto
makers and retailers should all
benefit from stronger demand.

The enthusiasm has spread to
international investors. Accord-
ing to Michael Wang, a London-
based emerging market strategist
at Morgan Stanley, based on
future prospects Russia’s listed
companies are 40% cheaper than
those in other emerging markets.

But some analysts remain
cautious. Natalia Orlova, Moscow-
based senior economist at Alfa-Bank,
one of Russia’s largest private
banks, points out that much of
Russia’s recovery is due to external
factors. Most of the stock
market’s rebound, she says, is
due to external demand, to higher
export energy prices and a 30%
increase in metals output.

Mr. Mundy of Renaissance
Capital also attributes much of
Russia’s performance to its natural
resources. “Russia is doing well
because the oil price has been
quite resilient,” he says. And at

Morgan Stanley, which expects
oil prices to rise further, Mr. Wang
sees “value in Russia’s energy
sector” where the possibility of a
lower tax combined with tax
credits for development from new
Siberian fields could boost returns.

Mr. Mundy points out that all
this means that the budget deficit
is now likely to be much lower
than previously expected. The
deficit was 4.7% of GDP in the
year through to September.

This is a good thing, says Ms.
Orlova of Alfa-Bank. “With the
banks unable to transfer excess
liquidity to the real economy, and
still highly leveraged companies
having no appetite for loans,
running too high a deficit would

stimulate an asset price bubble.
The government’s approach is
therefore sensible.”

Mr. Mundy points out that
“Russia’s budget deficit of around
$90 billion (€61.4 billion) still
needs to be funded, so privatiza-
tion is back on the agenda.”
Leading candidates include the
shipping company Sovcomflot,
where a 20% sale is contemplat-
ed, and insurance group Rosgoss-
trakh. A dilution of the govern-
ment’s 75% holding in oil giant
Rosneft through a secondary
placement is also in the cards.

In total, some 5,500 companies
may be sold. The government is
also planning to auction more
development licenses for oil, gas

and metals. While in most cases
the government is likely to maintain
majority control, Mr. Mundy
believes privatizations will provide
“interesting opportunities” for
international investors.

“There is need for huge invest-
ments in infrastructure,” he says,
“but much depends on how far
the government will permit foreign
direct investment in strategic
assets and its willingness to stick
to agreements.”

“There’s a sea change in the
way Russia’s government is
approaching international capital
markets,” says Mr. Bond of Troika-
Dialog, “which is helpful toward
both FDI and portfolio investors.”

Prof. Hanson of Chatham House
is more cautious, noting that
“there is still a lot of resistance
to FDI in high-tech industries.”

Portfolio investors, on the other
hand, are returning to Russia
because it offers value and the
prospect of growth.

Mr. Mundy of Renaissance Capital
points out that Russia’s equity
market is “highly volatile” present-
ing opportunities to the active
investor. However, any return
toward risk aversion world-wide
would trigger a proportionately
greater selloff. From the interna-
tional investor’s perspective, he
says “it’s a leveraged play into
continuing global recovery.”

Special Advertising Section

Russia

“Russia’s budget deficit
of around $90 billion
still needs to be funded,
so privatization is back
on the agenda.”

By Jonathan Gregson

A resilient country
is rapidly climbing
out of recession

Russia’s volatile equity market offers opportunities to active investors.

Average consumer prices
(annual % change)

* estimates

Source: IMF, World Economic Outlook
Database, October 2009

8

9

10

11

12

13

14

2007 08 09* 10* 11*

R
EU

TE
R
S
/A

le
xa
nd

er
N
at
ru
sk

in

Contact: rudolf.lercher@ri.co.at Phone: +43-1-71 707-3537 www.ri.co.at

Follow the leader in
Central and eastern europe
■ The largest banking network in Central and Eastern Europe ■ 15 million customers
serviced through more than 3,000 business outlets ■ An extensive range of
financial services, including leasing, building society, investment banking, asset
management and pension funds ■ Recent awards include Best Bank in Central and
Eastern Europe from Euromoney, Global Finance and The Banker. Represented in Slovakia by
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For information about listing your funds, please contact: Peter Jennings, tel: +44-20-7842-9674; email: peter.jennings@dowjones.com or Carson Wong tel: +852 2831-6481; email: carson.wong@dowjones.com

NAV —%RETURN—
FUND NAME GF AT LB DATE CR NAV YTD 12-MO 2-YR

NAV —%RETURN—
FUND NAME GF AT LB DATE CR NAV YTD 12-MO 2-YR

NAV —%RETURN—
FUND NAME GF AT LB DATE CR NAV YTD 12-MO 2-YR

NAV —%RETURN—
FUND NAME GF AT LB DATE CR NAV YTD 12-MO 2-YR

EFG-Hermes MEDA* GL EQ BMU 09/30 USD 24.16 15.3 -17.3 -10.4
EFG-Hermes Saudi Arabia Equity EA EQ SAU 10/27 SAR 6.27 32.3 11.2 NS

EFG-Hermes Telecom OT EQ BMU 09/3
0 USD 29.73 16.0 -0.1 -8.2

n HSBC ALTERNATIVE INVESTMENTS LIMITED
T +44 20 7860 3074 F + 44 20 7860 3174 www.hail.hsbc.com

n HSBC Portfolio Selection Fund
Sel Emerg Mkt Debt GL BD GGY 11/10 USD 347.79 41.7 47.7 5.8
Sel Emerg Mkt Equity GL EQ GGY 11/10 USD 209.61 60.0 55.9 -13.1
Sel Euro Equity EUR US EQ GGY 11/10 EUR 96.09 29.4 17.4 -19.6
Sel European Equity EU EQ GGY 11/10 USD 190.67 38.7 33.2 -19.0
Sel Glob Equity GL EQ GGY 11/10 USD 190.81 32.8 29.8 -17.3
Sel Glob Fxd Inc GL BD GGY 11/10 USD 142.86 10.8 14.1 -1.9
Sel Pacific Equity AS EQ GGY 11/10 USD 149.59 65.5 57.7 -9.9
Sel US Equity US EQ GGY 11/10 USD 123.19 22.3 21.2 -14.8

Sel US Sm Cap Eq US EQ GGY 11/1
0 USD 166.79 27.6 28.6 -16.1

n MP ASSET MANAGEMENT INC.
Tel: + 386 1 587 47 77

MP-BALKAN.SI OT OT SVN 11/10 EUR 28.15 7.3 -8.0 -41.3

MP-TURKEY.SI OT OT SVN 11/1
0 EUR 31.02 58.8 44.1 -21.1

n PAREX ASSET MANAGEMENT IPAS
Basteja Blvd. 14, Riga, LV-1050, Latvia

www.parexgroup.com Tel: +371 67010810

Parex Caspian Sea Eq EU EQ LVA 11/10 EUR 3.63 72.9 9.0 -36.9
Parex Eastern Europ Bal OT OT LVA 11/10 EUR 13.29 54.9 37.9 -2.4
Parex Eastern Europ Bd EU BD LVA 11/10 USD 14.41 65.3 53.6 2.7

Parex Russian Eq EE EQ LVA 11/1
0 USD 19.81 128.8 84.6 -19.6

n PICTET & CIE, ROUTE DES ACACIAS 60, CH-1211 GENEVA 73
Tel: + 41 (58) 323 3000 Web: www.pictetfunds.com

PF (LUX)-Agriculture-Pca OT OT LUX 11/09 EUR 106.97 NS NS NS
PF (LUX)-Asian Eq-Ica AS EQ LUX 11/10 USD 168.66 52.1 51.9 -18.1
PF (LUX)-Asian Eq-Pca AS EQ LUX 11/10 USD 160.70 51.0 50.6 -18.8
PF (LUX)-Biotech-Pca OT EQ LUX 11/09 USD 275.44 -3.4 -5.9 -10.8
PF (LUX)-CHF Liq-Pca CH MM LUX 11/09 CHF 124.21 0.2 0.3 1.0
PF (LUX)-CHF Liq-Pdi CH MM LUX 11/09 CHF 93.76 0.2 0.3 1.1
PF (LUX)-Digital Comm-Pca OT EQ LUX 11/09 USD 112.43 38.3 46.2 -8.4
PF (LUX)-East Eu-Pca EU EQ LUX 11/09 EUR 296.80 122.3 62.3 -22.8
PF (LUX)-Emg Mkts-Pca GL EQ LUX 11/10 USD 518.99 70.6 65.6 -17.3
PF (LUX)-Eu Indx-Pca EU EQ LUX 11/09 EUR 97.83 28.0 15.1 -15.7
PF (LUX)-EUR Bds-Pca EU BD LUX 11/09 EUR 384.42 2.9 3.7 2.2
PF (LUX)-EUR Bds-Pdi EU BD LUX 11/09 EUR 292.54 2.9 3.7 2.2
PF (LUX)-EUR Cp Bd-Pca EU BD LUX 11/09 EUR 146.62 17.4 18.8 5.0
PF (LUX)-EUR Cp Bd-Pdi EU BD LUX 11/09 EUR 103.08 17.4 18.8 5.0
PF (LUX)-EUR HiYld-Pca EU BD LUX 11/09 EUR 142.46 58.0 46.7 -1.5
PF (LUX)-EUR HiYld-Pdi EU BD LUX 11/09 EUR 82.59 58.0 46.7 -1.5
PF (LUX)-EUR Liq-Pca EU MM LUX 11/09 EUR 135.93 1.0 1.4 2.5
PF (LUX)-EUR Liq-Pdi EU MM LUX 11/09 EUR 97.96 1.0 1.4 2.5
PF (LUX)-EUR Sov Liq-Pca OT OT LUX 11/09 EUR 102.39 0.5 1.0 NS
PF (LUX)-EUR Sov Liq-Pdi OT OT LUX 11/09 EUR 101.03 0.5 1.0 NS
PF (LUX)-Europ Eq-Pca EU EQ LUX 11/09 EUR 393.83 28.7 17.6 -20.4
PF (LUX)-EuSust Eq-Pca EU EQ LUX 11/09 EUR 128.29 26.8 13.9 -17.5
PF (LUX)-Gl Em Dbt-Pca GL BD LUX 11/09 USD 241.80 27.6 39.5 10.1
PF (LUX)-Gl Em Dbt-Pdi GL BD LUX 11/09 USD 164.49 27.6 39.5 10.1
PF (LUX)-Gr China-Pca AS EQ LUX 11/10 USD 340.11 59.9 60.7 -13.0
PF (LUX)-Indian Eq-Pca EA EQ LUX 11/10 USD 345.10 80.1 58.4 -16.8
PF (LUX)-Jap Index-Pca JP EQ LUX 11/10 JPY 8445.04 3.7 -3.4 -23.3
PF (LUX)-Jp Eq Sel-Ica JP EQ LUX 11/10 JPY 7376.48 1.0 -7.4 -27.4
PF (LUX)-Jp Eq Sel-Pca JP EQ LUX 11/10 JPY 7160.88 0.5 -8.0 -27.9
PF (LUX)-JpEq130/30-Pca JP EQ LUX 11/10 JPY 4207.82 7.2 -0.5 -23.0
PF (LUX)-MidEast&NorAfr-Pca OT OT LUX 11/09 USD 48.29 NS NS NS
PF (LUX)-Pacif Idx-Pca AS EQ LUX 11/10 USD 271.35 71.4 59.6 -10.0
PF (LUX)-Piclife-Pca CH BA LUX 11/09 CHF 779.11 13.0 10.1 -4.5
PF (LUX)-PremBrnds-Pca OT EQ LUX 11/09 EUR 61.13 38.5 27.1 -11.0
PF (LUX)-Rus Eq-Pca OT OT LUX 11/09 USD 62.95 175.6 100.2 NS
PF (LUX)-Security-Pca GL EQ LUX 11/09 USD 95.31 33.4 32.1 -8.3
PF (LUX)-Sm Cap Eu-Pca EU EQ LUX 11/09 EUR 443.86 36.0 23.5 -17.7
PF (LUX)-Timber-Pca OT OT LUX 11/09 USD 99.22 47.3 31.8 NS
PF (LUX)-US Eq-Ica US EQ LUX 11/09 USD 101.31 24.1 22.5 -10.4

PF (LUX)-USA Index-Pca US EQ LUX 11/09 USD 88.72 22.4 19.1 -12.0
PF (LUX)-USD Gov Bds-Pca US BD LUX 11/09 USD 513.33 -3.2 4.6 4.8
PF (LUX)-USD Gov Bds-Pdi US BD LUX 11/09 USD 376.67 -3.2 4.6 4.8
PF (LUX)-USD Liq-Pca US MM LUX 11/09 USD 131.03 0.7 0.8 1.8
PF (LUX)-USD Liq-Pdi US MM LUX 11/09 USD 85.55 0.6 0.8 1.8
PF (LUX)-USD Sov Liq-Pca OT OT LUX 11/09 USD 101.56 0.3 0.6 NS
PF (LUX)-USD Sov Liq-Pdi OT OT LUX 11/09 USD 100.85 0.3 0.6 NS
PF (LUX)-Water-Pca GL EQ LUX 11/09 EUR 114.77 11.4 0.2 -13.6
PF (LUX)-WldGovBds-Pca GL BD LUX 11/11 USD 169.88 3.1 14.7 7.0

PF (LUX)-WldGovBds-Pdi GL BD LUX 11/1
1 USD 140.61 3.1 14.8 7.0

n POLAR CAPITAL PARTNERS LIMITED
International Fund Managers (Ireland) Limited PH - 353 1 670 660 Fax - 353 1 670 1185

Global Technology OT EQ IRL 11/10 USD 12.39 58.0 55.1 -7.9
Japan Fund USD JP EQ IRL 11/11 USD 15.82 7.7 21.6 -4.5
Polar Healthcare Class I USD OT OT IRL 11/09 USD 12.43 NS NS NS

Polar Healthcare Class R USD OT OT IRL 11/0
9 USD 12.42 NS NS NS

n Hemisphere Management (Ireland) Limited
Discovery USD A OT OT CYM 09/30 USD 118.48 10.8 12.5 12.2
Elbrus USD A GL EQ CYM 10/30 USD 10.14 35.9 -24.7 -17.9
Europn Conviction USD B EU EQ CYM 09/30 USD 132.78 5.1 16.9 11.1
Europn Forager USD B OT OT CYM 09/30 USD 219.18 22.5 16.6 1.8
Latin America USD A GL EQ CYM 06/30 USD 14.25 2.2 -4.7 14.7
Paragon Limited USD A OT OT CYM 12/31 USD 309.60 12.7 12.7 14.2

UK Fund USD A OT OT CYM 09/3
0 USD 189.35 14.2 12.2 6.9

n PT CIPTADANA ASSET MANAGEMENT
Tel: +6221 25574 883 Fax: +6221 25574 893 Website: www.ciptadana-asset.com

Indonesian Grth Fund EA EQ CYM 11/0
4 USD 116.28 101.6 156.9 -6.6

n RUSSELL INVESTMENT GROUP
Multi-Style, Multi-Manager Funds www.russell.com

Actions France A EU EQ IRL 11/10 EUR 680.30 20.7 9.7 -16.9
Core Eurozone Eq B EU EQ IRL 11/10 EUR 802.71 22.1 13.9 NS
Euro Fixed Income A EU BD IRL 11/10 EUR 1232.82 8.9 8.3 -1.4
Euro Fixed Income B EU BD IRL 11/10 EUR 1315.02 9.5 9.0 -0.8
Euro Small Cap A EU EQ IRL 11/10 EUR 1167.19 37.7 19.4 -21.2
Euro Small Cap B EU EQ IRL 11/10 EUR 1249.23 38.4 20.1 -20.7
Eurozone Agg Eq A EU EQ IRL 11/10 EUR 636.73 28.1 16.9 -18.6
Eurozone Agg Eq B EU EQ IRL 11/10 EUR 914.28 28.8 17.5 -18.1
Glbl Bd (EuroHdg) A GL BD IRL 11/10 EUR 1360.95 13.7 13.3 2.5
Glbl Bd (EuroHdg) B GL BD IRL 11/10 EUR 1443.30 14.2 14.0 3.1
Glbl Bd A EU BD IRL 11/10 EUR 1073.41 9.5 4.1 2.9
Glbl Bd B EU BD IRL 11/10 EUR 1142.24 10.1 4.8 3.5
Glbl Real Estate A OT EQ IRL 11/10 USD 867.66 30.2 26.5 -20.0
Glbl Real Estate B OT EQ IRL 11/10 USD 893.78 30.8 27.3 -19.5
Glbl Real Estate EH-A OT EQ IRL 11/10 EUR 767.64 22.4 17.0 -21.2
Glbl Real Estate SH-B OT EQ IRL 11/10 GBP 72.27 21.9 15.9 -20.8
Glbl Strategic Yield A EU BD IRL 11/10 EUR 1558.23 37.8 31.2 1.8
Glbl Strategic Yield B EU BD IRL 11/10 EUR 1666.14 38.6 32.0 2.4
Japan Equity A JP EQ IRL 11/10 JPY 11246.65 8.8 2.5 -23.3
Japan Equity B JP EQ IRL 11/10 JPY 11977.14 9.4 3.1 -22.8
PacBasn (Ex-Jap) Eq A AS EQ IRL 11/10 USD 2215.66 72.3 65.3 -10.3
PacBasn (Ex-Jap) Eq B AS EQ IRL 11/10 USD 2362.59 73.2 66.3 -9.7
Pan European Eq A EU EQ IRL 11/10 EUR 933.52 29.9 16.6 -17.5
Pan European Eq B EU EQ IRL 11/10 EUR 994.31 30.6 17.3 -17.0
US Equity A US EQ IRL 11/10 USD 857.31 28.1 25.3 -13.4
US Equity B US EQ IRL 11/10 USD 917.12 28.8 26.1 -12.9
US Small Cap A US EQ IRL 11/10 USD 1222.16 21.5 21.6 -16.1

US Small Cap B US EQ IRL 11/1
0 USD 1308.29 22.2 22.3 -15.6

n SEB ASSET MANAGEMENT S.A.
www.seb.se

n SEB Fund 1
Asset Sele C EUR OT OT LUX 11/11 EUR 14.20 0.5 6.4 9.6
Asset Sele C H-CHF OT OT LUX 11/11 CHF 98.51 NS NS NS
Asset Sele C H-GBP OT OT LUX 11/11 GBP 99.74 NS NS NS
Asset Sele C H-JPY OT OT LUX 11/11 JPY 9894.79 NS NS NS
Asset Sele C H-NOK OT OT LUX 11/11 NOK 113.74 1.1 7.9 NS
Asset Sele C H-SEK OT OT LUX 11/11 SEK 142.47 -0.1 6.4 10.1
Asset Sele C H-USD OT OT LUX 11/11 USD 99.73 NS NS NS
Asset Sele D H-SEK OT OT LUX 11/11 SEK 133.71 -0.1 6.4 NS
Choice Global Value -C- GL EQ LUX 11/11 SEK 73.32 21.8 14.2 -21.2
Choice Global Value -D- OT OT LUX 11/11 SEK 70.25 21.8 14.2 -21.2
Choice Global Value -I- OT OT LUX 11/11 EUR 6.41 31.6 13.4 -24.0
Choice Japan Fd -C- OT OT LUX 11/11 JPY 45.40 1.0 -2.0 -24.9
Choice Japan Fd -D- OT OT LUX 11/11 JPY 40.83 1.0 -2.0 -24.9
Choice Jpn Chance/Risk JP EQ LUX 11/11 JPY 48.96 9.3 3.7 -26.6
Choice NthAmChance/Risk US EQ LUX 11/11 USD 3.85 37.6 34.4 -12.7
Ethical Europe Fd OT OT LUX 11/11 EUR 1.90 27.5 15.5 -21.5
Europe 1 Fd OT OT LUX 11/11 EUR 2.74 31.4 18.7 -21.3
Europe 3 Fd EU EQ LUX 11/11 EUR 3.92 28.4 15.3 -22.2
Global Chance/Risk Fd GL EQ LUX 11/11 EUR 0.57 21.2 7.2 -15.7

Global Fd -C- OT OT LUX 11/11 USD 2.12 27.4 27.2 -15.6
Global Fd -D- OT OT LUX 11/11 USD 1.33 27.4 NS NS

Nordic Fd OT OT LUX 11/1
1 EUR 5.50 35.8 31.6 -12.1

n SEB Fund 2
Choice Asia ex. Japan -C- OT OT LUX 11/11 USD 7.32 61.5 71.5 -12.3
Choice Asia ex. Japan -D- OT OT LUX 11/11 USD 1.29 61.5 NS NS
Currency Alpha EUR -IC- OT OT LUX 11/11 EUR 10.39 -4.8 -4.9 1.4
Currency Alpha EUR -RC- OT OT LUX 11/11 EUR 10.29 -5.2 -5.4 1.0
Currency Alpha SEK -ID- OT OT LUX 11/11 SEK 96.58 -8.6 -8.8 NS
Currency Alpha SEK -RC- OT OT LUX 11/11 SEK 105.07 -5.2 -5.4 1.0
Generation Fd 80 OT OT LUX 11/11 SEK 7.56 18.4 15.6 -10.6
Nordic Focus EUR NO EQ LUX 11/11 EUR 75.45 51.2 32.7 NS
Nordic Focus NOK NO EQ LUX 11/11 NOK 78.75 51.2 32.7 NS
Nordic Focus SEK NO EQ LUX 11/11 SEK 82.33 51.2 32.7 NS

Russia Fd OT OT LUX 11/1
1 EUR 8.44 152.9 90.8 -15.7

n SEB Fund 3
Choice North America Eq. Fd US EQ LUX 11/11 USD 1.77 27.7 27.6 -13.1
Ethical Glbl Fd -C- OT OT LUX 11/11 USD 0.83 20.3 16.4 NS
Ethical Glbl Fd -D- OT OT LUX 11/11 USD 0.81 35.6 34.9 -13.3
Ethical Sweden Fd NO EQ LUX 11/11 SEK 41.50 50.5 49.8 -2.5
Index Linked Bd Fd SEK OT BD LUX 11/11 SEK 13.06 2.6 6.1 3.9
Medical Fd OT EQ LUX 11/11 USD 3.19 11.2 12.7 -7.6
Short Medium Bd Fd SEK NO MM LUX 11/11 SEK 8.81 1.1 1.7 2.4
Technology Fd -C- OT OT LUX 11/11 USD 0.20 NS NS NS
Technology Fd -D- OT OT LUX 11/11 USD 2.40 54.4 52.8 -7.1
World Fd -C- OT OT LUX 11/11 USD 29.41 NS NS NS

World Fd -D- OT OT LUX 11/1
1 USD 2.23 39.2 42.1 -8.2

n SEB Fund 4
Short Bond Fd EUR -C- OT OT LUX 11/11 EUR 1.27 0.0 0.4 1.1
Short Bond Fd EUR -D- OT OT LUX 11/11 NA 0.50 NS NS NS
Short Bond Fd SEK NO MM LUX 11/11 SEK 21.95 1.8 2.5 2.5

Short Bond Fd USD US MM LUX 11/1
0 USD 2.49 -0.3 0.0 1.0

n SEB Fund 5
Alpha Bond Fd SEK -A- NO BD LUX 10/22 SEK 10.34 2.8 3.9 0.8
Alpha Bond Fd SEK -B- NO BD LUX 10/22 SEK 8.95 2.8 3.9 0.8
Alpha Bond Fd SEK -C- NO BD LUX 10/23 SEK 25.85 2.5 3.4 0.6
Alpha Bond Fd SEK -D- NO BD LUX 10/23 SEK 8.05 2.5 3.4 0.6
Alpha Short Bd SEK -A- NO MM LUX 10/22 SEK 11.09 2.6 3.7 3.1
Alpha Short Bd SEK -B- NO MM LUX 10/22 SEK 10.14 2.6 3.7 3.1
Alpha Short Bd SEK -C- NO MM LUX 10/23 SEK 21.68 2.5 3.6 2.9
Alpha Short Bd SEK -D- NO MM LUX 10/23 SEK 8.21 2.5 3.6 2.9
Bond Fd SEK -C- NO BD LUX 11/11 SEK 42.67 2.7 6.9 6.3
Bond Fd SEK -D- NO BD LUX 11/11 SEK 12.39 2.8 6.9 5.8
Corp. Bond Fd EUR -C- EU BD LUX 11/11 EUR 1.26 15.4 16.2 2.8
Corp. Bond Fd EUR -D- EU BD LUX 11/11 EUR 0.96 15.5 16.1 2.6
Corp. Bond Fd SEK -C- NO BD LUX 11/11 SEK 12.50 16.4 18.7 1.4
Corp. Bond Fd SEK -D- NO BD LUX 11/11 SEK 9.45 16.4 18.7 1.5
Danish Mortgage Bond Fd EUR -ID- NO BD LUX 11/11 EUR 103.57 -0.3 3.9 NS
Danish Mortgage Bond Fd EUR -RC- NO BD LUX 11/11 EUR 107.89 4.2 8.5 NS
Danish Mortgage Bond Fd SEK -ID- OT OT LUX 12/17 SEK 121.91 NS NS NS
Danish Mortgage Bond Fd SEK -RC- NO BD LUX 11/11 SEK 1105.50 4.2 8.5 NS
Flexible Bond Fd -C- NO BD LUX 11/11 SEK 21.35 2.3 4.3 4.2

Flexible Bond Fd -D- NO BD LUX 11/1
1 SEK 11.68 2.3 4.3 4.2

n SEB Sicav 1
Choice Emerging Mkts Fd GL EQ LUX 11/11 USD 2.66 73.1 77.7 -11.3

Eastern Europe Fd OT OT LUX 11/1
1 EUR 2.51 45.8 41.7 -19.1

n SEB Sicav 2
Choice Asia SmCap exJpn AS EQ LUX 11/11 SEK 28.16 67.7 65.3 -11.9
Eastern Europe SmCap Fd OT OT LUX 11/11 EUR 2.45 86.3 49.1 -20.1
Europe Chance/Risk Fd EU EQ LUX 11/11 EUR 1010.17 32.5 18.5 -23.6
Listed Private Equity -C- OT OT LUX 11/11 EUR 123.39 NS NS NS
Listed Private Equity -IC- OT OT LUX 11/11 EUR 72.81 76.3 19.5 NS
Listed Private Equity -ID- OT OT LUX 11/11 EUR 70.61 71.2 15.9 NS
Nordic Small Cap -C- OT OT LUX 11/11 EUR 128.98 NS NS NS

Nordic Small Cap -IC- OT OT LUX 11/1
1 EUR 129.30 NS NS NS

n SEB Sicav 3
Asset Sele Defensive Acc -A- OT OT LUX 11/11 SEK 79.21 -1.1 -3.7 -15.0
Asset Sele Defensive Acc EUR -C- OT OT LUX 11/11 EUR 100.94 NS NS NS
Asset Sele Defensive Acc SEK -C- OT OT LUX 11/11 SEK 100.95 NS NS NS
Asset Sele Defensive Acc USD -C- OT OT LUX 11/11 USD 102.12 NS NS NS
Asset Sele Defensive Inc -D- OT OT LUX 11/11 SEK 72.37 -1.1 -3.7 -16.2
Asset Sele Opp C H NOK OT OT LUX 11/11 NOK 106.71 NS NS NS
Asset Sele Opp C H SEK OT OT LUX 11/11 SEK 105.52 NS NS NS
Asset Sele Opp IC EUR OT OT LUX 11/11 EUR 106.48 NS NS NS
Asset Sele Opp ID H GBP OT OT LUX 11/11 GBP 106.58 NS NS NS
Asset Sele Opp ID H SEK OT OT LUX 11/11 SEK 106.32 NS NS NS
Asset Sele Original C EUR OT OT LUX 11/11 EUR 103.63 NS NS NS
Asset Sele Original D GBP OT OT LUX 11/11 GBP 104.10 NS NS NS

Asset Sele Original ID GBP OT OT LUX 11/1
1 GBP 103.75 NS NS NS

n THE NATIONAL INVESTOR
PO Box 47435, Abu Dhabi, UAE Web:www.tni.ae

MENA Real Estate Fund OT OT BMU 11/05 USD 1039.23 10.5 -3.8 -20.6
MENA Special Sits Fund OT OT BMU 10/29 USD 1139.93 17.4 NS NS

UAE Blue Chip Fund OT OT ARE 11/0
5 AED 6.16 34.2 -9.4 -24.2

n WWW.SGAM.COM
SGAM FUND

Bonds ConvEurope A OT OT LUX 11/09 EUR 29.39 3.6 3.4 0.7
Bonds Eur Corp A OT OT LUX 11/09 EUR 23.06 11.2 15.1 1.9
Bonds Eur Hi Yld A OT OT LUX 11/09 EUR 20.20 51.9 40.3 -3.4
Bonds EURO A OT OT LUX 11/10 EUR 41.22 4.4 8.0 5.2
Bonds Europe A OT OT LUX 11/10 EUR 39.27 3.7 6.4 4.2
Bonds US MtgBkSec A OT OT LUX 04/29 USD 24.41 -4.7 11.9 0.0
Bonds US OppsCoreplus A OT OT LUX 11/09 USD 36.89 17.0 19.9 9.0
Bonds World A OT OT LUX 11/10 USD 43.54 9.3 18.5 7.6
Eq. China A OT OT LUX 11/10 USD 23.71 58.7 65.6 -18.8
Eq. ConcentratedEuropeA OT OT LUX 11/09 EUR 26.14 26.9 21.5 -19.9
Eq. Eastern Europe A OT OT LUX 11/09 EUR 22.10 67.2 28.3 -29.4
Eq. Equities Global Energy OT OT LUX 11/09 USD 18.36 28.8 23.3 -15.5
Eq. Euroland A OT OT LUX 11/10 EUR 10.40 13.4 6.9 -22.9
Eq. Euroland MidCapA OT OT LUX 04/30 EUR 14.61 1.4 -45.7 -33.8
Eq. EurolandCyclclsA OT OT LUX 11/10 EUR 17.00 23.8 20.2 -18.6
Eq. EurolandFinancialA OT OT LUX 11/09 EUR 11.83 40.4 18.4 -20.1
Eq. Glbl Emg Cty A OT OT LUX 11/10 USD 9.59 60.4 57.8 -17.7
Eq. Global A OT OT LUX 11/10 USD 27.59 31.1 28.3 -15.7
Eq. Global Technol A OT OT LUX 04/24 USD 4.46 22.1 -29.7 -21.6
Eq. Gold Mines A OT OT LUX 11/09 USD 31.43 50.3 119.4 -3.2
Eq. Japan Sm Cap A OT OT LUX 11/10 JPY 1080.68 19.3 15.4 -22.6
Eq. Japan Target A OT OT LUX 11/10 JPY 1647.10 5.2 5.0 -11.4
Eq. Pacific A OT OT LUX 11/10 USD 10.18 59.5 53.3 -16.5
Eq. US ConcenCore A OT OT LUX 11/09 USD 21.92 34.9 29.8 -8.4
Eq. US Lg Cap Gr A OT OT LUX 11/10 USD 14.91 38.3 28.6 -12.8
Eq. US Mid Cap A OT OT LUX 11/09 USD 28.57 42.6 36.5 -15.7
Eq. US Multi Strg A OT OT LUX 11/10 USD 20.80 30.2 25.9 -15.3
Eq. US Rel Val A OT OT LUX 11/09 USD 20.22 30.2 24.4 -16.5
Eq. US Sm Cap Val A OT OT LUX 11/10 USD 15.02 16.0 10.8 -23.3
Eq. US Value Opp A OT OT LUX 11/10 USD 15.94 23.0 14.6 -22.2
Money Market EURO A OT OT LUX 11/09 EUR 27.38 0.9 1.5 2.9

Money Market USD A OT OT LUX 11/0
9 USD 15.83 0.5 0.9 2.0

n YUKI INTERNATIONAL LIMITED
Tel +44-207-269-0203 www.yukifunds.com

n YMR-N Series
YMR-N Growth Fund OT OT IRL 11/11 JPY 8977.00 4.3 0.7 -29.9

YMR-N Small Cap Fund OT OT IRL 11/1
1 JPY 6979.00 8.7 11.7 -28.3

n Yuki 77 Series
Yuki 77 General JP EQ IRL 11/11 JPY 5965.00 1.1 -3.4 -30.1

Yuki 77 Growth JP EQ IRL 11/1
1 JPY 5665.00 -4.2 -9.5 -35.0

n Yuki Chugoku Series
Yuki Chugoku Jpn Gen JP EQ IRL 11/11 JPY 6513.00 4.4 -0.7 -27.8

Yuki Chugoku JpnLowP JP EQ IRL 11/1
1 JPY 7564.00 -7.6 -6.8 -26.0

n Yuki Hokuyo Japan Series
Yuki Hokuyo Jpn Gen JP EQ IRL 11/11 JPY 4443.00 -2.3 -7.3 -31.0
Yuki Hokuyo Jpn Inc JP EQ IRL 11/11 JPY 5049.00 -4.4 -6.5 -24.8

Yuki Hokuyo Jpn Sm Cap JP EQ IRL 11/1
1 JPY 5106.00 8.5 11.8 -26.1

n Yuki Mizuho Series
Yuki Mizuho Gen Jpn III OT OT IRL 11/11 JPY 4199.00 -1.2 -8.5 -34.1
Yuki Mizuho Jpn Dyn Gro OT OT IRL 11/11 JPY 4579.00 1.9 -6.9 -33.8
Yuki Mizuho Jpn Exc 100 OT OT IRL 11/11 JPY 6525.00 6.9 0.1 -29.3
Yuki Mizuho Jpn Gen OT OT IRL 11/11 JPY 8243.00 2.8 -1.6 -29.7
Yuki Mizuho Jpn Gro OT OT IRL 11/11 JPY 6182.00 -1.1 -3.1 -32.2
Yuki Mizuho Jpn Inc OT OT IRL 11/11 JPY 7293.00 -8.3 -11.3 -27.3
Yuki Mizuho Jpn Lg Cap OT OT IRL 11/11 JPY 4956.00 -0.6 -5.7 -29.3
Yuki Mizuho Jpn LowP OT OT IRL 11/11 JPY 11573.00 2.1 4.5 -21.9
Yuki Mizuho Jpn PGth OT OT IRL 11/11 JPY 7799.00 2.1 -2.9 -33.1
Yuki Mizuho Jpn SmCp OT OT IRL 11/11 JPY 7103.00 15.8 16.6 -28.0
Yuki Mizuho Jpn Val Sel OT OT IRL 11/11 JPY 5539.00 6.7 5.4 -24.9

Yuki Mizuho Jpn YoungCo OT OT IRL 11/1
1 JPY 2853.00 19.5 11.1 -32.8

n Yuki Shizuoka Japan Series
Yuki Shizuoka General Japan JP EQ IRL 11/11 JPY 5190.00 1.8 -2.8 -31.1

Advertisement [ INTERNATIONAL INVESTMENT FUNDS www.wsj.com/funddata ] Advertisement

Advertisement [ ALTERNATIVE INVESTMENT FUNDS www.wsj.com/funddata ] Advertisement

12-month and 2-year returns may be calculated over 11- and 23-month periods
pending receipt and publication of the last month end price.
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n ALEXANDRA INVESTMENT MANAGEMENT
Alexandra Convertible Bond Fund I, Ltd. (Class A) OT OT VGB 09/30 USD 1588.41 64.0 59.5 NS

n D'AURIOL FUNDS WWW.DAURIOL.BIZ
2 FUNDS OF FUNDS OF HEDGE FUNDS

D'Auriol Alt Non-Lev A EU OT CYM 09/30 EUR 100.89 2.5 -11.2 -10.7

D'Auriol Opp F3 EUR EU MM CYM 09/30 EUR 989.58 -0.7 -14.3 -14.3

n HERMITAGE CAPITAL MANAGEMENT LTD.
Tel: +7501 258 3160 www.hermitagefund.com

The Hermitage Fund GL EQ JEY 09/04 USD 730.68 62.0 -43.7 -29.8

n HORSEMAN CAPITAL MANAGEMENT LTD.
T: +44(0)20 7838 7580, F: +44(0) 20 7838 7590, www.horsemancapital.com

Horseman EmMkt Opp EUR GL EQ GBR 09/30 EUR 169.66 -21.0 -12.6 0.2

Horseman EmMkt Opp USD GL EQ USA 09/30 USD 170.66 -22.2 -14.2 -1.2

Horseman EurSelLtd EUR EU EQ GBR 09/30 EUR 189.54 -9.4 -10.6 5.6

Horseman EurSelLtd USD EU EQ GBR 09/30 USD 196.17 -9.8 -10.4 5.0

Horseman Glbl Ltd EUR GL EQ CYM 09/30 USD 380.23 -22.8 -12.2 0.9

Horseman Glbl Ltd USD GL EQ CYM 09/30 USD 380.23 -22.8 -12.2 0.9

n HSBC ALTERNATIVE INVESTMENTS LIMITED
T +44 20 7860 3074 F + 44 20 7860 3174 www.hail.hsbc.com

HSBC Absolute Companies

Global Absolute OT OT GGY 10/16 GBP 1.07 13.8 NS NS

Global Absolute EUR OT OT NA 10/16 EUR 1.55 12.0 NS NS

Global Absolute USD OT OT GGY 10/16 USD 1.98 12.4 NS NS

n HSBC ALTERNATIVE STRATEGY FUND
Special Opp EUR OT OT CYM 10/16 EUR 88.51 16.0 NS NS

Special Opp Inst EUR OT OT CYM 10/16 EUR 83.62 16.5 NS NS

Special Opp Inst USD OT OT CYM 10/16 USD 95.06 17.8 NS NS

Special Opp USD OT OT CYM 10/16 USD 93.24 17.2 NS NS

n HSBC Portfolio Selection Fund
GH Fund AP OT OT JEY 05/22 EUR 123.47 3.5 -13.4 -3.8

GH Fund CHF Hdg OT OT JEY 10/16 CHF 110.52 10.7 NS NS

GH Fund EUR Hdg (Non-V) OT OT JEY 05/22 EUR 111.63 2.9 -15.9 -5.9

GH Fund GBP Hdg OT OT JEY 10/16 GBP 131.64 11.7 NS NS

GH Fund Inst USD OT OT JEY 10/16 USD 111.34 12.8 NS NS

GH FUND S EUR OT OT CYM 10/16 EUR 127.21 12.5 NS NS

GH FUND S GBP OT OT JEY 10/16 GBP 131.91 12.1 NS NS

GH Fund S USD OT OT CYM 10/16 USD 149.45 13.2 NS NS

GH Fund USD OT OT GGY 10/16 USD 273.08 12.0 NS NS

Hedge Investments OT OT JEY 10/16 USD 139.44 12.6 NS NS

Leverage GH USD OT OT GGY 10/16 USD 119.98 23.0 NS NS

MultiAdv Arb CHF Hdg OT OT JEY 10/16 CHF 93.19 10.9 NS NS

MultiAdv Arb EUR Hdg OT OT JEY 10/16 EUR 101.23 12.0 NS NS

MultiAdv Arb GBP Hdg OT OT JEY 10/16 GBP 109.21 12.7 NS NS

MultiAdv Arb S EUR OT OT CYM 10/16 EUR 107.98 12.8 NS NS

MultiAdv Arb S GBP OT OT CYM 10/16 GBP 113.09 13.4 NS NS

MultiAdv Arb S USD OT OT CYM 10/16 USD 123.60 14.1 NS NS

MultiAdv Arb USD OT OT GGY 10/16 USD 191.03 13.2 NS NS

n HSBC Uni-folio
Asian AdbantEdge EUR OT OT JEY 10/16 EUR 99.01 11.6 NS NS

Asian AdvantEdge OT OT JEY 10/16 USD 181.99 12.3 NS NS

Emerg AdvantEdge OT OT JEY 10/16 USD 168.70 20.2 NS NS

Emerg AdvantEdge EUR OT OT JEY 10/16 EUR 93.77 19.4 NS NS

Europ AdvantEdge EUR OT OT JEY 10/16 EUR 134.77 16.9 NS NS

Europ AdvantEdge USD OT OT JEY 10/16 USD 143.30 17.4 NS NS

Real AdvantEdge EUR OT OT NA 10/16 EUR 109.03 10.3 NS NS

Real AdvantEdge USD OT OT NA 10/16 USD 109.27 10.7 NS NS

Trading Adv JPY OT OT NA 10/16 JPY 9801.84 NS NS NS

Trading AdvantEdge OT OT GGY 10/16 USD 148.80 -1.9 NS NS

Trading AdvantEdge EUR OT OT GGY 10/16 EUR 135.18 -1.8 NS NS

Trading AdvantEdge GBP OT OT GGY 10/16 GBP 142.61 -2.0 NS NS

n INTEGRATED ALTERNATIVE INVESTMENTS, TEL: +44 (0)20 75149200
Email: contact@integratedai.com - Website: www.integratedai.com

Altipro OT OT FRA 10/30 EUR 195.45 NS NS NS

Integrated European Fd EUR OT OT CYM 08/31 EUR 153.38 2.9 -0.8 1.6

Integrated Multi St N EUR OT OT VGB 08/31 EUR 98.50 NS NS NS

Integrated Multi St N GBP OT OT VGB 08/31 GBP 98.42 NS NS NS

Integrated Multi St N USD OT OT VGB 08/31 USD 98.79 NS NS NS

Integrated Strategic Fund-MS Z EUR OT OT VGB 08/31 EUR 100.41 NS NS NS

n INVENTUM ASSET MANAGEMENT S.A.
info@inventumcapital.com

Tel. +7 495 792 5595 www.inventumcapital.com

Inv Absolute Return Fund OT OT BMU 09/30 USD 142.87 41.1 NS NS

n MERIDEN GROUP
Tel: + 376 741 175 Fax: + 376 741 183 Email: meriden@meriden-ipm.com

Antanta Combined Fund EE EQ AND 11/06 USD 347.22 80.7 67.6 -34.6

Antanta MidCap Fund EE EQ AND 11/06 USD 627.66 116.6 80.3 -39.9

Meriden Opps Fund GL OT AND 10/28 EUR 65.23 -25.1 -29.6 NS

Meriden Protective Div OT OT AND 11/24 EUR 78.88 -2.8 NS NS

n OTHER FUNDS
For information about these funds, please contact us on Tel: +44 (0) 207 842 9694/9633

Medinvest Plc Dublin OT OT IRL 09/30 USD 1318.27 NS 1.3 -4.4

n SEB ALTERNATIVE INVESTMENT
SEB KEY Europe Equity Long Short

Key Europe Long/Short EUR -IC- OT OT LUX 10/23 EUR 92.01 8.4 NS NS

Key Europe Long/Short EUR -RC- OT OT LUX 09/30 EUR 91.15 7.7 1.2 NS

n SEB KEY Hedge
Key Hedge EUR -IC- OT OT LUX 09/30 EUR 101.20 11.6 7.9 NS

Key Hedge EUR-RC- OT OT LUX 10/23 EUR 100.97 11.7 NS NS

n SEB KEY Market Independent II
Key Market Independent II EUR -RC- OT OT LUX 10/23 EUR 96.22 13.5 NS NS

Key Market Independent II SEK -I- OT OT LUX 10/23 SEK 93.41 13.7 NS NS

n SEB KEY Recovery
Key Recovery -IC- OT OT LUX 10/23 EUR 87.89 10.4 NS NS

Key Recovery -RC- OT OT LUX 10/23 EUR 87.28 10.0 NS NS

n SUPERFUND ASSET MANAGEMENT GMBH
For information about open funds, please contact us on Tel: +43 1 24700

www.superfund.com *Closed for New Investments

Superfund Cayman* OT OT CYM 11/03 USD 40.51 -51.4 -45.5 -9.9

Superfund GCT USD* OT OT LUX 11/03 USD 2160.00 -40.8 -37.8 -7.4

Superfund Green Gold A (SPC) OT OT CYM 11/03 USD 962.54 -17.2 4.0 5.7

Superfund Green Gold B (SPC) OT OT CYM 11/03 USD 935.00 -30.6 -11.3 0.8

Superfund Q-AG* OT OT AUT 11/03 EUR 6383.00 -27.2 -24.1 -1.9

n WINTON CAPITAL MANAGEMENT LTD
Tel: +44 (0)20 7610 5350 Fax: +44 (0)20 7610 5301

Winton Evolution EUR Cls H OT OT CYM 10/30 EUR 939.64 NS NS NS

Winton Evolution GBP Cls G OT OT CYM 10/30 GBP 943.02 NS NS NS

Winton Evolution USD Cls F OT OT CYM 10/30 USD 1189.62 -6.2 -1.5 3.1

Winton Futures EUR Cls C OT OT VGB 10/30 EUR 192.39 -6.5 0.0 7.8

Winton Futures GBP Cls D OT OT VGB 10/30 GBP 207.72 -6.4 0.6 8.9

Winton Futures JPY Cls E OT OT VGB 10/30 JPY 13589.60 -7.9 -1.6 4.9

Winton Futures USD Cls B OT OT VGB 10/30 USD 682.02 -7.0 -0.3 7.5

INDICES
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n ARIX ABSOLUTE RETURN INVESTABLE INDEX
Feri Institutional Advisors, www.feri.de

ARIX Composite Gross USD OT 10/30 USD 1400.88 3.2 3.2 2.6 -18.0 -7.1
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CORPORATE NEWS

Mobile venture raises hopes in West Bank
Wataniya’s launch injects competition, is seen as vote of confidence in territories by foreign investors

RAMALLAH, the West Bank—The
Palestinian territories’ second cell-
phone carrier launched Tuesday, in-
jecting competition into the wireless
market here and delivering a signifi-
cant vote of confidence in the terri-
tories by foreign investors.

The Wataniya Mobile venture is
one of the largest direct-foreign in-
vestments ever in the Palestinian
territories. Former British Prime
Minister Tony Blair has embraced it
as a private-sector engine of growth
for the West Bank’s economy, which
is plagued by high unemployment
and restrictions on goods going in
and out through Israel.

“This is a sign that Palestine is
open for business,” said Mr. Blair,
who attended Tuesday’s launch at
Ramallah’s upscale Grand Park Ho-
tel. The former British leader cur-
rently represents the so-called Mid-
dle East Quartet—the U.S., the
European Union, the United Nations
and Russia—and he negotiated with
Israel on behalf of the start-up.

As recently as two months ago, it
wasn’t clear the service would ever
get off the ground amid a standoff
with Israel over the release of band-
width. In September, Wataniya Chief
Executive Alan Richardson, a Scot-
tish telecom executive who started
one of Iraq’s cellphone networks in
2003, threatened to pull the plug on
the venture altogether if Israel,
which controls the Palestinian terri-
tories’ airwaves, didn’t release more
bandwidth. Mr. Richardson com-
plained that it took him more than
two years to launch a service here,

compared with four months to
launch a service in war-torn Iraq.

Wataniya is 57%-owned by a Ku-
wati unit of Qatar Telecommunica-
tions Co., or Qtel. Sheikh Abdullah
bin Mohammad bin Saud al-Thani,
Qtel’s chairman and a Qatari royal
family member, made a rare, brief
visit through Israel to attend the
launch in Ramallah. The Palestine
Investment Fund, a holding com-
pany for Palestinian public assets,
owns a 43% stake.

The struggle to get Wataniya up
and running became a closely
watched test case for those consid-
ering doing business in the Palestin-
ian territories. U.S. and Western of-
ficials have thrown their support
behind Wataniya as part of efforts
to revive the Palestinian economy
and encourage foreign investment.
The U.S. government’s Overseas Pri-
vate Investment Corp. provided $16
million in loan guarantees.

In bidding for the wireless li-

cense back in 2005, Wataniya of-
fered a stunning $354 million, easily
beating out a second place bid of
just $28 million. (While bids were
made in 2005, a final license wasn’t
awarded until 2007.)

Wataniya has pumped $100 mil-
lion into its infrastructure so far. It
says it expects to invest nearly $700
million, including the license fee,
over the next 10 years and create
2,750 jobs.

Backers are hoping the Palestin-

ian territories’ low cellphone pene-
tration rate—just 35%—will trans-
late into fast growth. Wataniya’s
launch ends a monopoly that was
long enjoyed by Palestine Telecom-
munications, or Paltel, which is ma-
jority-owned by Kuwait’s Mobile
Telecommunications Co.

Paltel has 1.5 million Palestinian
subscribers. Wataniya begins opera-
tions with just 40,000, who signed
up during a promotional blitz in the
past month. In addition to going af-
ter Palestinians without cellphones,
Wataniya executives are aiming for
Paltel customers and those of a
handful of Israeli operators.

While the Israeli carriers cater to
Jewish settlers in the West Bank,
they control as much as 45% of the
market, according to World Bank
and Palestinian estimates.

In recent months, Israel has
taken significant steps to improve
the Palestinian economy, including
removing nearly 200 checkpoints
and roadblocks that restricted Pal-
estinians’ freedom of movement.
Still, U.S. officials say Israel can do
much more. They cite Wataniya as
an example.

Wataniya has received just 3.8
megahertz of bandwidth from Israel,
instead of the 4.8 megahertz Israel
has pledged the company. Without
the spectrum, Wataniya says it will
be unable to offer 3G mobile ser-
vices like Web browsing and email.

Israeli officials have said the cur-
rent bandwidth allocated to Wa-
taniya is sufficient for now and the
remainder will be turned over in the
future. Israeli officials have given
conflicting reasons for the delay.

BY CHARLES LEVINSON

Palestinians buy phone cards to use with Wataniya Mobile in the West Bank city of Jenin ahead of the wireless carrier’s

launch. The “056” logo refers to the dialing prefix for Wataniya customers.
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CEO of Reed Elsevier resigns

AMSTERDAM—Ian Smith, chief
executive of Reed Elsevier PLC, re-
signed unexpectedly Wednesday af-
ter only eight months in the job, but
the Anglo-Dutch publishing group’s
chairman said the move doesn’t her-
ald a pending strategic shift.

In a statement, Reed Elsevier
said Mr. Smith, age 55, had resigned
by mutual agreement and had also
stepped down from the board, effec-
tive immediately.

The company named Erik Eng-
strom as his successor. Mr. Eng-
strom, 46 years old and a native of
Sweden, became CEO of scientific
publisher Elsevier in 2004 and has
been a member of Reed Elsevier’s
executive board since 2005.

Mr. Smith wasn’t available to

comment further on his abrupt res-
ignation, a spokesman said.

Reed Elsevier’s main businesses
are science, medical, legal and busi-
ness publishing; exhibitions and
conferences; and data businesses
such as LexisNexis and ChoicePoint.
It tried last year to sell its Reed
Business Information unit—pub-
lisher of titles such as Broadcasting

& Cable and New Scientist—with
hopes of using the proceeds to pay
off the $4.1 billion debt it racked up
in the 2008 acquisition of data-ag-
gregation firm ChoicePoint. But
amid tough market conditions, the
sale was called off.

People familiar with the matter
said the board concluded that Mr.
Smith, a newcomer to the publishing
world, wasn’t the right executive to
lead the company forward, espe-
cially amid the turbulence of the re-
cession and the downturn in adver-
tising. Previously, Mr. Smith had
been chief executive of U.K. home-
builder Taylor Woodrow.

In an interview, Reed Elsevier
Chairman Anthony Habgood, who
joined the company earlier this year,
after Mr. Smith came on board, said

the executive change won’t bring
immediate strategic shifts.

“This is not the result of any kind
of strategic disagreement or change
of direction,” Mr. Habgood said. “We
didn’t have a disagreement between
Ian and myself and Ian and the
board or anything like that.”

Mr. Smith’s departure comes as
the economic slump hurts previously
resilient parts of Reed Elsevier’s
business. In July, the company is-
sued a profit warning and raised
£824 million ($1.38 billion) in a
share placement that also under-
scored the continued drag on earn-
ings from Reed Business Informa-
tion.

In a trading update brought for-
ward to Wednesday from Thursday,
Reed also said that business trends
seen in the second half are expected
to continue for the rest of the year
and into 2010.

The company added that adver-
tising and promotion markets, and
other transactional markets such as
employee screening, remain difficult
but should stabilize.

However, it said it expects a
“modest reduction” in adjusted op-
erating margin in 2010, due to in-
creased investments in a weak reve-
nue environment. The company
added that these are “only partially
mitigated by restructuring and other
cost actions.”

Mr. Smith’s resignation took in-
vestors by surprise. In Amsterdam
trading Reed Elsevier shares fell 4%
to €7.91 ($11.85). In London trading,
the shares closed at 465 pence
($7.78), down 19.50 pence.

BY MAARTEN VAN TARTWIJK
AND BRUCE ORWALL

Ian Smith’s abrupt

departure came by

mutual agreement,

after eight months.

National Express plans
to launch rights issue

LONDON—National Express
Group PLC said it plans to raise
£360 million ($602.2 million)
through a rights issue despite objec-
tions from the Cosmen family, the
group’s largest shareholder.

The U.K. transport company,
which has been the subject of two
failed takeover bids in recent weeks,
both of which were backed by the
Cosmens, said it would use the
money to shore up its balance sheet
and pay off debt.

The move marks an attempt to
keep the company independent and
another snub for its largest share-
holder, which believes National Ex-
press should consider the sale of as-
sets, new management and a new
strategy, and find a more substantial
financing package.

Jorge Cosmen “urged the board
to consider again that there could
be a benefit to taking more time ...
to explore all options available to
the group,” National Express said in
a summary of objections. The Cos-
men family controls about 18.7% of
the company’s shares, according to
data provider FactSet.

Mr. Cosmen, who represents the
family’s interests on National Ex-
press’s board, favors a rights issue
combined with a more comprehen-
sive financial solution, National Ex-
press said.

While the company said Mr. Cos-
men failed to support the rights-is-

sue resolutions, it still plans to issue
as many as 357 million new shares
in a fully underwritten seven-for-
three rights issue. A full vote on the
rights issue by shareholders is
scheduled for Nov. 27.

It remains unclear whether the
Cosmens will take up their alloca-
tion. “At the end of the day ...
they’ve got two-and-a-half weeks to
decide whether they want to take
their rights,” said Chief Operating
Officer Ray O’Toole. .

National Express blamed the
“marked underperformance” of its
East Coast rail franchise as well as
high debt following an acquisition
spree for its financial position, and
said the rights issue was the best
way to proceed.

National Express last month
abandoned merger talks with rival
bus-and-rail operator Stagecoach
Group PLC to focus on reducing its
debt with an equity fund raising.

The group had net debt as of
Sept. 30 of about £1.1 billion, with
significant refinancing necessary in
September 2010, and again by June
2011.

Panmure Gordon analyst Gert
Zonneveld said raising £360 million
will help improve the company’s
balance sheet but doesn’t resolve
other problems, such as filling a va-
cant CEO slot, rectifying underper-
formance across some operations
and a dispute with the U.K. Depart-
ment for Transport. “It gives them
more breathing space,” he said.

BY JEFFREY SPARSHOTT
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BlackRock’s Fink says: forget ‘bubble’
CEO says the economy is stabile, but financial system needs increased disclosure and consistency

NEW YORK—Laurence Fink,
chairman and chief executive of
money manager BlackRock Inc.,
said there is all too much talk of a
bubble being created in the stock
market, and that the economy is
now in a period of stability.

“I think things are playing out as
they should,” Mr. Fink said in The
Wall Street Journal’s latest View-
points executive-breakfast session,
speaking to editor Alan Murray. “We
are now seeing record amounts of
cash being put to work,” with huge
flows even going into hedge funds
recently, said Mr. Fink, who dis-
missed talk of a bubble.

There are too many articles in
today’s newspapers about bubbles,
he said, adding that crises occur
when they aren’t in the rearview
mirror.

The financial system needs
change, including increased disclo-
sure, more derivatives trading on
exchanges and regulatory change,
Mr. Fink said. He also said that al-
though BlackRock misjudged the
commercial real-estate sector, it is
an area on which it will be refocus-
ing and that the asset-management
business is changing drastically.

Mr. Fink also said he didn’t think
the U.S. dollar would fall that far,
though it will slip lower versus the
Chinese yuan, the Brazilian real and
other countries’ currencies. “I don’t
know if this is a bad thing,” he said.

“Hopefully, a weakening dollar will
produce more companies willing to
manufacture here.”

As for the crisis, the financial
system needs to be a lot more re-
sponsive to society and make sure
this doesn’t happen again, Mr. Fink
said. “Risk has to be a lot more
transparent to investors. I think that
is happening.”

The system is dialing back risk
substantially, bringing down lever-

age, Mr. Fink said. It also needs
more derivative products trading on
exchanges and to make sure every-
thing is done on balance sheet, he
said. But regulatory change also is
in order, Mr. Fink said, calling for
global consistency in regulation and
risk management.

One question that needs to be
answered is, “Where will capital
come from to finance America next
year?” Mr. Fink said. The Obama ad-

ministration’s theory is that if inter-
est rates are kept low, banks may
start lending in the mortgage area,
he said. “I hope the private sector
will come in,” he said, but noted
that there is currently a reluctance
to buy mortgage securities because
of the uncertainty around rights as
a first-lien holder.

In addition, a new ratings system
is needed if there is going to be
more private-sector involvement in

the mortgage market, he said.
Mr. Fink also launched into a de-

fense of mortgage securitization,
calling it “a good thing” that went
bad in this decade. “For 30 years,
mortgage securitization saved
American homeowners 250 basis
points” on their mortgages, he said.
It wasn’t the structure, but the un-
derwriting and the acceptance of
risk that became a problem, he said.

As for commercial real estate,
BlackRock “probably had an over-
zealous view of where real estate
was going to go,” Mr. Fink said, not-
ing that before 2006, it has been a
sector where there had been “tens
of years of success.”

Commercial real estate hasn’t
rallied much, and if you believe that
tight spreads and high yields will
continue and that the U.S. can ex-
pand only about 2% a year, “we are
going to have slow healing,” he said.

Nevertheless, it is an area on
which BlackRock will be revisiting,
he said, noting that for the first
time in a year, an investor has given
the asset manager money to be put
into the sector “because they think
values are now appealing.”

As for the asset-management
business, it is being redefined, with
more clients seeking holistic advice
and increased use of traditional in-
dex-tracking products, Mr. Fink said.

BlackRock is helping clients man-
age large chunks of their portfolios
“almost like a fiduciary outsourc-
ing,” he said.

BY DAISY MAXEY

‘Hopefully, a weakening dollar will produce more companies willing to manufacture here,’ said Blackrock’s CEO Fink.

Slow harvest increases
U.S. crop-price forecast

The slowest harvest season in
decades across the Midwest and
South has forced the U.S. Agricul-
ture Department to trim its huge
production forecasts and raise its
price outlook for everything from
corn and rice to cotton.

The USDA said in its monthly
crop report Tuesday that it expects
U.S. corn farmers to harvest 12.9 bil-
lion bushels, down 1% from its Octo-
ber forecast.

While American corn production
would still be the second highest on
record, and up 7% from last year,
demand for corn to make things
such as ethanol fuel is so strong
that the department’s economists
raised the price they expect U.S.

farmers to receive on average to
$3.55 a bushel, give or take 30
cents. That is up 6% from the one-
month-old forecast.

Much of the middle of the na-
tion—from the Great Lakes to the
Mississippi Delta—received at least
twice the normal amount of rainfall
in October. That, combined with un-
usually cool temperatures, slowed
crop development and made fields
too wet for farmers to navigate with
harvesting equipment.

By Sunday, farmers in the major
corn states had managed to harvest
just 37% of that crop compared with
82% on average by that point over
the past five years.

Government forecasters shaved
their one-month-old forecast of U.S.
rice production by 1%.

BY SCOTT KILMAN
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Gl High Yield B2 US BD LUX 11/10 USD 14.45 54.5 48.5 1.3
Gl High Yield I US BD LUX 11/10 USD 4.25 56.4 51.2 3.1
Gl Value A GL EQ LUX 11/10 USD 11.11 30.9 28.1 -21.0
Gl Value B GL EQ LUX 11/10 USD 10.22 29.7 26.8 -21.7
Gl Value I GL EQ LUX 11/10 USD 11.80 31.7 29.1 -20.4
India Growth A OT OT LUX 11/10 USD 119.29 NS NS NS
India Growth AX OT OT LUX 11/10 USD 104.23 80.4 78.3 -11.0
India Growth B OT OT NA 11/10 USD 125.14 NS NS NS
India Growth BX OT OT LUX 11/10 USD 89.22 78.9 76.5 -11.9
India Growth I EA EQ LUX 11/10 USD 107.93 81.1 79.0 -10.7
Int'l Health Care A OT EQ LUX 11/10 USD 132.47 12.8 11.5 -9.7
Int'l Health Care B OT EQ LUX 11/10 USD 111.89 11.8 10.4 -10.6
Int'l Health Care I OT EQ LUX 11/10 USD 144.57 13.6 12.4 -9.0
Int'l Technology A OT EQ LUX 11/10 USD 103.86 42.0 38.8 -13.5
Int'l Technology B OT EQ LUX 11/10 USD 90.12 40.8 37.4 -14.3
Int'l Technology I OT EQ LUX 11/10 USD 116.32 43.0 39.9 -12.8
Japan Blend A JP EQ LUX 11/10 JPY 5698.00 6.2 1.8 -24.8
Japan Growth A JP EQ LUX 11/10 JPY 5579.00 0.3 -4.4 -25.5
Japan Growth I JP EQ LUX 11/10 JPY 5734.00 1.0 -3.6 -24.9
Japan Strat Value A JP EQ LUX 11/10 JPY 5784.00 12.2 8.2 -24.4
Japan Strat Value I JP EQ LUX 11/10 JPY 5931.00 12.9 9.0 -23.7

Real Estate Sec. A OT EQ LUX 11/10 USD 13.90 30.3 33.3 -18.4
Real Estate Sec. B OT EQ LUX 11/10 USD 12.73 29.2 31.9 -19.1
Real Estate Sec. I OT EQ LUX 11/10 USD 14.92 31.1 34.3 -17.7
Short Mat Dollar A US BD LUX 11/10 USD 7.22 10.3 4.9 -7.1
Short Mat Dollar A2 US BD LUX 11/10 USD 9.68 10.5 4.9 -7.2
Short Mat Dollar B US BD LUX 11/10 USD 7.22 9.9 4.5 -7.6
Short Mat Dollar B2 US BD LUX 11/10 USD 9.64 10.0 4.4 -7.6

Short Mat Dollar I US BD LUX 11/1
0 USD 7.22 10.8 5.5 -6.6
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Andfs. Espanya EU EQ AND 11/10 EUR 13.59 25.6 26.5 -13.6
Andfs. Estats Units US EQ AND 11/10 USD 14.67 20.3 16.1 -13.2
Andfs. Europa EU EQ AND 11/10 EUR 7.60 17.1 11.2 -16.7
Andfs. Franca EU EQ AND 11/10 EUR 9.34 12.8 5.4 -17.8
Andfs. Japo JP EQ AND 11/10 JPY 480.32 9.6 6.2 -22.1
Andfs. Plus Dollars US BA AND 11/10 USD 9.38 11.2 9.5 -6.6
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Andfs. RF Euros EU BD AND 11/10 EUR 10.82 20.8 19.1 -1.7
Andorfons EU BD AND 11/10 EUR 14.51 21.6 16.9 -3.4
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DJE Real Estate P OT OT LUX 11/11 EUR 9.15 -5.4 -6.4 -3.3

DJE-Absolut P GL EQ LUX 11/11 EUR 197.88 12.9 10.4 -11.7
DJE-Alpha Glbl P EU BA LUX 11/11 EUR 174.20 13.2 13.0 -7.8
DJE-Div& Substanz P GL EQ LUX 11/11 EUR 207.16 18.4 16.1 -7.8
DJE-Gold&Resourc P OT EQ LUX 11/11 EUR 170.94 30.8 46.2 -7.9
DJE-Renten Glbl P EU BD LUX 11/11 EUR 129.52 8.2 9.7 2.6
LuxPro-Dragon I AS EQ LUX 11/11 EUR 159.55 71.8 67.4 -7.6
LuxPro-Dragon P AS EQ LUX 11/11 EUR 155.40 71.3 66.7 -8.8
LuxTopic-Aktien Europa EU EQ LUX 11/11 EUR 16.88 17.8 19.5 -5.6

LuxTopic-Pacific AS EQ LUX 11/1
1 EUR 15.48 71.0 65.4 -16.1

n HERMES FINANCIAL MANAGEMENT (EGYPT) LIMITED, AMSALES@EFG-HERMES.COM
Tel: 9714 363 4041 *Middle East & Developing Africa Fund

EFG-Hermes Egypt GL EQ BMU 10/28 USD 44.42 28.5 NS NS
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Russian ruble hits fresh high on dollar
trolled devaluation” of the ruble as
Russia was hit with its worst reces-
sion in a decade.

The central bank has tried to
head off the ruble’s rise and the
flood of investment into the country
by buying $700 million on the for-
eign-currency markets for every 5
kopecks of ruble appreciation
against the dollar-euro basket and
by lowering the refinancing rate by
3.5 percentage points this year.

But more than $16 billion bought
by the central bank this month and
in October have failed to stem the
ruble’s strengthening. And the rate
cuts haven’t been enough to stop
traders seeking to execute carry
trades—borrowing in currencies that
are expected to have low interest
rates over the medium term to buy
currencies that are expected to have
higher interest rates.

Although Russia’s refinancing

Continued from page 21 rate has been cut to 9.5%, traders
still have room to turn a profit.

“Base rates are still very high in
real terms. A refinancing rate of 7.0%
would be much more appropriate for
the situation, [helping] to ease the
ruble on the foreign-exchange mar-
kets,” said Yevgeny Gavrilenkov,
chief economist at Troika Dialog.

The central bank’s head of open-
market operations, Sergei Shvetsov,
cautioned investors Tuesday against
executing carry trades on the ruble
because rate cuts and liquidity injec-
tions from the state would make for
an unpredictable currency in the
coming weeks.

“The central bank is extremely
nervous right now,” said Chris
Weafer, head strategist at Uralsib.
“Russia’s economy is not diversified
enough for them to effect some of
the policies that other emerging
markets have used to deal with
speculative capital. Basically, they

are limited to making these types of
statements.”

A sudden drop in rates in order
make a carry trade less attractive
would probably cause more prob-
lems than it would solve, Mr. Weafer
said. “Investors would see that as a
sign of economic strength and keep
piling on, and it would also raise the
risk of inflation once again.”

Consumer prices in Russia have
risen 8.2% since January to Nov. 9,
and Prime Minister Vladimir Putin
has predicted that it would be just
over 8% for 2009—a post-Soviet low
for the country.

The central bank’s warning
would do little to dissuade investors
from returning to the carry trade,
analysts said. “Since no one expects
Russia to hike rates before the third
quarter of 2010, investors don’t
worry too much about doing carry
trades here,” said Elina Ribakova,
chief economist at Citibank.
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